Editor  &  Publisher 


THE  ONLY  INDEPENDENT  WEEKLY  JOURyjAL  OF  NEWSPAPERING 


Pbila.  Bulletin 
may  sbul  down 
on  August  16 
(See  page  9) 

Freedom  group’s 
flagship  daily 
waves  new  colors 
(See  page  12) 

Landmark  forms 
cable  weather 
news  network 
(See  page  15) 
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The  Boston  Globe 
feels  a  great  obligation 
to  cover  news  first  hand 
wherever  it’s  happening. 
That’s  why  recently  we 
sent  columnist  David 
Nyhan  and  photographer 
Stan  Grossfeld  to  the 
heart  of  the  turmoil 
in  Northern  Ireland, 
to  send  back  a  series 
of  in-depth  reports  to 
our  readers. 


“The  Globe’s  here!” 


JOLIET,  ILLINOIS 


HERALD-NEWS 


"^142  Years... 

The  growth  of  the  Herald-News 
reflects  the  tremendous  vitality  of 
our  area;  Kendall,  Will,  and  Grundy 
Counties. 


A  COPLEY  ^  NEWSPAPER 

REPRESENTED  BY  SAWYER,  FERGUSON,  WALKER 


'  The  Harris  Automcilic  ^ 
Repair  System* 

Because  corrected  beats  rejected. 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


I 


FORUM 
ON  A 
FUTURE 
ST  PETE 


“A  bowl  to  catch  the  sun¬ 
shine.”  That’s  how  architecture 
critic  and  urban  observer  Wolf 
Von  Eckardt  sees  tomorrow’s 
St.  Petersburg. 

It’s  not  a  vision  shared  by 
all  community  leaders. 

No  matter!  In  recent 
weeks,  there’ve  been  lots  of 
ideas  about  the  future  of  St. 
Pete  appearing  on  pages  of 
The  St.  Petersburg  Times  and 
Evening  Independent.  Ideas 
from  Von  Eckardt,  who  was 
commissioned  to  visualize  our 
city  of  tomorrow.  Ideas  from 
readers,  leaders  and  planners. 

Downtown  St.  Petersburg 
seems  on  the  brink  of  big 
changes  that  will  affect  every 
resident,  every  taxpayer. 

So  The  Times  and  Inde¬ 
pendent  set  forth  to  “lend  a 
useful  voice  to  the  debate,”  in 
the  words  of  editors.  In  addi¬ 
tion  to  dozens  of  interviews, 
we  identified  downtown  prop¬ 
erty  owners,  lot  by  lot.  A  re¬ 
print  of  much  of  the  material  is 
the  most  complete  fact  book 
yet  on  the  issue. 

The  newspaper  forum  fo¬ 
cused  attention  on  develop¬ 
ment  too  important  to  be  left 
to  chance.  No  plan  emerged,  of 
course.  But  the  one  that  does 
will  be  judged  by  an  informed 
community  made  fully  aware 
of  the  possibilities. 


#>t.  ^ptersburn  (Itimrs 
&  Evening  Independent 
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AUGUST 

16-18 — ^Texas  Daily  Newspaper  Assn,  summer  meeting,  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northeast  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn,  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  Galt  House 

Hotel,  Louisville,  Ky. 

23- 25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

24- 28 — 123rd  International  Typographical  Union  convention,  Shera¬ 

ton  Montreal  Hotel,  Montreal 


SEPTEMBER 

9- 11 — PNPA  Classified  Clinic,  Holiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13 — North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15 — 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16 — New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17-19 — Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 
17-19 — Fla.  Newspaper  Ad  &  Marketing  Executives  Assn.,  Quality  Inn, 
Cypress  Gardens,  Winter  Haven,  Fla. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

22- 25 — National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25 — American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-0ct.  1— PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30-Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-Oct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 


OCTOBER 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6 — UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4-6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

7-10 — Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

12-16 — Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 
de  Janeiro 

15-16— Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

18-21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21 — Inland  Daily  Press  annual  meeting,  Drake  Hotel,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Toronto,  Can. 

21- 23— National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 
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Sony  announces  the 
9pewritei;dictatDnltranscribei; 
text  edilDi;communicatDr 
that  fits  inabriefcase. 

And  it’s  only  the  b^inning 


Office  automation  will  never 
be  the  same.  Because  now  when 
you  want  to  automate  your 
office,  you  can  buy  a  Sony. 

The  same  innovative 
Sony  technology  that  revolu¬ 
tionized  home  entertainment  is 
now  coming  to  the  office. 

And  it’s  going  to  make  your 
work  easier,  better,  faster,  and 
more  efficient. 

Sony  is  about  to  begin 
a  revolution  in  office  automa¬ 
tion,  called  Sony-mation™  It’s 
going  to  make  some  of  your 
favorite  old  machines  obsolete. 
And  it’ll  introduce  you  to 
equipment  you  never  imagined 
was  possible. 

But  we’re  not  going  to 
promise  you  all  those  things  ten 
years  from  now,  or  even  two 
years  from  now.  That’s  because 
the  Sony-mation  revolution  in 
office  automation  starts  today. 


Sony  introduces  the 
three  pound  office. 

Uncalled  theTypecorder. 

A  name  you’ve  never  heard  before,  because 
until  now  there’s  never  been  anything  like  it. 

TheTypecorder  is  merely  SW'x  H"x  IW,' 
weighs  about  3  pounds,  and  it  can  be  used  in 
your  office  to  replace  many  single  function 
machines,  or  as  a  veritable  portable  office  that 
also  lets  you  stay  in  touch  with  your  home  office. 
With  the  Sony  Typecorder  in  his  briefcase,  the 
traveling  executive,  insurance  adjuster,  reporter, 
or  retail  buyer  can  take  an  office  with  him  while 
transmitting  information  to  his  home  office. 

The  Sony  Typecorder  takes  advantage 
of  Sony  advances  in  microcassette  technology. 
The  same  microcassette  can  store  both  dictation 
and  pages  of  text.  And  that  typed  information 
can  be  sent  from  your  Typecorder  anywhere  in 
the  world.  Coming  out  in  your  office  as  hard 
copy.  In  addition,  by  carrying  a  Sony  portable 
printer  in  that  same  briefcase,  you  can  have 


comfortably  on  tc^  of  any  desk. 

Series  35  is  also  simple 
to  use.The  Conversational 
Keyboard  ”  usually  takes 
just  one  day  for  an  operator  to 
learn.  And  the  full  page  Sony 
screen  offers  clear,  sharp,  casy- 
to-read  characters. 

But  we  not  only  give 
you  a  clear  picture;  we  give  you 
the  first  3'-type  diskette.  It 
accommodates  as  much  infor¬ 
mation  as  the  conventional 
sized  floppy  disk.  In  fact,  no 
other  removable  disk  lets  you 
put  so  much  information  in 
such  a  small  space.  And  because 
Series  35  is  compatible  with 
our  Typecorder,  you  can  trans¬ 
fer  information  from  microcas¬ 
sette  to  disk. 


There’s  more  to  come. 


Sony  reinvents  word  processing. 

With  Sony-mation  you’re  not  only  going 
to  get  an  office  that  you  can  take  with  you,  you 
are  also  going  to  get  a  better  office  with  our  new 
word  processor,  l&ries  35.'“ 

Series  35  does  things  other  word  pro¬ 
cessors  never  dreamed  of  doing.  First  of  all,  it’s 
the  only  word  processor  that’s  also  a  transcriber. 
Second,  it’s  so  small  and  compact  that  it  fits 


NAME  ANDPIISITKIN 

NAME  OE  OtGANI/ ATKIN  >  ARE  ACOOE  i  PHONE 

Sf^JYOFFO  raODlXTS 

Machines  that  understand  people,  p  I- 


hard  copy  wherever  you  travel  Or  if  you  want 
finished  copy  in  your  office,  just  use  a  Sony 
full  sized  printer.  In  fact,  Sony  even  has  a  way  to 
turn  an  electric  typewriter  into  a  printer. 

But  no  matter  where  you  use  it,  in  your 
office  or  on  the  road,  the  Sony  Typecorder  is 
truly  unique.  What  other  machine  lets  you  talk 
to  it,  type  on  it,  edit  text  with  it,  transmit  infor¬ 
mation  through  it  and  weighs  about  3  pounds? 


You’re  going  to  be  hear¬ 
ing  about  other  Sony  innova¬ 
tions  in  office  technology.  So  if 
you’re  thinking  of  changing  or 
adding  equipment,  before  you 
do  anything  about  it, you  had 
better  talk  to  Sony  first,  and  find  out  all  about 
Sony-mation.  But  remember  one  thing,  ift  only 
going  to  be  the  beginning.  SONY, 


For  more  information  on  the  new  Sony-mation  revolution  call 
1-800-821-7700  Ex.707(^orsend  this  coupon  to  Sony  Office 
Products,  RO.  Box  1624.Trenton,  HI  08650. 

*lnMNMWiicMI  l-nw-IN^-XiSyEt  XCtt 

□  Please  send  literature.  □  Please  have  representative  call. 


Editorial  workshop _ 

By  Roy  Copperud 

Short  Course  in  Journalese— No.  567 

If  you  are  a  neophyte  in  journalism,  do  you  want  to  learn  to 
write  the  way  the  old  pros  do?  And  if  you  are  an  old  pro,  how 
would  you  like  to  test  your  performance?  Well,  here’s  Lesson 
One. 

Remember,  journalistic  writing  (and  this  goes  also  for 
newscasting)  is  a  dialect  by  itself,  or  perhaps  we  might  call  it  a 
patois,  and  it  shows  many  points  of  difference  from  the  writ¬ 
ing  you  will  find  in  well-edited  books  and  magazines.  Pay  no 
attention  to  the  fact  that  you  will  hear  it  scorned  occasionally 
as  journalese.  There  must  be  a  reason  why  newswriting  has 
developed  its  own  peculiarities,  and  some  day  that  reason  will 
be  explained,  though  probably  not  in  the  Journalism 
Quarterly. 

First  and  foremost  (to  coin  a  phrase),  never  use  apposi- 
tives;  instead,  make  titles  (sometimes  ridiculed  as  false  titles) 
of  them.  Don’t  say  "Griffelkin  is  an  opera  for  children  by  the 
distinguished  California  composer,  Lukas  Foss.”  Make 
it“  ...  by  distinguished  Caifornia  composer  Lukas  Foss.” 
This  jams  things  together  in  the  time-honored  manner  of 
newswriters.  “He  was  accompanied  by  his  wife,  Mabel”? 
Never.  “He  was  accompanied  by  wife  Mabel.”  The  news¬ 
magazines  are  especially  adept  at  this  mannerism.  Indeed, 
Time  is  often  thought  to  have  invented  the  false  title  in  its 
early  days  of  inverted  prose.  Time  has  cleaned  up  its  lan¬ 
guage,  but  it  capitalizes  false  titles:  “He  remembers  Fellow 
Columnist  William  S.  White”  and  “Watergate  Burglar  James 
McCord  confirmed  the  reports.” 

It  is  true  that  the  false  title  is  discouraged,  albeit  weakly,  in 
the  stylebooks  of  the  wire  services,  but  there  is  not  the  slight¬ 
est  evidence  that  the  discouragement  is  enforced.  Indeed, 
there  is  reason  to  believe  that  the  wire  services  remain  the 
fount  and  wellspring  of  the  false  title.  The  only  paper  I  know 
of  that  not  only  discourages  false  titles  but  successfully  bars 
them  is  the  New  York  Times.  This  may  be  one  of  the  lesser 
reasons  why  the  Times  enjoys  the  regard  it  does  among  a 
sophisticated  and  well-educated  readership. 

Well,  what’s  wrong  with  falsies,  anyway,  you  may  ask. 
Apart  from  the  disagreeable  effect  they  have  on  discriminat¬ 
ing  readers  as  a  distortion,  they  blur  a  useful  and  meaningful 
distinction:  the  distinction  between  one  of  a  group,  indicated 
by:  “a  vicepresident  of  the  company”  and  the  only  owner  of 
the  description:  “the  vicepresident.”  But  ignoring  such  dis¬ 
tinctions  makes  writing  easier,  and  that’s  what  we  want,  ain’t 
it,  regardless  of  precision? 

Well,  let  us  press  on.  Whenever  possible,  wedge  the  time- 
element  between  the  subject  and  the  verb.  Let  me  illustrate, 
for  the  benefit  of  anyone  who  went  through  high  school  in  the 
last  30  years  and  to  whom  the  terms  “subject”  and  “verb” 
may  be  incomprehensible.  Newswriters  say,  “The  mayor  last 
night  expressed  another  opinion”  and  “Smith  tomorrow  will 
announce  his  decision.”  Where  this  frenetic  style  comes  from 
is  not  clear.  Misplacing  the  time-element  does  not  shorten  the 
sentence ;  it  only  makes  the  discriminating  reader  wonder  why 
the  writer  did  not  follow  the  idiomatic  pattern  of  English,  in 
which  the  time-element  usually  comes  somewhere  after  the 
verb:  “The  mayor  expressed  another  opinion  last  night;” 
“Smith  will  announce  his  decision  tomorrow.”  My  theory  is 
that  the  misplaced  time-element  is  a  relic  of  the  pre-electronic 
days  when  newspapers  were  always  first  with  the  news  and 
wanted  to  impress  readers  with  its  freshness. 

Newsdom,  in  addition  to  its  own  grammar  and  idiom,  also 
has  its  own  vocabulary.  Young  newswriters  must  remember 
that  letters  are  seldom  to  be  described  as  mailed;  they  are 
“fired  off’;  “The  secretary  then  fired  off  a  letter  to  the 
senator.”  Newsweek,  I  believe,  has  invented  and  patented  a 
special  mortar  for  firing  off  letters,  and  it  gets  plenty  of  use. 
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How  14  Boss  Metro  press  users 
found  a  united  way 
to  consistent  coior  wiaiity. 


This  United  Way  ad  was  an 
appropriate  choice  for  a  recent  color 
quality  test  performed  on  the  Goss 
Metro  presses  of  14  newspapers 
around  the  country*  The  ad  appeared 
in  all  14  newspapers.  By  uniting  in  a 
common  goal,  they  proved  that 
today’s  offset  newspapers  can 
achieve  consistent  high-quality 
color  reproduction. 

They  proved,  too,  that  such  results 
can  be  attained  even  with  a  wide 
variety  of  methods  and  materials. 
The  only  inputs  common  to  all 
participants  were:  Identical 
separations,  tailored  to  newspaper 


them,  as  evidenced  by  our  role  in  the 
color  test:  It  was  conceived  and 
developed  at  a  Goss  seminar 
cosponsored  by  the  Army  Times,  in 
cooperation  with  the  Newspaper 
Advertising  Bureau,  as  part  of  an 
ongoing  color  quality  program. 

The  importance  of  customer 
feedback.  The  test  is  just  one  of  the 
many  ways  we  interact  with  our 
customers.  We  actively  seek  their 
participation  and  feedback,  for  two 
important  reasons:  To  help  them  fully 
use  all  the  capabilities  that  we  design 
into  our  press  products.  And  to  help 
us  maintain  a  continual  awareness  of 


products  or  the  color  test,  contact 
Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago, 
IL  60650.  Phone:  312/656-8600. 

*Army  Times,  Cedar  Rapids  Gazette, 
Cincinnati  Enquirer,  Detroit  Free  Press, 

Ft.  Myers  News-Press,  Lawrence  Eagle- 
Tribune,  Memphis  Press-Scimitar  and 
Commercial  Appeal,  Sacramento  Union,  San 
Diego  Union-Tribune,  St.  Louis  Post-Dispatch, 
St.  Petersburg  Times  and  Evening  Indepen¬ 
dent,  Tucson  Newspapers,  Toronto  Sun, 
Vancouver  Columbian. 

The  Goss  systems  solution 
to  printing  production. 


requirements  and  press  printing 
characteristics.  A  proven  press,  the 
Metro-Offset/Metroliner.  And  a 
positive  commitment  to  quality 
printing. 

That’s  a  commitment  we  share  with 


the  changing  market  so  we  can 
respond  to  it. 

That’s  press  manufacturing,  Goss 
style.  And  thanks  to  our  customers,  it 
works  ...  for  all  of  us. 

For  more  information  about  our 


Rockwell 

International 


...  where  science  gets  down  to  business 
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Use  of  FOI  Act 

A  Library  of  Congress  report  says  news  media  have  made 
only  limited  use  of  the  Freedom  of  Information  Act  and  have 
done  too  little  too  late  to  fight  legislation  that  weakened  it. 

The  report  focused  on  the  Federal  Trade  Commission  and 
said  the  Library’s  Congressional  Research  Service  had  made 
a  computerized  search  of  stories  concerning  the  FTC  and 
found  ‘only  a  handful’  over  an  eight-year  period  based  on 
information  obtained  under  the  FOI  Act.  The  report  also 
cited  a  General  Accounting  Office  study  of  all  government 
agencies  that  found  only  1%  of  the  requests  filed  under  the 
act  came  from  the  media. 

It  is  probably  true  that  representatives  of  media  have  not 
fought  hard  enough  against  restrictive  amendments  to  the 
bill.  It  may  have  been  too  late,  as  alleged;  but  they  did  try,  at 
least. 

The  implication  of  this,  linked  with  the  statements  about 
the  limited  use  of  the  Act  by  media,  is  that  since  it  isn’t  being 
used  and  protected  we  could  all  get  along  without  it.  We  hope 
that  thought  does  not  become  prevalent. 

Judging  the  wisdom  of  this  legislation  by  the  number  of 
times  it  is  employed  ignores  its  reason  for  being.  If  it  is 
utilized  only  once  or  twice  a  year  to  obtain  information  being 
withheld  from  the  general  public  it  will  have  justified  its 
existence.  At  the  same  time  its  presence  acts  as  a  deterrent 
to  those  in  government  who  would  suppress  information  that 
belongs  to  the  public. 

Let  us  not  fall  into  the  trap  of  those  who  say  the  Act  is 
unused  and  therefore  unnecessary. 


Identity  of  secret  agents 

The  effort  to  write  legislation  making  it  a  crime  to  disclose 
the  identity  of  secret  intelligence  agents  is  a  very  real  threat 
to  members  of  the  press. 

Most  journalists  seem  to  be  aware  of  the  problem  facing 
the  nation  and  its  intelligence  forces  and  are  sympathetic  to 
Congressional  efforts  to  find  a  solution.  But  it  won’t  be  easy. 

Some  believe  it  is  simply  a  matter  of  “preventing  disclo¬ 
sure”  of  such  information  providing  penalties  for  such.  But 
“disclosure”  includes  publication  and  whether  it  is  intended 
or  accidental  disclosure  prevention  comes  under  the  heading 
of  prior  restraint. 

We  doubt  that  Congress  can  find  any  way  to  do  this  that  will 
not  be  declared  unconstitutional  eventually. 
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One  man’s  viewpoint 

Who  is  left  to  defend 
local  media  diversity? 


By  Victor  Jose 
Publisher, 

Richmond  (Ind.)  Graphic 

Has  anyone  stopped  to  ask  whether 
AT&T  really  needs  to  enter  unregulated 
business? 

Isn’t  it  enough  to  be  the  nation’s  largest 
industrial  company? 

All  agree  there  is  no  way  to  de-regulate 
the  telephone  transmission  system,  so 
“de-regulation”  really  means  allowing 
the  nation’s  largest  monopoly  to  branch 
out  into  related  unregulated  fields. 

In  its  opposition,  the  American  News¬ 
paper  Publishers  Association  is  right.  The 
trouble  is,  ANPA  does  not  come  into 
court  with  clean  hands.  Its  own  history 
displays  a  record  of  anti-competitive 
positions.  The  current  argument  that  dai¬ 
ly  newspapers  should  take  over  electro¬ 
nic  outlets  in  their  own  city  because  the 
newspapers  are  in  the  “information  busi¬ 
ness,”  is  a  first  cousin  to  the  special 
pleading  of  the  1930s  that  newspapers 
should  own  radio  stations  in  their  own 
town  because,  “who  knows  better  how  to 
run  a  radio  station  than  a  newspaper  pub¬ 
lisher?” 

Later,  the  same  sophistry  was  adopted 
in  the  acquisition  of  local  tv  stations  and 
is  now  used  in  trying  to  take  over  cable 
outlets  and  acquire  the  new  low  power  tv 
stations.  When  the  FCC  finally  put  a  stop 
to  local  media  cross-ownership,  the 
ANPA  was  enraged — and  remains  so  to¬ 
day — even  though  this  form  of  horizontal 
integration  is  one  of  the  purest  and  most 
flagrant  examples  of  monopolization  in  a 
field  where  all  citizens — and  especially 
newspapers — should  insist  on  diversity. 

Meanwhile,  in  a  similar  vein,  an  unres¬ 
tricted  campaign  to  suppress  the  daily 
newspaper’s  only  direct  print  competi¬ 
tion,  the  free  circulation  paper,  con¬ 
tinues.  Operating  from  a  position  of  pow¬ 
er  and  dominance,  an  aggressive  daily 
can  weaken  or  destroy  even  the  best  of 
this  type  of  competitor. 

Witness  Salem,  Oregon,  where  the 
largest  civil  anti-trust  suit  yet  mounted 
was  settled  June  26. 

The  message  from  Gannett  in  Salem  is 
clear:  Don’t  get  in  our  way.  Or,  as  the 
ousted  free  paper  owner  put  it,  “After 
what  happened  to  us,  no  one  else  is  likely 
to  jump  in  there  very  soon.” 

A  pattern  has  now  been  set  in  these 
cases,  which  is:  If  the  plaintiff  persists 
and  the  evidence  is  strong,  the  case  is 
settled  before  trial — so  the  court  will  not 
rule  on  the  issues  and  no  precedent  will  be 
set.  This  has  now  occurred  in  all  four 
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principal  civil  anti-trust  suits  brought  by 
free  papers  on  the  basis  of  predatory  com¬ 
petition  and  attempts  to  monpolize — 
against  Gannett  in  Salem,  Cox  in  Spring- 
field,  Ohio,  Harte-Hanks  in  San  Diego, 
and  an  independent  in  Greenwood,  Miss. 

For  those  who  support  the  principle  of 
competition  and  diversity  in  media — as 
endorsed  by  the  U.S.  Supreme  Court  in 
unanimously  upholding  the  FCC’s  cross¬ 
ownership  ban — the  current  Congres¬ 
sional  fight  would  appear  to  be  engaged 
on  questionable  grounds.  Anyone  who 
subscribes  to  this  country’s  libertarian 
origins  can  hardly  believe  that  either 
AT&T  or  daily  newspapers  have  any 
business  owning  electronic  media  in  their 
own  markets.  Certainly  not  AT&T, 
whose  intrusion  is  wholly  unnecessary. 
The  computer  industry  did  not  grow  to 


giant  size  because  it  depended  on  one 
company.  It  grew  on  the  initiative  and 
inventive  skill  of  many  competing  firms, 
many  of  the  fledgling  beginners.  That  is 
the  genius  of  American  capitalism. 

The  same  could  be  said  for  electronic 
media  growth.  It  needs  the  fresh  air  of 
competition,  not  a  take-over  by  existing 
monopolies.  AT&T  should  provide  the 
lines,  period.  With  newspapers,  the  issue 
is  not  whether  they  should  go  into  electro¬ 
nics.  The  issue  is  whether  they  should 
own  the  stations  in  their  own  markets. 
Daily  newspapers  should  use  the  local 
electronic  media  but  not  own  them. 

As  the  battle  rages  in  Congress  be¬ 
tween  the  nation’s  largest  company  and 
the  country’s  most  powerful  lobby,  an 
accomodation  between  these  behemoths 
is  entirely  possible,  but  who  represents 
the  public  interest?  Who  insists  that  the 
AT&T  monster  stay  in  its  monopoly 
cage?  Who  tells  daily  newspapers  they 
have  no  right  to  takeover  other  local 
media?  Who  speaks  for  independent  en¬ 
trepreneurs  and  other  competitors  yet  un¬ 
formed  who  should  have  a  chance  to 
fashion  the  strongest  competitive  base 
and  the  freest  marketplace  of  ideas? 


Pictures  that  captured  a  nation 

By  Dan  Holman 

Every  editor  in  the  country  ought  to  meet  with  his  or  her  hometown  police 
chief  and  emergency  director  and  show  wirephotos  of  the  Kansas  City  hotel 
disaster. 

Kansas  City  journalists  shot  terrific  pictures  of  a  disaster  that  captured  the 
entire  nation.  They  did  it  despite  continual  hassles  from  police  who  kept 
running  them  out  of  the  hotel. 

The  photographers  were  recording  history.  Someday  people  in  Kansas 
City  will  be  glad  those  photos  were  taken.  Overzealous,  well-intentioned 
policemen  could  have  succeeded  in  denying  future  generations  of  Kansas 
Citians  part  of  the  pictorial  history  of  their  city. 

The  policemen  and  rescue  workers  across  the  country  wanted  to  see  those 
photos  just  as  everyone  else  did.  Reminding  them  of  that  now  might  make 
them  more  understanding  when  disaster  strikes  in  their  towns. 

(Holman  is  editor  of  the  Easton  (Md.)  Star-Democrat  and  was  editor  of  the 
Canton  (III.)  Daily  Ledger  in  1975  when  a  tornado  destroyed  much  of  that  city.) 


EDITOR'S  COMMENT  I 

I  Jack  Tinsley 

■  Executive  Editor 

■  Star  Telegram  (Morning  &  Evening) 

I  Fort  Worth,  Texas 

■  ‘‘Besides  oflering  the  most  distinguished  group  of 

■  columnists  for  editorial  and  op-ed  use,  The  New 
I  York  Times  News  Service  is  also  an  excellent 

I  resource  for  interpretive  pieces  and  backgrounders.  ” 
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rfew  Jersey^s  got  it  alL 


The  Garden  State  Arts  Center,  an  open¬ 
sided  amphitheater  designed  by  Edward 
Durell  Stone,  is  thronged  nightly  with  as 
many  as  10,000  people,  seated  inside  and 
on  the  lush,  rolling  green.  After  the  Star- 
studded  summer  programs.  New  Jerseyans 
flock  to  Symphony  Hall,  home  of  the  inter¬ 
nationally-known  New  Jersey  Symphony,  the 
Garden  State  Ballet  and  the  Oj^ra  Theater. 
New  Jerseys  alive  with  the  performing  arts... 


And  The  Star-Ledger  delivers  it  to 

341,000  affluent 
daity  readers 

In  the  Greater  New  Jersey  market, 
more  people  in  households  with 
incomes  of  $25,000  -I-  read  The 
Star-Ledger  than  the  New  York 
News  and  New  York  Times 
combined. 

Compare  $25,000 daily 
readership: 

The  Star-Ledger  341,000 

New  York  News  116,000 

New  York  Times  147,000 

If  you  want  sales  performance  in 
New  Jersey,  you  need  New  Jerseys 
largest  newspaper.  The  Star-Ledger. 

To  get  the  facts  about  the  Greater 
New  Jersey  Market,  send  for  our 
free  “10  facts”  book  today! 


New  Jersey^  Largest  Daily  and  Sunday  Newspaper 

Total  Circulation:  403.798  daity-585.174  Sunday 
Star-Ledger  Plaza.  Newark.  NJ.  07101  (201)  877-4214 


Represented  fHalionally  by  Newhouse  Newspapers 


The  Star-Ledger’s  New  Jersey... 
A  World  Apart 

Original  oil  painting  of  the  Garden  State  Arts 
Center  by  New  Jersey  artist  Jim  Woodend,  for 
The  Star-Ledger. 


Sources:  The  Scarborough  Report  1980.  GMJM  6-County-Morris.  Essex.  Union.  Middlesex.  Somerset,  Monmouth;  Fas  Fax  3/31/81 


NEWSBRIEFS 

The  largest  cable  television  transac¬ 
tion  in  history,  the  merger  of  Tele- 
Prompter  Corp.  into  Westinghouse 
Electric  Corp.,  valued  at  about  $650 
million,  was  approved  unanimously  by 
the  FCC  this  week. 

*  *  * 

Boston  Broadcasting  Inc.,  which  ac¬ 
quired  the  license  of  WHDH-tv  from 
Hearst  Corp.’sBoston  Herald-Traveler 
for  legal  fees  of  about  $2  million,  when 
the  FCC  ordered  the  station  off  the  air, 
has  agreed  to  sell  the  station  to  Met¬ 
romedia  Inc.  for  a  record-breaking  $220 
million.  The  station,  which  changed  its 
call  letters  to  WCVB,  is  an  ABC  affili¬ 
ate.  Other  bidders  for  the  station  were 
Gannett  and  Capital  Cities  Communica¬ 
tions. 

*  *  * 

Another  Canadian  community  has 
become  a  one-newspaper  city.  Oakvil¬ 
le,  Ont.,  30  miles  west  of  Toronto,  lost 
one  of  its  two  newspapers  when  the 
Journal-Record,  published  three  times 
a  week,  merged  with  the  weekly  Beav¬ 
er.  Both  newspapers  are  owned  by  Met- 
rospan-Inland,  a  subsidiary  of  Torstar 
Corp.  Kirk  Simpson,  publisher  of  the 
Beaver  and  general  manager  of  the  Oak¬ 
ville  division  of  Metrospan-Inland,  said 
the  Journal-Record  was  losing  money 
on  the  Monday  and  Friday  editions.  A 
marketing  study  showed  residents  pre¬ 
ferred  only  one  newspaper,  he  said.  The 
new  paper,  Oakville  Beaver,  will  pub¬ 
lish  Wednesday  and  Friday  and  have  a 
circulation  of  about  24,000,  Simpson 
said.  A  daily  newspaper  was  ruled  out 
because  the  city  of  70,000  was  not  large 
enough  to  support  it,  he  said. 

if  if  * 

Middlesex  News,  a  Harte-Hanks 
newspaper  in  Framingham,  Mass.,  has 
agreed  in  an  out  of  court  settlement  to 
pay  83  present  and  former  employees 
$83,661.79  in  back  overtime  wages. 
This  amount  was  negotiated  by  the  U.S. 
Department  of  Labor  and  News  pub¬ 
lisher  William  Parry.  The  employees, 
most  of  whom  were  reporters,  claimed 
the  News  required  them  to  work  over¬ 
time  without  compensation.  In  July 
1980,  the  U.S.  Department  of  Labor  be¬ 
gan  its  investigation  which  covered  the 
period  from  July  1978  to  July  1980. 

*  *  * 

American  Society  of  Newspaper  Edi¬ 
tors  Foundation  is  soliciting  tax  de¬ 
ductible  contributions  of  “at  least 
$200”  from  member  editors.  The  board, 
which  has  never  gone  in  for  fund-raising 
from  individuals  to  any  great  extent,  has 
set  a  goal  of  $200,000  as  a  capital 
account.  The  foundation  was  estab¬ 
lished  in  1979.  Since  that  time  over 
$100,000  was  contributed,  largely  in 
donations  from  individual  newspapers 
and  groups.  Bill  Hornby,  Denver  Post, 
is  in  charge  of  the  fund-raising  campaign 
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Wage  reductions  sought 

Philadelphia  Bulletin 
faces  shut  down 

The  Charter  Company  asked  unions  at  ing.  We  can  no  longer  continue  this  way. 
its  unprofitable  Philadelphia  Bulletin  to  We  need  help  from  the  unions  if  we’re  to 
agree  to  a  variety  of  cost-cutting  conces-  have  a  chance  to  save  this  paper.” 
sions  by  August  16  or  the  newspaper  Charter  seemed  to  be  following  the 
would  be  closed  that  day.  game  plan  that  was  used  successfully  by 

The  concessions,  coupled  with  actions  Rupert  Murdoch  who  convinced  the  un¬ 
to  be  taken  in  non-union  departments,  ions  at  the  London  Times  to  accept  his 
would  result  in  annual  payroll  savings  of  cost — cutting  terms  by  threatening  to 
$6.3  million.  close  the  business. 

J.P.  Smith,  president  of  Chartcom,  Smith  said  that  “If  we  don’t  get  agree- 
Inc.,  told  E&P  that  the  Bulletin  has  lost  ment  with  the  unions,  we  have  no  choice 
money  in  each  of  the  last  five  years,  and  but  to  shut  down  the  Bulletin.”  The  dead- 
losses  have  accelerated  since  1979.  line  of  noon,  Sunday,  August  16  “is 
N.S.  (Buddy)  Hayden,  who  took  over  firm.”  He  pledged  around-the-clock 
in  May  1980  as  Bulletin  president  ^d  negotiating  efforts  with  the  Bulletin’s 
publisher,  told  employees  (Au^st  3)  in  a  seven  unions  to  help  them  work  out 
series  of  meetings  the  concessions  being  agreements,  assuring  them  flexibility  in 
requested  from  each  of  the  eight  unions  arriving  at  targeted  savings.  He  said  all  of 
are  a  necessary  first  step  in  a  plan  to  save  the  unions  must  agree  to  cost-saving 
the  134-year-old  newspaper.  He  said  the  programs. 

Bulletin  lost  about  $7.5  million  in  1979,  As  an  inducement  to  the  unions, 
and  in  the  last  18  months  the  losses  have  Hayden  unveiled  a  profit-sharing  plan  for 
exceeded  $23.7  million.  all  union  and  non-union,  full  time  and 

“We  have  tried  various  programs  and  regular  part  time  employees,  contingent 
invested  additional  money  to  help  solve  upon  satisfactory  completion  of  negotia- 
the  Bulletin’s  profit  problem  this  year,”  tions.  Charter,  he  said,  would  distribute 
Smith  said.  “But  our  efforts  are  not  work-  (Continued  on  page  40) 


BULLETIN  UNIONS  WILLING  TO  TALK 

There  was  a  glimmer  of  hope  the  Philadelphia  Bulletin  will  be  saved. 

Leaders  of  the  Bulletin’s  seven  unions  held  meetings  throughout  the  day 
Tuesday  (August  4),  studying  the  contract  concession  demands  that  were 
announced  Monday  (August  3). 

Leonard  Spear,  an  attorney  for  the  Typographical  Workers  Union,  which 
represents  nearly  200  composing  room  workers,  said  the  “sentiment  has 
been  to  try  to  work  with  diem.” 

The  unions  were  asked  to  take  immediate  pay  cuts  as  much  as  10%  and, 
in  some  cases,  layoffs  as  well,  by  the  Bulletin  owners,  (Thartcom  Inc. 

Spear  said  “There  has  not  been  a  hue  and  cry  to  reject  them.  Quite  the 
contrary,  there  has  been  a  feeling  of  ‘Let’s  take  a  look  at  it  and  see  if  we  can 
live  with  it.’  ” 

A  concern  of  the  unions  is  the  possibility  the  Philadelphia  Newspapers 
Inc.,  publisher  of  the  Philadelphia  Inquirer  and  Philadelphia  Daily  News, 
might  seek  a  reassessment  of  union  contracts. 

The  unions  said  granting  concessions  to  the  Bulletin,  which  has  1,900  full¬ 
time  employees,  could  be  self-defeating  if  the  paper  closed  anyway. 


Publisher  says  estate  tax 
cut  provides  some  relief 


By  George  Brandon 

Estate  tax  reductions  included  in  the 
tax-cut  package  speeding  toward  approv¬ 
al  by  Congress  and  President  Reagan  ear¬ 
lier  this  week  though  “helpful,”  are  not 
enough  to  halt  completely  forced  sales  of 
newspapers  by  families  strapped  to  pay 
death  tax  bills,  says  the  newspaper  pub¬ 
lisher  chairman  of  the  Tax  Law  Action 
Group. 

Len  R.  (Rob)  Small,  publisher  and  edi¬ 
tor  of  the  Moline  (Ill.)  Daily  Dispatch  and 
chairman  of  the  tax  coalition  supported 
by  national,  state  and  local  press  associa¬ 
tions,  said  the  changes  adopted  by  a  con¬ 
ference  committee  of  the  House  and  Sen¬ 
ate  August  1  “will  help  substantially. 
But  .  .  .  when  you  consider  the  large 
amounts  even  small  papers  bring  today,  I 
think  you’re  still  going  to  see  some  news¬ 
papers  with  estate  tax  problems.” 

The  conference  committee  approved  a 
cut  in  the  maximum  tax  rate  on  cumula¬ 
tive  transfers  of  gifts  and  estates  from  the 
current  70%  to  50%  by  1985.  Additional¬ 
ly,  as  had  been  requested  by  President 
Reagan,  the  effective  exclusion  for  com¬ 
bined  gift  and  estate  tax  was  raised  from 
the  current  $175,625  to  $600,000.  Begin¬ 
ning  October  1,  the  higher  exclusion 
would  be  phased  in  annual  increments, 
reaching  the  maximum  amount  by  1987. 

Other  changes  adopted  eliminate  en¬ 
tirely  the  tax  currently  levied  when  one 
spouse  inherits  from  the  other,  increases 
the  amount  allowed  for  tax-free  gifts  each 
year  from  $3,000  to  $10,000  and  increases 
the  accumulated  earnings  small 
businesses  may  hold  without  incurring  a 
“penalty  tax”  from  $150,(X)0  to  $250,000. 

The  Tax  Law  Action  Group  evolved 
from  separate  estate  tax  study  task  forces 
organized  by  the  American  Newspaper 
Publishers  Association  and  the  National 
Newspaper  Association. 

Although  neither  of  the  trade  groups 
for  newspaper  publishers  favors  any  pat¬ 
tern  of  ownership  over  another,  both 
ANPA  and  NNA  believe  the  current 
estate  and  gift  tax  laws  contain  provisions 
favoring  the  sale  of  closely  held,  family- 
owned  papers  to  large  newspaper  pub¬ 
lishing  groups,  particularly  publicly 
traded  groups. 

The  Tax  Law  Action  Group  has  sought 
several  changes  in  recent  years  aimed  at 
eliminating  the  “bias  in  the  federal  tax 
laws  which  presents  formidable  barriers 
to  the  continuation  of  independent  own¬ 
ership.” 

In  a  recent  interview.  Small  pointed  to 
two  factors  he  believes  have  contributed 
to  the  sale  of  family-owned  papers  to 
groups,  a  process  he  says  is  continuing 
and  “changing  the  landscape  of  pub¬ 


lishing  in  this  country.” 

Currently,  small  businesses,  including 
family  newspapers,  can  retain  only 
$150,000  in  accumulated  earnings  with¬ 
out  incurring  a  substantial  penalty  tax 
liability,  a  provision  that  Small  says  effec¬ 
tively  prevents  newspaper  families  from 
setting  aside  profits  to  pay  the  estate 
taxes  when  owners  die. 

Large  publishing  chains  have  no  such 
restrictions  on  accumulated  earnings, 
and  moreover  publicly  traded  firms  can 
offer  an  independent  owner  sale  terms 
involving  only  a  swap  of  stock.  The  latter 
feature  of  group  purchases  is  particularly 
attractive  to  independent  sellers,  accord¬ 
ing  to  Small,  because  “for  the  sharehol¬ 
der  of  the  hometown  paper,  that  is  not  a 
taxable  event,”  while  a  normal  cash  and 
note  purchase  would  be. 

The  tax  bill  agreed  to  by  the  conference 
committee  increases  the  accumulated 
earnings  small  companies  may  retain 
without  penalty  to  $250,(X)0,  but  Small 
says  it  won’t  help  stave  off  many  news¬ 
paper  sales.  “When  you’re  talking  about 
estates  of  this  magnitude,  that  doesn’t 
scratch  the  surface.” 

Another  change  adopted  in  the  confer¬ 
ence,  cutting  the  maximum  tax  rate  from 
70%  to  50%,  will  help  heirs  of  large 
estates. 

The  rate  applies  only  to  estates  worth 
more  than  $2  million.  Tax  experts  have 
estimated  the  estate  gift  tax  changes  in 
the  Reagan  tax  bill  will  mean  only  about 
7,000  estates  a  year  will  be  liable  to  any 
federal  tax,  about  0.3%  of  the  2  million 
estates  created  annually. 

Art  Sackler,  NNA’s  general  counsel, 
agreed  with  Small  that  the  changes  in  the 
Reagan  bill  will  be  helpful  to  independent 
newspaper  owners.  But  he  predicted  that 
some  publishers  with  relatively  large  in¬ 
vestments — those  that  own  their  own 
printing  plants,  for  instance — still  will 
have  estate  tax  problems.  Sackler  be¬ 
lieves  estate  taxes  would  disappears  as  a 
problem  for  family  newspaper  ownership 
except  for  one  factor:  the  “greatly  over¬ 
inflated  values”  newspapers  can  bring  in 
sales  or  stock  mergers  with  publishing 
groups. 

The  price  a  newspaper  might  fetch  on 
the  open  market  is  the  basis  the  Internal 
Revenue  Service  uses  to  value  an  estate 
on  the  death  of  a  owner.  In  recent  years 
owners  of  small  and  medium-sized  dailies 
and  some  well-situated  weeklies  have 
learned  that  publishing  groups  stand 
ready  to  offer  them  sale  terms  involving 
total  payments  that  far  exceed  the  news¬ 
paper’s  annual  earnings.  Sales  for  multi¬ 
ples  of  20  to  30  times  annual  earnings 
have  been  reported  by  newspaper 


brokers. 

The  reason  prices  paid  for  independent 
newspapers  seem  to  be  stuck  on  an  up 
escalator  is  a  classic  one,  according  to 
Small.  “Newspapers  I  think,  have  been 
pushed  up  more  than  anything  by  supply 
and  demand.  There  are  so  few  left.” 

And  when  some  small-town  dailies 
with  circulations  less  than  25,000  have 
sold  for  as  much  as  $20  million,  there  is  no 
way  to  keep  the  IRS  from  putting  a  high 
value  on  most  healthy  newspaper  prop¬ 
erties,  Small  said.  The  solution  for  retain¬ 
ing  family  ownership,  he  believes,  could 
(Continued  on  next  page) 


Gannett  Co.,  Inc.  will  acquire  the  Nor¬ 
wich  (Conn.)  Bulletin,  a  36,000-daily  and 
42,000-Sunday  circulation  morning  news¬ 
paper. 

The  Bulletin,  which  was  established  in 
1791,  making  it  the  10th  oldest  newspaper 
in  the  U.S.,  will  become  Gannett’s  85th 
daily  newspaper  and  its  only  daily  in 
Connecticut.  It  is  believed  that  the  daily 
is  also  the  oldest  in  the  group.  Gannett 
publishes  a  weekly,  Fairpress,  in  West- 
port,  Conn,  and  at  one  time  published  the 
Hartford  Times,  now  defunct. 

As  part  of  the  transaction,  Gannett 
agreed  to  acquire  two  free  distribution 
weeklies,  Windham  County  Journal- 
Transcript,  and  the  Dolphin,  a  weekly 
that  the  Bulletin  publishes  for  the  U.S. 
Navy  base  at  Groton.  The  terms  of  the 
agreement  were  not  announced,  although 
neighboring  newspapers  speculated  the 
price  to  be  about  $20  million. 

The  announcement  was  made  to  the  85 
employees  of  the  paper  at  5:15  p.m.  on 
August  3  by  Donald  L.  Oat,  Sr.  and  Harri¬ 
son  C.  Noyes,  Jr.  co-publishers  and  third 
generation  co — owners  of  the  Bulletin, 
and  Thomas  P.  Dolan,  who  heads  Gan¬ 
nett’s  Northeast  region.  Allen  Neuharth, 
chairman  and  president  was  supposed  to 
make  the  announcement,  but  he  was  un¬ 
able  to  fly  to  Norwich  due  to  the  air  con¬ 
trollers  strike.  Chip  Weil  III,  who 
approached  Oat  and  Noyes  about  two 
months  ago  about  selling,  was  at  the  pap¬ 
er  for  the  signing  of  the  sales  agreement 
at  5  p.m.  which  took  place  15  minutes  be¬ 
fore  the  public  announcement.  No  other 
groups  were  considered,  Noyes  told 
E&P. 

Oat,  president  and  publisher  of  Bulletin 
Co.,  and  Noyes,  chairman  of  the  board, 
said  they  will  terminate  their  rela¬ 
tionships  with  the  paper  within  the  next 
60  days.  No  successors  were  appointed. 
Noyes  said  his  plans  are  fluid.  Noyes  is  59 
years  old.  Oat  who  is  57  years  old  boarded 
a  plane  August  4  for  a  visit  to  Ireland.  Oat 
has  two  sons  working  for  the  Bulletin. 
Donald  L.  Oat  Jr.  is  general  manager  and 
Thomas  is  promotion  manager. 
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VISIT — UPl  president  Roderick  W.  Beaton  and  editor  in  chief  H.  L. 
Stevenson  visited  with  President  Reagan  (August  3)  to  invite  the  President  to 
UPl's  annual  EDICON  convention  of  editors  and  publishers,  to  be  held  in  New 
York  October  4-6.  Reagan  took  time  to  discuss  the  UNESCO  question  and 
other  journalistic  issues  with  Stevenson  and  Beaton.  Reagan  said  he  hod 
strong  memories  of  reading  United  Press  broadcast  copy  when  he  worked  as 
a  sportscaster. 


Suburban  D.C. 
semiweeklies  to 
publish  5-days 

After  lunching  with  a  group  of  the  pap¬ 
er’s  executives  and  reporters  Tuesday 
(August  3),  President  Reagan  told  repor¬ 
ters  he  still  was  hoping  for  a  “one-in-a- 
thousand  miracle”  to  save  the  Washing¬ 
ton  Star. 

But  even  as  the  president  was  wishing 
the  capital’s  128-year-old  evening  daily  a 
symbolic  farewell  with  a  visit  to  the  Star 
building  and  an  exclusive  luncheon  inter¬ 
view,  the  Army  Times  Publishing  Co.  sig¬ 
nalled  its  disbelief  in  miracles  by 
announcing  plans  to  begin  publishing  a 
five-day-a-week  suburban  daily  next 
month. 

Geoffrey  Edwards,  publisher  of  the 
five  Journal  semiweeklies  that  bear  the 
names  of  their  suburban  counties  and 
communities  in  nearby  Maryland  and 
Northern  Virginia,  said  it  always  had 
been  the  group’s  plan  to  go  to  five-day-a- 
week  publication  and  that  the  impending 
demise  of  the  Star  had  speeded  up  the 
timetable.  The  premiere  of  the  daily  Jour¬ 
nal  is  set  for  Sept.  14. 

Edwards  said  the  five  Journal  editions 
will  continue  to  be  distributed  almost 
solely  by  mail  to  the  current  list  of  about 
135,000  paid  subscribers.  At  renewal 
time,  subscribers  can  choose  whether  to 
pay  $29.95  for  a  daily,  but  initially  will  get 
the  extra  three  editions  a  week  at  no  in- 


Tax  relief 

(Continued  from  page  10) 


be  found  in  restructuring  estate  and  busi¬ 
ness  tax  laws  to  allow  family  corporations 
to  earmark  cash  in  advance  of  the  own¬ 
er’s  death  to  pay  the  estate  tax  liability. 

Such  accumulations  would  involve 
only  “after-tax  dollars,”  Small  stressed, 
“money  on  which  income  tax  has  been 
paid.”  The  cost  to  the  public  in  tax  re¬ 
venue  lost  would  not  be  all  that  great. 
Small  said,  and  allowing  the  penalty-free 
set-aside  would  ensure  the  “reasonable 
need  of  the  business  to  provide  for  its  own 
continuity.” 

The  underlying  problem  for  indepen¬ 
dent  newspaper  ownership  now.  Small 
and  Sackler  agree,  is  that  an  average 
newspaper’s  potential  for  generating  in¬ 
come  or  earnings  does  not  have  a 
“reasonable  relationship”  to  the  news¬ 
paper’s  sale  value.  Faced  with  an  estate 
tax  levy  based  on  the  newspaper’s 
theoretical  market  value,  heirs  who  may 
wish  to  continue  operating  the  paper  may 
have  no  choice  but  to  sell  it. 

Rep.  Morris  K.  Udall  (D-Ariz.)  has  in¬ 


crease  in  the  current  $16.95  subscription 
charge. 

Edwards  made  it  clear  the  daily  Journal 
will  not  go  nose-to-nose  in  competition 
with  the  Washington  Post.  The  Journal 
papers  have  no  distribution  in  Washing¬ 
ton  now,  and  Edwards  said  he  doesn’t 
intend  to  start.  There  will  be  no  new 


troduced  again  a  bill  he  has  pushed  every 
year  since  1977  to  allow  independent 
newspaper  owners  to  set  aside  money  for 
eventual  estate  taxes  in  a  trust,  a  precau¬ 
tion  the  current  tax  laws  do  not  allow. 
But,  in  the  past  years,  Udall’s  Indepen¬ 
dent  Local  Newspaper  Act  has  drawn  a 
lukewarm  reception  from  the  very  pub¬ 
lishers  it  would  benefit  because  of  its 
“special-interest”  nature. 

Both  NNA  and  ANPA  have  taken  offi¬ 
cial  stances  of  neutrality  on  the  Udall  leg¬ 
islation.  Meanwhile,  the  Tax  Law  Action 
Group  has  urged  legislative  remedies  that 
would  aid  heirs  of  all  closely  held  small 
businesses,  rather  than  a  single  group, 
such  as  public  here. 

Since  the  election  of  President  Reagan, 
who  vowed  during  the  campaign  last  sum¬ 
mer  to  seek  the  total  elimination  of  feder¬ 
al  estate  taxes,  “there’s  a  lot  of  sympathy 
in  the  Congress  for  just  dumping  the 
estate  taxes  altogether,”  says  Sackler  of 
NNA. 

Reagan  administration  officials  already 
have  indicated  they  would  ask  Congress 
to  draft  further  cuts  in  estate  and  gift 
taxes  after  the  President’s  initial  tax 
package  was  enacted.  “There  will  be 
‘Son  of  Tax  Reform’ — ‘Tax  Reform  If — 
coming  up  next  year.”  Sackler  predicted. 


Washington  edition  of  the  Journal,  he 
stressed. 

The  Journal  papers  will  broaden  their 
already  intensive  local  and  sports  cover¬ 
age  in  the  daily  version,  he  said,  and  inter¬ 
views  already  have  begun  to  hire  40  new 
staffers  in  reporting  and  advertising 
posts.  Edwards  said  the  daily  Journal  will 
have  comics  and  movie  and  television 
listings  for  the  first  time,  as  well  as  a  page 
or  two  wrap-up  of  national  and  interna¬ 
tional  news. 

Rumors  continued  to  circulate  that  the 
Post  was  poised  to  launch  a  new  after¬ 
noon  edition  once  the  Star  was  allowed  to 
bow  out  on  Friday.  A  Wall  Street  Journal 
story  at  midweek  quoted  unnamed  news¬ 
room  and  union  sources  as  saying  manag¬ 
ing  editor  Howard  Simons  and  a  special 
task  force  were  preparing  a  new  tabloid, 
street-sales  p.m.  that  could  go  on  sale  as 
early  as  next  Monday. 

As  they  had  previously.  Post  execu¬ 
tives,  including  Publisher  E)onald  Gra¬ 
ham,  acknowledged  the  obvious — that 
the  Post  was  studying  its  options — but 
refused  to  comment  on  the  possibilities 
while  a  ghost  of  a  chance  existed  for  the 
Star’s  rescue. 

Ofield  Dukes,  head  of  a  public  relations 
firm  with  offices  in  the  National  Press 
Building  and  a  former  radio  news  director 
in  Detroit,  said  he  and  a  group  of  “present 
and  former  black  journalists”  intend  to 
begin  publishing  twice-a-week  a  “major, 
first-class,  full-service,  politically  in¬ 
fluential”  newspaper  oriented  toward  the 
70%  of  Washington’s  population  that  is 

black.  ^  . 

(Continued  on  page  17) 
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Flagship  paper  waves  new  colors 


By  M.  L.  Stein 

Orange  County  (Calif.)  Register  has 
changed  its  image. 

“We’re  no  longer  in  the  shadow  of  the 
Los  Angeles  Times,”  general  manager 
Dick  Wallace  said  .  .  .  “We’ve  moved 
from  being  a  suburban  daily  to  a  metropo¬ 
litan  one  and  we  are  not  finished  yet.” 

The  changes  are  sweeping.  The  news¬ 
paper,  which  publishes  in  one  of  the 
country’s  richest  markets,  has  been  res¬ 
tyled  to  attract  more  younger  readers.  It 
aims  to  shed  the  stodginess  that  has* 
haunted  its  past,  according  to  Wallace 
and  other  executives. 

The  transformation  has  involved 
equipment,  graphics,  personnel  and  a 
dramatic  shift  in  editorial  policy. 

News  presses  costing  $22  million  were 
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installed  last  year  and  the  paper  has  gone 
to  four  color. 

“Even  so  we  are  running  out  of  press 
and  page  capacity,”  Wallace  noted.  He 
said  there  has  been  a  60%  growth  in  page 
count  since  1970. 

The  paper  is  also  showing  a  cleaner 
front  page  with  a  bolder  logo  to  give  what 
one  executive  termed  “a  more  sophisti¬ 
cated  look.” 

Editor  N.  Christian  (Chris)  Anderson 
revealed  that  25  new  people  will  be  hired 
in  editorial  this  year.  Twelve  already  are 
aboard,  including  managing  editor  Jim 
Robison,  who  came  from  the  St.  Louis 
Globe-Democrat.  There  are  now  144  full¬ 
time  staffers  in  editorial,  plus  7  part-time. 

The  30-year-old  Anderson  joined  the 
Register  last  September  from  the  Seattle 


Times,  where  he  had  been  associate  man¬ 
aging  editor. 

“I  came  here  with  a  basic  commitment 
to  improve  the  newspaper,”  Anderson 
said  .  .  .  “One  of  the  first  things  I  told 
management  was  that  we  needed  more 
people  and  that  we  should  try  to  hire  the 
best.” 

He  disclosed  that  entry  level  reporters 
are  getting  $300  per  week  and  experi¬ 
enced  ones  $500  or  more.  “There’s  no 
top,”  Anderson  added. 

Anderson,  an  Oregon  State  University 
journalism  graduate,  has  introduced  a 
system  whereby  staffers  are  given  a  “per¬ 
formance  appraisal”  twice  a  year  and 
day-to-day  feedback  from  editors  on  their 
work. 

(Continued  on  next  page) 
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DECISION  AAAKING — The  Register's  new  editorial  leadership,  Chris 
Anderson,  editor  (left)  and  Jim  Robison,  managing  editor,  has  been  making  a 
number  of  changes  for  the  Orange  County,  California  daily. 


(Continued  from  page  12) 

“We’re  a  metro  paper  and  we  are  look 
ing  for  demonstrated  quality  and  the 
potential  for  doing  better,”  the  editor  de¬ 
clared. 

In  that  connection,  Anderson  recently 
brought  in  Ed  Orloff,  San  Francisco  Ex¬ 
aminer  assistant  managing  editor  as  a 
temporary  writing  coach  for  reporters. 

He  didn’t  stop  there.  He  also  dumped 
the  paper’s  style  sheet,  some  of  whose 
taboos  reflected  the  libertarian  philoso¬ 
phy  of  Freedom  Newspapers,  Inc.  of 
which  the  Register  is  a  part. 

Fdrmer  usages  such  as  “tax  sup¬ 
ported”  instead  of  public  schools  and 
“welfare  payments”  for  welfare  benefits 
and  “voting  privilege”  for  right  to  vote 
have  been  abolished  and  AP  Stylebook 
substituted.  Also,  slums  can  now  be  cal¬ 
led  ghettos;  draft  resisters,  draft  evaders 
and  it’s  all  right  to  use  the  term  Uncle 
Sam. 

“Some  words  in  the  old  style  sheet  may 
have  indicated  a  bias,”  Anderson  ex¬ 
plained.  “We  now  want  to  make  it  clear 
that  we  are  neither  for  nor  against  any¬ 
thing  in  our  news  columns.” 

However,  readers  attuned  to  the 
libertarian  position  of  Freedom  News¬ 
papers  needn’t  be  concerned  that  the 
Register’s  new  look  means  a  shift  in 
editorial  opinion.  Recent  editorials  have 
come  out  against  government  subsidy  of 
the  arts  and  for  “deep  tax  cuts”  and  a 
“flat-rate  tax.”  Another  observed  that 
the  abolition  of  federal  agencies  may  be 
the  only  way  to  achieve  regulatory  re¬ 
form. 

The  newspaper’s  columnists  tend  to 
lean  more  right  than  left  and  letter  writers 
with  pronounced  conservative  views  are 
given  ample  space  on  the  editorial  page, 
along  with  liberal  expressions  from 
readers. 

None  of  this,  Anderson  insisted, 
affects  the  way  he  runs  the  paper’s  news 
side.  His  other  changes  have  included 
naming  an  ombudsman  (former  M.E.  Pat 
Riley),  creating  three  assistant  managing 
editor  positions  and  restructuring  the 
“Life  Today”  section  whose  name  will 
be  switched  to  “Accent”  in  August. 

“We  are  bringing  together  elements  in 
this  section  that  have  been  scattered 
throughout  the  paper,”  Anderson  said. 
“We  also  are  going  to  do  more  there  ab¬ 
out  how  people  play,  spend  their  money 
and  take  care  of  their  health.” 

According  to  Anderson  and  other  Reg¬ 
ister  executives,  the  changes  are  not 
necessarily  happening  at  the  other  30 
Freedom  Newspapers. 

“What  goes  on  at  the  other  papers  is  up 
to  their  publishers,”  said  Timothy  Crush, 
the  Register's  manager  of  special  pro¬ 
jects. 

Behind  the  Register’s  revamping  pro¬ 
cess  is  a  strong  desire  to  capture  a  larger 
share  of  the  lush  and  expanding  Orange 
County  market  which,  in  1980,  led  Cali¬ 
fornia  metropolitan  areas  in  per  capita 
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retail  sales.  Nationwide,  it  was  fourth  in 
per  capita  spendable  income  for  counties, 
according  to  Sales  &  Marketing  Manage¬ 
ment. 

The  same  source  reported  that  Orange 
County  had  a  34.6%  population  growth 
from  1970  to  1979,  putting  it  third  in  the 
United  States  among  major  metropolitan 
regions.  Its  current  population  is  approx¬ 
imately  1,913.200. 

The  Register  claims  a  daily  paid  cir¬ 
culation  of  245,000,  up  3.6%  over  one 
year  ago  and  a  Sunday  sales  of  280,000, 
up  5%.  The  paper’s  own  market  research 
ranks  it  fifth  in  the  nation  in  total  advertis¬ 
ing  full-run  linage  (20,839)  for  the  first 
three  months  of  this  year  and  second  for 
classified  and  legal  full-run  linage  ( 10,913) 
in  the  same  period.  The  paper  also  boasts 
a  60%  growth  in  page  count  between  1970 
and  1980. 

According  to  Dick  Wallace,  the  Regis¬ 
ter  has  a  30%  greater  circulation  in 
Orange  County  than  the  Los  Angeles 
Times,  its  main  competition.  Since  1975, 
he  said,  the  Register’s  circulation  has 
jumped  by  58,000. 

A  Times  spokesman  said  its  Orange 
County  circulation  is  176.591  daily  and 
214,716  Sunday. 

“Yes,  they’re  ahead  of  us  in  num¬ 


bers,”  he  conceded,  “but  we're  in  front 
in  the  upper  demographic  subscribers — 
the  people  earning  $25,000  a  year  or 
more.  We  are  ringed  by  strong  suburban 
papers.  This  shows  how  well  all  southern 
California  newspapers  are  doing.  We’re 
confident  about  the  situation.  There's 
room  for  all.” 

Also  confident  is  Register  publisher 
Dave  Threshie,  Jr. 

“We  ai:e  going  to  take  the  paper  as  far 
as  it  can  go,”  he  said.  “We  want  to  make 
it  an  indispensable  part  of  every  house¬ 
hold  in  our  market  area.  We  are  a  good 
paper  and  getting  better.  1  think  we  have  a 
fine  management  team  and  a  skilled,  pro¬ 
fessional  staff.” 

One  factor  with  which  the  new  Register 
must  deal  is  the  county’s  shifting  popula¬ 
tion.  Various  minorities  account  for  29% 
of  the  residents.  Of  the  approximately 
550,000  minority  people,  about  286.350 
are  of  Hispanic  origin.  Santa  Ana.  where 
the  paper  is  published,  is  almost  half  His¬ 
panic. 

“We  do  not  exclude  minorities  from 
our  coverage  but  we  are  not  trying  to 
reach  them  to  the  exclusion  of  other  read¬ 
ers,”  Anderson  declared.  “We  want  to 

(Continued  on  page  14) 
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ROBERT  CRUMPLER  (right),  the  third  person  to  fill  the  news  ombudsman's 
role  at  the  Courier-Journal  and  the  Louisville  Times,  discusses  one  of  the 
5,000  complaints  received  each  year  with  Bill  Cox,  city  editor  of  the  Courier- 
Journal. 

‘Crump’  to  handle 
news  complaints 

The  concept  ofthe  news  ombudsman  is  kin’s  article  had  appeared,  Norman 
alive  and  well  in  Louisville,  where  the  Isaacs,  then  executive  editor,  named 
ombudsman  idea  was  first  implemented  John  Herchenroeder,  a  veteran  Louisvil- 
in  the  United  States  in  1967.  le  newsman,  to  the  post. 

Courier-Journal  and  Louisville  Times  The  current  editor  and  publisher,  Barry 

have  name  Robert  Grumpier,  former  Bingham,  Jr.,  is  a  strong  supporter  of  the 
assistant  managing  editor  of  the  Louisvil-  ombudsman  concept . 
le  Times,  to  become  the  third  person  to  Herchenroeder  held  the  position  for  12 
fill  the  news  ombudsman’s  role.  years  until  his  retirement  in  September, 

What  was  a  pioneering  adventure  has  1979,  when  Frank  Hartley,  another  veter- 
become  a  basic  part  of  the  operation  of  an  of  the  Louisville  papers,  succeeded 
the  two  Louisville  papers.  him.  Hartley  retired  this  summer  and  has 

Since  1967,  the  papers  have  established  been  replaced  by  Grumpier, 
an  advertising  ombudsman  and  a  circula-  In  making  the  appointment  of  Grum- 
tion  ombudsman.  pier,  executive  editor  Paul  Janensch  said; 

The  idea  for  a  news  ombudsman  came  “It’s  unfortunate  that  so  few  daily  news- 
from  an  article  by  A.  H.  Raskin  the  the  papers,  including  some  of  the  most  prom- 
New  York  Times  Magazine  of  June  11,  inent,  have  an  ombudsman.  It’s  even 
1967,  entitled:  “What’s  Wrong  With  more  unfortunate  that  some  editors  are 
American  Newspapers.”  now  even  attacking  the  concept. 

Raskin  wrote:  “That  is  the  point  of  my  “Every  newspaper,  except  the  very 
proposal  that  newspapers  establish  their  smallest,  needs  to  have  a  responsible  per- 
own  Department  of  Internal  Griticism  to  son  spending  full-time  investigating  read- 
check  on  the  fairness  and  adequacy  of  er  complaints. 

their  coverage  and  comment.  The  depart-  “Any  editor  who  says  he  is  his  own 
ment  head  ought  to  be  given  enough  inde-  ombudsman  might  succeed  in  fooling 
pendence  in  the  paper  to  serve  as  an  himself,  but  not  the  readers.” 
ombudsman  for  the  readers,  armed  with  At  a  meeting  of  the  American  Society 
authority  to  get  something  done  about  of  Newspaper  Editors  this  spring,  one 
valid  complaints  and  to  propose  methods  executive  editor  charged  that  ombuds- 
for  more  effective  performance  of  all  the  men  were  unnecessary.  Janensch  replied 
paper’s  service  to  the  community,  parti-  that  it  would  be  better  to  have  fewer  ex- 
cularly  the  patrol  it  keeps  on  the  frontiers  ecutive  editors  and  more  ombudsmen, 
of  thought  and  action.”  In  May  of  this  year,  the  Organization  of 

Barry  Bingham,  Sr.,  then  editor  and  Newspaper  Ombudsmen  (ONO,  pro¬ 
publisher  of  the  Louisville  papers,  made  nounced  Oh,  no!)  held  its  first  meeting 
the  decision  to  establish  the  position  of  with  15  of  North  America’s  17  ombuds- 
news  ombudsman.  Within  days  after  Ras-  (Continued  on  page  23) 


New  look 

(Continued  from  page  13) 


put  out  a  lively,  easy-to-read  paper  for 
everyone.” 

The  Register  recently  ran  a  five-part 
series  by  staff  writer  Orman  Day  on  His¬ 
panic  culture,  attitudes  and  achievements 
in  Orange  Gounty. 

The  newspaper  has  six  minority  staf¬ 
fers  in  editorial — two  Hispanic  photo¬ 
graphers  and  four  Asians  in  other  jobs. 

Anderson  said  he  is  not  making  a  spe¬ 
cial  effort  to  hire  minorities. 

“We  are  looking  for  the  best  qualified 
people  and  if  they  happen  to  be  minority 
members  so  what?”  he  added.  “But 
minority  applicants  have  not  been  coming 
forth.” 

Ed  Orloff  said  he  was  impressed  during 
his  stay  at  the  Register. 

“Anderson  is  a  hard-driving  guy  and 
there  is  a  sense  of  excitement  around  the 
newsroom,”  Orloff  stated.  “I  really  think 
the  paper  is  going  places.” 

A  new  editorial  staffer  said:  “The 
mood  is  very  good  around  here.  Morale  is 
high.  I  think  we’re  going  to  be  a  great 
paper.” 

The  Register  even  received  a  qualified 
accolade  from  Matt  Goree,  editor  of  the 
Los  Angeles  Times  Orange  Gounty  edi¬ 
tion,  which  has  an  editorial  staff  of  65. 

“There’s  no  question  that  their  product 
has  improved  but  they  still  have  a  long 
way  to  go,”  Goree  observed.  “But  we 
have  strengths  they  don’t  have  and  vice 
versa.” 

Goree  said  that  despite  the  Register’s 
new  thrust,  he  still  regards  it  as  a  sub¬ 
urban  paper,  whereas  the  Times  is  a 
world  and  national  daily. 

“Orange  Gounty  residents  who  take 
the  Times  don’t  take  it  just  because  of 
local  news,”  he  asserted.  “They  are 
more  interested  in  the  big  picture.” 

Nevertheless,  the  Times,  according  to 
Goree,  plans  to  give  the  Register  a  run  for 
its  money.  As  an  example,  he  pointed 
out,  his  paper  recently  began  publishing 
an  Orange  Gounty  business  section  twice 
a  week. 

“Gompetition  is  okay,”  Goree  com¬ 
mented.  “it’s  good  for  both  papers.” 


New  sports  section 

Dallas  Morning  News  introduced  an 
expanded  sports  section  called  Sports 
Day,  on  August  7.  Under  the  direction  of 
executive  sports  editor  Dave  Smith,  the 
staff  was  enlarged  and  the  section  was 
expanded  every  day,  with  special  em¬ 
phasis  on  the  Friday,  Saturday,  Sunday 
and  Monday  sections.  The  changes  were 
made  after  market  research  into  reader 
interests  over  the  past  several  months. 
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Landmark  forms  cable 
weather  news  network 


Landmark  Communications  of  Nor¬ 
folk,  Va.,  plans  to  begin  transmitting  24- 
hour  weather  news  and  forecasts  via 
satellite  to  over  20  million  cable  tv  house¬ 
holds  beginning  next  spring. 

Called  the  Weather  Channel,  its  prog¬ 
ramming  will  combine  live  studio  broad¬ 
casts  of  national  and  regional  weather 
forecasts  with  teletext  transmissions  of 
local  weather  news. 

Weather  Channel  will  be  offered  as  part 
of  basic  subscriber  service  and  have  its 
headquarters  in  Atlanta,  Ga. 

Landmark  has  invested  $20  million  in 
the  Weather  Channel.  The  privately  held 
communications  company,  with  annual 
revenues  in  excess  of  $200  million,  pub¬ 
lishes  10  daily  and  22  non-daily  newspap¬ 
ers  including  Norfolk  Ledger-Star  and 
Virginian  Pilot.  Its  newspapers  have  a 
combined  circulation  of  over  511,000. 

The  company  also  owns  Telecable 
Corp.,  the  15th  largest  cable  operator 
with  250,000  subscribers  in  14  states. 

The  teletext  information  will  appear 
automatically  on  viewers’  screens  every 
five  minutes  and  will  be  about  a  minute  in 
duration. 

The  teletext  weather  forecasts  will  be 
supplied  to  local  cable  operators  by 
means  of  a  device  called  the  Weather 
STAR,  an  acronym  for  Satellite  Trans¬ 
ponder  Addressable  Receiver.  STAR  will 
be  controlled  by  the  Weather  Channel's 
computers  in  Atlanta. 

Those  computers  have  access  to  the 
data  base  of  the  National  Weather  Ser¬ 
vice  in  Washington  D.C.  Through  the 
STAR,  they  can  send  “customized” 
National  Weather  Service  forecasts  in¬ 
stantaneously  to  a  specified  locality. 

In  addition  to  localized  forecasts  and 
bulletins,  the  STAR  can  send  targeted 
advertising. 

Weather  STAR  was  developed  for 
Landmark  by  Computer  Video  of  Salt 
Lake  City,  Utah.  Landmark  has  a  prop¬ 
rietary  interest  in  Weather  STAR’S  tech¬ 
nology. 

The  Weather  Channel  will  be  beamed 
to  local  cable  systems  over  Satcom  1.  The 
network  of  cable  systems  receiving  sig¬ 
nals  from  that  satellite  has  come  to  be 
known  at  Cablenet  I  and  has  an  audience 
of  20  million  households. 

Landmark  purchased  its  transponder 
rights  on  Satcom  I  on  July  14  for  $10.5 
million  from  Premiere,  a  pay  movie  ser¬ 
vice  formed  in  ajoint  venture  by  Getty  Oil 
and  four  film  companies.  Premiere  is  in 
the  process  of  disbanding  after  being 
found  in  violation  of  antitrust  laws  last 
winter. 

The  purchase  of  the  transponder  rights 
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was  essential  in  its  decision  to  underwrite 
the  Weather  Channel,  Landmark  said, 
since  being  on  Satcom  I  assures  access  to 
95%  of  all  cable  households. 

Satcom  I/Cablenet  I  is  the  system  used 
for  transmitting  Home  Box  Office,  Show¬ 
time,  Cinemax,  USA  Network,  Cable 
News  Network,  ESPN ,  ARTS,  and  Nick¬ 
elodeon.  The  superstations —  WTBS, 
Atlanta;  WOR,  New  York;  WGN,  Chica¬ 
go,  and  KTVU,  Oakland —  also  transmit 
over  this  network. 

Satcom  I  is  scheduled  to  be  replaced  by 
a  new  satellite,  Satcom  III — R  in  Octo¬ 
ber.  Landmark’s  rights  to  a  Satcom  I 
transponder  will  be  transferred  to  a  trans¬ 
ponder  on  the  replacement  satellite. 

Frank  Batten,  chairman  and  chief  ex¬ 
ecutive  officer  of  Landmark,  said  the 
Weather  Channel  is  the  first  of  several 
cable  “programming  opportunities” 
which  the  company  is  exploring. 

“Our  main  focus  will  be  on  informa¬ 
tion,”  he  stated,  but  added  entertainment 
programming  is  also  under  study. 

Batten  commented  the  concept  for  the 
Weather  Channel  was  being  researched 
by  Landmark  for  several  years. 

"In  our  cable  systems  we’ve  done  au¬ 
dience  surveys.  We’ve  known  the  weath¬ 
er  channels,  which  now  are  alpha¬ 
numeric,  are  watched  more  than  any 
other  channel,”  Batten  said.  “They’re 
watched  for  short  periods,  but  are  turned 
on  by  more  viewers.” 

Batten  remarked  the  concept  for  a 
nationwide  weather  channel  became 
closer  to  reality  when  John  Coleman, 
meterologist  for  ABC’s  Good  Morning 
America,  approached  Landmark  with  his 
idea  for  a  24-hour  weather  service  com¬ 
bining  national  and  local  forecasts. 

“We  had  access  to  a  man  who  really 
knew  how  to  do  it,”  Batten  said  of  Col¬ 
eman. 

Under  his  new  contract  with  ABC,  Col¬ 
eman  will  continue  as  Good  Morning 
America’s  meteorologist  while  fulfilling 
his  obligations  to  Landmark’s  Weather 
Channel.  He  will  broadcast  for  ABC  from 
the  network’s  Atlanta  affiliate. 

The  Weather  Channel  will  be  totally 
advertiser  supported.  Local  operators 
who  dedicate  a  basic  service  channel  to 
the  weather  service  will  receive  it  for 
free.  They  will  also  be  provided  with  a 
Weather  STAR  by  Landmark. 

Batten  explained  a  maximum  of  ten  mi¬ 
nutes  per  hour  will  be  available  for  com¬ 
mercials  from  national  advertisers.  The 
revenues  from  those  ads  will  go  to  Land¬ 
mark. 

A  maximum  of  two  minutes  per  hour 
will  be  made  available  for  local  cable 


operators  to  sell  advertising.  Local 
cable  operators  will  also  be  able  to  sell 
textual  advertising  for  a  “crawl”  across 
the  bottom  of  the  screen. 

The  teletext  capability  of  the  Weather 
Channel  will  enable  local  store  names  and 
locations  to  be  tagged  onto  the  national 
ads  appearing  in  conventional  video  for¬ 
mats. 

Bahn  Stanley,  new  ventures  analyst  for 
Landmark,  said  advertising  agencies  are 
“taken  with  the  concept”  of  the  Weather 
Channel.  He  said  the  channel  can  “de¬ 
velop  a  huge  cume  over  time.” 

A  staff  of  21  meteorologists  to  deliver 
national  and  regional  weather  forecasts  is 
being  assembled  by  Coleman  for  the 
Weather  Channel. 

Coleman  said  the  channel  will  have  a 
daily  schedule  of  forecasts  targeted  for 
special  interest  groups  such  as  golfers, 
tennis  players,  hikers,  hunters,  fishers, 
and  boaters. 

He  stated  the  Weather  Channel  plans 
to  offer  “a  good  wind  forecast,  aviation 
weather,  agricultural  weather,”  and  a 
daily  roundup  of  weather  forecasts  for  the 
country’s  National  Parks. 

Coleman  said  weather  warnings 
“addressed  to  specific  localities”  will  be 
“automatically  switched  on  by  teletext 
through  the  STAR.” 

The  live  presentations  will  feature  col¬ 
or  radar,  color  satellite  photos,  and  color 
graphics  to  detail  weather  information. 

Though  Landmark’s  Batten  and  Cable 
News  Network’s  Ted  Turner  are  friends, 
the  advent  of  the  Weather  Channel  has 
not  inspired  CNN  to  add  a  teletext  local 
news  service  to  its  24-hour  broadcasts. 

“We’ve  considered  from  time  to  time 
having  a  local  news  cut  in,”  said  CNN 
president,  Reese  Schoenfeld,  “but 
there’s  no  resource  like  (National  Weath¬ 
er  Service)  available”  which  collects  loc¬ 
al  news  into  a  central  data  bases. 

“The  ideal  solution  is  two  244iour  news 
channels,”  he  continued.  “One  for  local 
news.  One  for  national.” 

Schoenfeld  said  the  “cable  operator  or 
newspaper”  would  provide  the  local 
news. 


WSJ  Evening  News 
to  be  on  cable 

Wall  Street  Journal  Evening  News  will 
begin  airing  on  USA  Network  this 
September. 

Wall  Street  Journal  Evening  News  will 
consist  of  two-minute  segments  which 
will  be  seen  at  7:28  P.M.  and  7:58  P.M. 
EOT,  and  in  a  late  night  floating  spot. 

The  segments  will  emphasize  business 
news  as  it  affects  consumers. 
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Study:  multi-property  ads 
generate  better  response 


A  recently  published  study  of  classified 
real  estate  advertising  in  newspapers  con¬ 
cludes  that  a  real  estate  broker  can  more 
effectively  generate  inquiries  if  more  than 
two  properties  are  advertised  in  a  single 
ad. 

The  study,  which  was  completed  in 
1979  for  a  Dallas  area  real  estate  firm  by 
two  Southern  Methodist  University 
marketing  professors,  was  recently  pub¬ 
lished  in  the  Advertising  Research 
Foundation’s  Journal  of  Advertising  Re¬ 
search.  The  professors,  Richard  W.  Han¬ 
sen  and  Thomas  E.  Barry,  conclude  that 
real  estate  brokers  can  increase  advertis¬ 
ing  efficiency  by  running  ads  which  list 
three  or  more  properties. 

The  real  estate  firm  for  which  the  re¬ 
search  was  conducted,  Ebby  Halliday 
Real  Estate,  did  change  its  advertising 
strategy  in  1979,  but  not  as  a  result  of  the 
study's  findings,  according  to  Bevo  Bak¬ 
er,  a  spokesman  for  the  firm.  He  says  the 
broker  began  moving  from  what  he  calls 
“strip  ads,”  a  series  of  properties  within 
a  sin^e  community  listed  within  one  ad  in 
the  newspapers’  agate  columns,  to  larger 
space,  display-type  units.  The  reason  for 
the  move,  he  says,  was  to  “freshen  our 
approach,  maximize  our  impact  and  be 
able  to  afford  to  advertise  more  of  our 
listings  at  a  lower  cost.” 

Baker  reports  that  the  firm  is  now 
buying  the  front  page  of  the  News’  Home 
section  and  half  the  front  page  of  the  Dal¬ 
las  Times-Herald  Home  section  on  a  reg¬ 
ular  basis.  “We  wouldn’t  want  to  give 
that  up,”  he  says,  “it  gives  us  maximum 
exposure.” 

Clyde  Dooley,  assistant  classified  man¬ 
ager  for  the  Dallas  Morning  News,  re¬ 
ports  that  since  1979,  more  and  more 
nationally  affiliated  real  estate  firms,  in¬ 
cluding  Century  21,  Merrill  Lynch,  Col- 
dwell  Banker  and  regional  concerns  have 
turned  to  buying  classified  space  by  the 
page,  then  filling  the  pages  with  listings. 
Says  Dooley,  “They’re  running  just  ab¬ 
out  everything  they  have  listed.” 

Marvin  Veal  Jr.,  classified  director  for 
the  News,  suspects  the  Halliday  move 
may  have  had  a  synergistic  effect  on  other 
area  real  estate  firms.  “Literally,  these 
people  watch  each  other,  and  if  one’s 
doing  something  different  that  seems  to 
be  working,  others  will  follow.” 

Although  the  study  did  not  have  a 
direct  bearing  on  real  estate  advertising  in 


the  Dallas  market,  its  results  seem  to  mir¬ 
ror  the  rationale  behind  the  decision 
made  by  Halliday  to  move  the  lion’s  share 
of  its  ad  budget  into  larger  space  ads. 

According  to  the  people  who  con¬ 
ducted  the  study,  preliminary  research 
conducted  in  the  late  1970s  showed  that  in 
five  major  cities,  including  Atlanta,  Bos¬ 
ton,  Dallas,  Denver  and  Kansas  City,  the 
one-property  ad  was,  by  far,  the  most 
prevalent  format  used  by  brokers  in 
newspaper  classified  advertising.  This  is 
still  the  case  in  markets  like  New  York, 
Boston  and  Bergen  County,  N.J.,  each  of 
which  contain  some  of  the  most  valuable 
single-family  real  estate  in  the  country 
but  are  not  as  explosive  as  some  markets 
in  the  Sunbelt.  The  study  claims  that 
“there  is  virtually  no  research  that  sup¬ 
ports  this  practice.” 

The  results  of  the  study  indicated  that, 
in  terms  of  “cost  per  inquiry  generated,” 
the  larger  the  number  of  properties  in¬ 
cluded  in  an  ad,  the  more  cost-efficient 
the  advertising  becomes. 

After  the  total  cost  of  the  linage  run 


Few  newspapers 
involved  in  ads 
for  new  Lincoln 

The  new  downsized  1982  Lincoln  Con¬ 
tinental  will  be  introduced  in  early  to  mid- 
September  with  one  of  the  heaviest  new 
product  introductions  in  the  Lincoln- 
Mercury  Division’s  history,  and  only 
three  newspapers  are  included  in  the 
media  plan. 

The  New  York  Times,  Los  Angeles 
Times  and  Wall  Street  Journal  are  the 
only  newspapers  in  which  Young  &  Rubi- 
cam,  Lincoln-Mercury’s  agency,  plans  to 
advertise.  Both  Times  will  be  used  in  adv¬ 
ance  of  two  “fashion”  shows,  headlined 
by  the  car  and  French  designer  Hubert 
deGivenchy,  scheduled  for  Sept.  9  in 
New  York  and  Sept.  15  in  Beverly  Hills. 
The  Givenchy  name  will  be  carried  on 
about  4,000  of  a  planned  40,000  unit  pro¬ 
duction  of  the  top-of-the-line  Lincoln. 

Lincoln-Mercury  has  positioned  the 
new  Lincoln  against  the  Cadillac  Seville 
and  Eldorado,  which  retail  for  between 
$19,000  and  $21,000.  The  larger,  more 
traditional  Lincoln  Town  Cars  and  Mark 


over  the  four  week  period  of  the  study 
was  compiled,  the  researchers  found 
that  one-property  ads  cost  $20.70  per  in¬ 
quiry  generated;  two-property  ads  cost 
$46.12  per  inquiry;  three-property  ads 
cost  $12.00  per  inquiry;  and  four- 
property  ads  cost  $8.72  per  inquiry. 

“Results  of  the  experiment  indicate  a 
strong  relationship  between  the  number 
of  properties  and  inquiries,”  the  study 
concludes.  “The  results  suggest  that, 
with  the  exception  of  the  two-property 
treatment,  increasing  returns  to  scale  are 
realized  as  the  number  of  properties  with¬ 
in  the  format  is  increased.” 

Concerning  the  effect  the  actual  size  of 
the  ad  may  have  on  notation  and  potential 
response  generation,  the  study  notes,  “In 
discussing  these  results,  it  is  important  to 
recognize  the  possible  confounding  of 
size  of  ad  and  number  of  properties.  Con¬ 
cerning  this  issue,  the  literature  search 
(efforts  to  obttun  all  prior  research  on  the 
subject  by  the  study’s  designers)  revealed 
that  the  response  function  of  an  adver¬ 
tisement  increases  with  increased  ad  size, 
but  at  a  constant,  if  not  diminishing  rate. 
In  this  study,  however,  such  is  not  the 
case,  which  suggests  that  the  number  of 
properties  does  influence  the  response 
function.” 

Don  Terrace,  owner  of  Terrace  Realty 
(a  chain  of  15  offices  in  the  northern  New 
Jersey  area),  disagrees  with  the  findings 
of  the  study.  He  says  he’s  tried  multiple 
listing  formats,  but  he’s  gone  back  to 
single-listing  ads,  which  he  says  get  better 
response. 


Vi’s  will  remain  competitive  with  the 
less  expensive  Cadillac  Coupe  De  Ville 
line. 

Y&R  has  developed  a  unique  media 
plan  which  will  place  roughly  25%  of  the 
total  Lincoln-Mercury  advertising  budget 
in  magazines,  many  of  them  unheard  of 
and  many  of  which  have  never  carried  a 
national  automotive  advertisement.  In  an 
attempt  to  reach  a  decidedly  upscale  au¬ 
dience,  Y&R  will  be  using  vehicles  like 
country  club  magazines  and  special  in¬ 
terest  publications  in  order  to  reach  that 
audience.  In  total,  about  50%  of  the  new 
product  introduction  money  will  be  allo¬ 
cated  to  magazines,  most  of  the  other 
50%  will  be  spent  in  network  television  — 
on  programs  which  demonstrate  an  up¬ 
scale  audience. 

The  effort  will  also  include  direct  mail 
campaigns  and  public  displays  in  shop¬ 
ping  malls  and  at  business  conventions. 
The  fashion  shows  in  New  York  and  Los 
Angeles  will  be  staged  in  Saks  Fifth  Ave¬ 
nue  and  1.  Magnin,  respectively. 

The  print  ads  themselves  are  totally 
image  oriented.  There  is  no  copy.  The 
campaign  is  an  effort  to  “get  this  car  in 
front  of  the  right  people,”  and  to  “pre¬ 
sent  the  car  in  the  most  fashionable 
light.” 


EDITOR  &  PUBLISHER  for  August  8,  1981 


Ad  scene 


By  Dan  Lionel 


Chevy  dealers  find  big  bucks  in  used  cars 


If  there’s  one  thing  auto  dealers  have' 
learned  from  the  toughest  profit  crunch 
since  World  War  II,”  George  C.  Cowan, 
senior  V.P.  and  account  supervisor  at 
Eisaman,  Johns  &  Laws  told  E&P,  “it’s 
that  they  can’t  depend  upon  the  sale  of 
new  cars  alone  to  survive.  Not  only  have 
they  found  that  selling  used  cars  adds  to 
the  cash  flow,  but  in  the  past  few  years, 
they’ve  been  realizing  more  profit  on 
used  cars  than  on  the  new.  Few  dealers 
would  dream  of  wholesaling  used  cars 
these  days.” 

While  Cowan,  who  rides  herd  on  the 
Chevrolet  Dealer  Association  advertising 
in  the  northeastern  states,  notes  that  deal¬ 
er  association  ads  do  not  get  involved 
with  classified,  they  promote  the  sale  of 
used  cars  by  their  dealers  and  to  their 
dealers.  “Our  dealers  are  buying  used 
cars  in  many  cases  and  certainly  offering 
top  prices  for  trades  because  they  know 
they  can  get  top  prices  for  good,  franch¬ 
ised  dealer  warranteed  used  cars.” 

In  a  recent  promotion  for  his  dealer 
associations,  Cowan  zeroed  in  on  Ken 
Geyer,  one  of  the  best  known  auto  au¬ 
ctioneers  in  the  nation,  who  hailed  the 
Chevrolet  for  retaining  the  highest  trade- 
in  value  of  any  domestic  car.  The  promo¬ 
tion  was  designed  to  promote  trade-ins. 

Cowan,  who  himself  comes  from  a 
family  involved  in  the  auto  business,  told 
of  how  Eisaman,  Johns  &  Laws,  (which 
was  originally  a  research  company)  be¬ 
came  the  agency  for  the  Southern  Califor¬ 
nia  Chevrolet  Dealers  Association  back 
in  1955.  It  was  the  firm’s  first  advertising 
account,  and  it  was  the  first  agency  that 
General  Motors  permitted  to  handle  a 
dealer  group  other  than  its  own  national 
agency. 

Since  that  time  EJ&L  has  added  some 
15  Chevrolet  dealer  associations  to  its 
roster  from  coast  to  coast.  In  addition 
they  have  such  automotive  related 
accounts  as  Suzuki  Motorcycles,  Penn- 
zoil.  Cooper  Tires,  and  Wolfs  Head  Oil. 

“Studies  show  that  where  there  is  a 
dealer  association,”  Cowan  said,  “there 
is  greater  market  penetration  than  when 
individual  dealers  are  on  their  own.” 
Dealers  in  the  associations  set  up  a 
budget  based  on  projected  car  sales,  and 
media  use  is  related  to  the  nature  of  a 
given  market. 

On  Long  Island,  for  example,  the  Nas- 
sau/Suffolk  Chevrolet  Dealers  Associa¬ 
tion  with  some  30  members  makes 
aggressive  use  of  newspapers  and  radio 
since  the  reach  of  available  tv  goes  far 
beyond  their  trading  area  and  represents 
wasted  dollars. 

“We  use  newspapers  here  at  about  a  2 
to  1  ratio  with  locaJ  radio  where  we  are 
involved  52  weeks  a  year.  We  have  found 
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that  radio  on  its  own  doesn’t  do  the  job  it 
can  do  without  the  synergistic  effect  of 
the  newspaper  tie-in,”  said  Cowan.  In 
markets  where  tv  provides  effective 
coverage  major  emphasis  is  given  to  that 
medium. 

“Have  dealers  curtailed  their  budgets 
in  ’81?”  Cowan  was  asked. 

“Chevrolet  dealers  are  very  aggressive 
and  the  association  directors  who  control 
the  budgets  won’t  sit  still  with  big  inven¬ 
tories,”  he  answered.  “Our  budgets  have 
not  been  pulled  back  and  we’re  all  very 
positive  about  our  sales  potential  for 
1982.  We  know  there  are  a  lot  of  cars  on 
the  road  that  shouldn’t  be  there  and  their 
owners  have  been  putting  off  a  decision  to 
buy  a  new  car  that  will  have  to  be  made. 
The  potential  out  there  for  car  sales  is 
mind  boggling.” 

Cowan,  who  has  supervised  the  north¬ 
eastern  dealer  association  advertising  for 


New  dailies 

(Continued  from  page  II) 


Ofield  said  the  group  has  established  a 
goal  of  publication  at  the  first  of  next 
year.  The  planned  Washington  newspap¬ 
er,  though,  is  merely  the  first  step  in  a 
long-range  plan  for  a  Washington-based 
national  news  service  to  provide  black- 
oriented  coverage  for  member  newspap¬ 
ers  of  the  National  Publishers  Associa¬ 
tion,  as  well  as  eventual  cable  news  feeds. 

The  announcements  by  the  Journal 
group  and  Ofield  came  after  the  collapse 
of  an  attempt  by  a  group  of  local  business¬ 
men  and  Star  unions  to  put  together  a  plan 
to  purchase  the  paper  from  Time  Inc. 

After  a  hastily  called  meeting  with 
Time  President  J.  Richard  Munro,  Star 
Board  Chairman  James  Sheply  and  other 
Time  and  Star  executives,  R.  Robert 
Linowes,  a  local  attorney  and  civic  leader 
who  spearheaded  the  effort,  and 
Washington  Mayor  Marion  Barry  said 
they  had  not  been  able  to  put  together  a 
plan  to  save  the  Star. 

Subsequently,  Linowes  told  Editor  & 
Publisher,  “We’ve  written  off  the 
attempt  for  us  to  do  it”  but  said  there  still 
“are  a  lot  of  people  who  are  talking”  to 
Time  about  the  possibility  of  saving  the 
Star. 

Linowes  said  the  local  group  of 
businessmen  and  union  executives  were 
not  able  to  marshal  either  the  investment 
capital  or  the  operating  expertise  needed 
to  take  over  the  Star  in  such  a  limited 
time. 

Linowes  said  the  local  group  had  asked 
for  the  meeting  with  Time  executives  in 
the  hope  that  the  August  7  deadline  might 


over  13  years  for  EJ&L,  notes  that  news¬ 
papers,  and  he  deals  with  many,  are 
generally  very  cooperative,  but  some  of 
their  practices  disregard  the  needs  of 
their  advertisers. 

“Take  rate  increases  for  example,”  he 
said.  “We  don’t  quarrel  with  a  necessary 
rate  increase.  We  do  quarrel  when  it  is 
sprung  without  notice.  Virtually  all 
advertisers  work  on  a  budget,  and  when 
we  set  up  a  budget  today  and  we  get  a  10% 
rate  increase  effective  tomorrow,  there  is 
little  opportunity  for  an  intelligent  adjust¬ 
ment  to  accommodate  the  change  .  .  .” 
Cowan  would  like  to  see  at  least  a  30  day 
rate  increase  notice. 

Another  point  that  Cowan  makes  also 
relates  to  advance  notice  but  this  time 
regarding  special  inserts,  special  automo¬ 
tive  sections,  etc. 

“If  a  section  is  worth  running,  it’s 
worth  giving  the  advertisers  the  time  to 
properly  prepare  for  it.  Decisions  fre¬ 
quently  cannot  be  made,  copy  prepared, 
etc.  in  time  to  get  into  some  very  attrac¬ 
tive  sections  because  we’re  told  about 
them  at  the  last  minute,”  he  said. 


be  extended.  “They  said  if  there  were  a 
concrete  proposal  that  had  some  merit, 
they  would  take  a  careful  look  at  that 
situation,”  Linowes  said.  “But,  they 
pointed  out  that  three-quarters  of  their 
editorial  room  is  vacant  because  people 
are  all  over  the  country  trying  to  find  jobs, 
and  it’s  very  difficult  to  continue  putting  a 
newspaper  out.” 

An  earlier  bid  to  buy  the  Star  by  Chris- 
Craft  Industries  Inc.  of  New  York  was 
quashed  at  a  July  31  news  conference 
when  Sens.’  Charles  McC  Mathias  Jr. 
(R.-Md.)  and  John  W.  Warner  (R.-Va.) 
acknowledged  the  failure  of  an  attempt  to 
pass  special  legislation  to  allow  a  pur¬ 
chaser  of  the  Star  to  recover  as  much  as 
%%  of  operating  losses  with  tax  write¬ 
offs. 

The  two  area  senators  had  tried  to  get 
the  Senate  leadership  to  accept  such  a 
proposal  as  a  rider  to  President  Reagan’s 
tax  bill  before  a  floor  vote.  At  the  press 
conference  after  the  Senate  passed  the 
tax  bill  without  considering  the  amend¬ 
ment,  the  two  area  solons  said  they 
hadn’t  had  enough  time. 

Warner  said  the  measure  would  have 
required  “substantial  debate”  because  of 
its  constitutional,  “even  First  Amend¬ 
ment,”  implications  “namely  the  govern¬ 
ment  giving  substantial  tax  relief  to  a 
newspaper.” 

Herbert  J.  Siegel,  chairman  of  Chris- 
Craft,  announced  after  the  failure  of  the 
proposed  legislation  that  the  firm  could 
not  afford  to  bid  for  the  Star  without  the 
tax  write-offs. 

With  two  days  left  before  the  Star’s 
scheduled  closing,  Atlantic  Monthly 
magazine  owner  Mortimer  Zuckerman  of 
Boston  was  still  expressing  an  interest  in 
buying  the  Star. 
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Court  orders  bureaucrats 
to  leave  press  alone 


By  George  Brandon 

A  U.S.  Federal  has  ruled  the  Federal 
Election  Commission  exceeded  its  au¬ 
thority  in  trying  to  regulate  the  political 
activities  of  The  Pink  Sheet  on  the  Left,  a 
right-wing  political  sheet  published  in  the 
Maryland  suburbs  of  Washington. 

U.S.  District  Court  Judge  Thomas  A. 
Flannery  said  the  election  agency  had 
failed  to  show  that  the  newsletter  was 
owned  or  controlled  by  a  political  party  or 
candidate.  Judge  Flannery  denied  the 
FEC  request  to  enforce  its  subpoenas  for 
information  from  the  newsletter’s  pub¬ 
lisher  and  editor  and,  moreover,  enjoined 
the  agency  from  further  investigation  of 
the  complaint. 

Judge  Flannery  in  dismissing  the  court 
action  forbid  the  FEC  from  interfering 
further  with  the  newsletter,  declaring, 

“  .  .  .since  there  is  a  danger  further 
FEC  inquiry  would  impinge  upon  the 
First  Amendment  freedoms,  the  FEC’s 
petition  must  be  denied.” 

The  FEC  became  involved  when  the 
Kennedy  for  President  Committee  filed  a 
complaint  in  March  1980  objecting  to  a 
subscription  solicitation  distributed  by 
the  Pink  Sheet.  The  promotional  mate¬ 
rials  included  a  response  form  for  a  “Ted¬ 
dy  Kennedy  Opinion  Poll”  and  exhorta¬ 
tions  to  join  the  “fight  against  Teddy 
Kennedy”  and  the  “liberals  and  left¬ 
wingers”  by  subscribing  to  the  news¬ 
letter. 

Acting  on  the  complaint,  the  FEC  last 
June  found  “reason  to  believe”  the  sub¬ 
scription  mailing  may  have  violated 
federal  campaign  laws  requiring  political 
committees  to  register  with  the  FEC  and 
the  reporting  of  political  expenditures. 

Last  October,  the  FEC  ordered  pub¬ 
lisher  Thomas  L.  Phillips  and  managing 
editor  Ron  Pearson  to  answer  a  series  of 
questions  about  the  subscription  letter 
and  the  corporate  structure  and  finances 
of  Phillips  Publishing  Inc.  and  The  Pink 
Sheet. 

Phillips,  who  publishes  nine  other 
newsletters  on  communications,  travel, 
real  estate  and  health  subjects,  refused  to 
answer  the  questions  and  challenged  the 
agency’s  authority  to  investigate  him. 
When  Phillips  and  Pearson  told  the  agen¬ 
cy  they  would  not  respond  to  the  official 
inquiries,  the  FEC  went  into  the  District 
Court  last  April  and  asked  for  an  order  to 
enforce  its  subpoenas. 

The  agency  had  determined  that  the 
Pink  Sheet’s  letter  soliciting  new  subscri¬ 
bers  was  not  exempt  from  FEC  regulation 
under  a  provision  of  the  campaign  laws 
excluding  “any  news  story,  commentary 
or  editorial  distributed  through  the  facili¬ 


ties  of  any  broadcasting  station,  news¬ 
paper,  magazine  or  other  periodical  pub¬ 
lication.”  It  was  the  first  instance  of  the 
FEC  attempting  to  make  a  news  medium 
abide  by  the  rules  applicable  to  political 
candidates.  The  exemption  applies  so 
long  as  the  publication  is  not  owned  by  or 
controlled  by  a  political  party,  committee 
or  candidate. 

The  commission  said  the  subscription 
letter  differed  in  format  and  content  from 
the  regular  newsletter  and  that  such  state¬ 
ments  as,  “You  learn  how  you  can  use 
this  valuable  information  to  help  defeat 
Teddy  Kennedy’s  drive  for  the  presiden¬ 
cy,”  were  in  violation  of  the  election 
laws. 

In  ordering  the  agency  to  halt  its  inves¬ 
tigation  of  Phillips  Publishing,  Judge 
Flannery  noted  that  the  agency  had 
offered  no  showing  at  all  that  the  Pink 
Sheet  was  owned  by  a  political  candidate 
or  party.  Yet  Phillips,  the  owner,  had  de¬ 
clared  in  a  statement  to  the  agency  that 
both  he  and  the  newsletter  “are  not  poli¬ 
tical  committees,  do  not  solicit  or  receive 
any  political  contributions  or  make  any 
contributions  to  any  candidate.” 

Flannery  also  observed  that  the  sub¬ 
scription  materials  followed  the  practice 
of  other  publicatons,  which  “solicit  sub¬ 
scriptions,  and  in  their  advertising  doing 
so,  they  publicize  content  and  editorial 
positions.” 

Flannery  said  the  FEC  request  to  en¬ 
force  the  subpoenas  was  based  “Solely 
on  conjecture  that  a  violation  may  have 
occured.”  But  “mere  official  curiosity” 
is  not  good  enough  grounds  for  an  FEC 


investigation,  highly  sensitive  areas  of 
freedom  of  speech  or  press,  freedom  of 
political  association  and  freedom  of  com¬ 
munication  of  ideas.” 

A  spokesman  for  the  FEC- said  the 
commissioners  have  not  decided  whether 
to  appeal  the  district  court  decision. 
Attorney  Paul  Kamenar,  an  election  law 
specialist  and  an  official  of  the  Washing¬ 
ton  Legal  Foundation  who  represented 
Phillips  Publishing,  said  he  would  be  sur¬ 
prised  if  the  agency  tried  to  pursue  the 
case,  particularly  since  the  FEC’s  general 
counsel  recently  recommended  halting  a 
similar  investigation  against  Reader's 
Digest. 

To  promote  an  article  slated  for  its 
February  1980  issue.  Reader’s  Digest  dis¬ 
tributed  videotapes  of  a  computer-aided 
re-enactment  of  the  1%9  fatal  drowning 
of  a  young  woman  in  Sen.  Kennedy’s  car 
on  Chappaquiddick  Island.  The  tapes 
went  out  to  networks  and  local  television 
stations. 

The  Kennedy  Committee  complained 
to  the  FEC,  charging  the  tapes  were  an 
“illegal  corporate  expenditure  to  nega¬ 
tively  influence”  the  1980  presidential 
election. 

Reader’s  Digest  resisted  demands  for 
information  by  FEC  investigators  and 
filed  suit  in  federal  district  court  in  New 
York,  seeking  to  quash  the  investigation. 
The  judge  recognized  that  the  case  in¬ 
volved  “First  Amendment  considera- 
■  tions”  but  allowed  a  limited  investigation 
to  proceed  lo  determine  whether  distribu¬ 
tion  of  the  tapes  had  been  unrelated  to  the 
normal  press  function  of  the  magazine. 

In  notifying  the  magazine  of  his  deci¬ 
sion  to  recommend  dismissing  the  com¬ 
plaints,  Steele  reportedly  said  the  Read¬ 
er’s  Digest  used  the  tapes  to  promote 
sales  of  its  magazine  in  the  “normal 
course  of  its  publishing  business.” 


PRESS  PUBLISHER  Joseph  E.  Cole  (center)  presided  over  a  press  conference  in  the 
Cleveland  Press  Building  lobby  (July  29)  to  answer  questions  about  publication  of 
the  paper's  first-ever  Sunday  edition  on  August  2.  He  is  flanked  by  general  manager 
Gerald  H.  Gordon  (left)  and  editor  Herb  Kamm.  The  Sunday  Press  sells  for  250  on  the 
newsstand  and  is  delivered  to  homes  for  the  same  price  for  those  who  do  not  sub¬ 
scribe  to  the  daily  Press.  Daily  subscribers  receive  7  days  for  the  same  $1  they  pay  now 
for  six  days.  Cole  said  he  expects  to  move  the  Press  completely  into  the  black  in  1 982. 
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Valuable  additions  to  a  professional  library  from  the  collection 
of  books  about  newspapering — editing,  writing,  and  related 
subjects — available  by  mail  through  Editor  &  Publisher 


106— HEADLINES  AND  DEADUNES-^  Manual 
for  Copy  Editors  (third  edition),  by  Robert  E. 
Garst  and  Theodore  M.  Bernstein.  A  classic  in  its 
field  explaining  the  techniques  of  copy  editing.  A  man¬ 
ual  of  the  best  standards  and  a  practical  handbook. 
Paperback  only.  $5.00 


129— THE  NEW  YORK  TIMES  MANUAL  OF 
STYLE  AND  USAGE;  Revised  and  Edited  by 
Lewis  Jordan,  News  Editor,  The  New  York  Times. 
A  greatly  expanded  successor  to  more  than  75  years  of 
Times  style  guides.  Its  advice  on  spelling,  punctuation, 
English  usage  and  writing  quality  will  be  valuable  to 
anyone  who  works  with  words.  232  pages.  $10.00 


185— HOW  TO  START  YOUR  OWN  COMMUNITY 
NEWSPAPER  by  John  McKinney.  “A  step-by-step 
game  plan  for  establishing  a  locally-oriented  weekly 
that  McKinney  believes  is  the  newspaper  of  the  future." 
After  buying  the  Port  Jefferson  (N.Y.)  Record 
and  turning  it  into  a  profit  in  two  years,  he  es¬ 
tablished  the  North  Shore  Record  from  scatch. 
136  pages;  8  x  11  manuscript.  $19.95 


197— DOS,  OON’TS  A  MAYBES  OF  ENGLISH 
USAGE  by  Theodore  M.  Bernstein.  Material  drawn 
almost  entirely  from  bis  thrice-weekly,  nationally  syndi¬ 
cated  column  "Bernstein  on  Words."  Some  of  the 
answers  to  confusing  problems  that  arise  in  everyday 
usage,  offering  an  understanding  of  the  nuances  of 
punctuation,  origin  and  proper  use  of  slang,  shades  of 
meaning  in  misused  words  and  phrases.  Alphabetical 
format.  250  pages.  $12.50 


201— THE  ECONOMICS  OF  THE  AMERICAN 
NEWSPAPER,  by  Jon  Udell  and  Contributing  Au¬ 
thors.  A  detailed  discussion  of  the  business  of  Ameri¬ 
can  newspapers  sponsored  by  the  American  Newspaper 
Publishers  Association  Foundation.  Covering  economic 
environment,  objectives,  planning,  technology  and  an 
analysis  of  newspaper  revenues  and  costs.  Complete 
with  tables  and  graphs.  160  pages,  indexed.  $12.95 


224— GRAPHIC  ARTS  ENCYCLOPEDIA,  by 

George  A.  Stevenson.  Provides  a  working  knowledge 
of  all  the  latest  products,  processes,  equipment,  and 
techniques  for  the  reproduction  of  words  and  illustra¬ 
tions.  Over  200  new  entries  in  this  Second  Edition.  A 
ready  reference,  textbook  and  problem  solver.  Indexed. 
484  pages.  $29.95 


230— WHO  OWNS  THE  MEDIA?  Concentration  of 
Ownership  in  the  Mass  Communications  Indus¬ 
try,  edited  by  Benjamin  M.  Compaine.  An  analysis 
of  each  major  industry  segment  presenting  a  wealth  of 
empirical  statistical  data  and  research  findings  to  help 
readers  sort  out  perceptions  from  reality  and  give 
perspective  to  the  term  ''media  monopoly."  370  pages, 
indexed,  illustrated.  $24.95. 


262— THE  NEWSPAPER  INDUSTRY  IN  THE 
1980s,  An  Assessment  of  Economics  and  Tech¬ 
nology,  by  Benjamin  M.  Compaine.  An  examination 
of  the  role  of  newspapers  in  American  society,  and  their 
continued  and  increasing  profitability,  their  relationship 
to  other  mass  media,  threats  of  competition  from  chang¬ 
ing  technology,  cable  television,  video  cassettes.  290 
pages.  Indexed.  $29.95. 


265— MAKING  IT  PERFECTLY  CLEAR-by  Her¬ 
bert  G.  Klein.  An  inside  account  of  Nixon's  love-hate 
relationship  with  the  media.  Friend,  Advisor,  and  chief 
press  aide  to  Richard  Nixon  over  30  years  gives  his 
views,  not  always  complimentary,  on  press  treatment  of 
the  ex-President  and  attitudes  ot  White  House  officials 
in  dealing  with  reporters  and  editors.  423,  In¬ 
dexed.  $14.95. 


276— THE  HANDBOOK  FOR  CLUB  PUBLICITY, 
CHAIRPERSONS,  BUSINESS  REPORTERS  AND 
VOLUNTEER  NEWSPAPER  CONTRIBUTORS  by 

Joseph  J.  Falter.  The  editor  of  a  small  town  newspa¬ 
per  helps  the  non-professional  learn  what  it  is  all  about 
and  how  to  cooperate  with  the  press.  125  model  stories 
serve  as  guides.  120  pages.  Paperback.  $10.95. 


286— GOODBYE  GUTENBERG,  The  Newspaper 
Revolution  of  the  19B0s,  by  Anthony  Smith.  Be¬ 
cause  of  electronic  and  other  technological  changes,  the 
newspaper  in  America  has  been  changing  in  many  ways 
Including  its  social  function,  the  culture  of  journalism, 
and  the  entire  concept  of  daily  printed  information.  The 
new  electronics  offers  something  more  than  a  new  pro¬ 
duction  method,  the  author  states,  providing  a  series  of 
changes  in  all  the  relationships  of  which  the  industry  is 
composed.  368  pages.  Indexed.  $16.95. 


288— MANAGEMENT  OF  THE  NEWSPAPER,  by 

Robert  C.  Coughlin.  Newspaper  rnanagernem  is  a 
juggling  act  every  day,  the  author  contends.  Small 
newspapers  have  a  greater  potential  for  inadequate 
management  than  large  papers  because  of  limited  time 
and  personnel.  An  outline  of  organizational  structure, 
methods,  people,  circulation,  production,  etc.,  of  help  to 
the  publi^er  as  well  as  the  student.  48  pages  9  x 
11.  $12.95. 


289— A  DESIGN  FOR  NEWS,  A  Newspaper  De¬ 
sign  Manual,  by  Wallace  Allen  with  design  by 
Michael  Carroll.  Planned  as  a  manual  for  those  who 
design  and  lay  out  the  pages  of  the  Minneapolis 
Tribune,  the  book  explores  the  new^aper  design  rev¬ 
olution  of  the  1970s  discussing  the  principles  of  design, 
the  rules  of  makeup,  etc.  Illustrated  with  page  layouts 
of  the  Tribune  plus  a  look  at  changes  on  11  other  large 
newspapers.  1%  pages,  9x9  spiral  bound.  $10.95. 


290— MARKETING  PROFESSIONAL  SERVICES 
IN  REAL  ESTATE,  Achrer/is/ng  Promotion,  Public 
Relations,  by  Bruce  W.  Marcus.  A  reference  book 
for  real  estate  brokers  explaining  the  use  of  advertising 
and  promotion  to  market  a  professional  service  as  com¬ 
pared  to  marketing  a  product.  281  pages.  Indexed. 
Illustrated.  $18.00. 


294— NEWS  WRITING  by  George  A.  Hough.  Re¬ 
vised  and  exp^ded  edition  of  a  teaching  text  for  b^in- 
ning  news  writers  and  reporters  to  be  used  either  in  or 
out  of  the  classroom.  Describing  techniques  and  prac¬ 
tices  and  "how  it  is  done"  via  numerous  examples. 
Includes  a  glossary,  bibliography  and  style  guide.  468 
pages.  Indexed.  $15.50. 
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NEWSPEOPLE  IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Crenshaw  Weed  Bradley 

MEMPHIS  CHANGES — The  creation  of  a  graphics  department  is  one  ot 
the  changes  announced  at  the  Memphis  Commercial  Appeal,  with  John 
Weed,  an  assistant  managing  editor,  in  charge  of  new  department.  Weed 
will  be  responsible  for  generating  all  graphics  and  determining  their  use.  At 
the  Commercial  Appeal  since  leaving  the  Albuquerque  Journal  in  1962, 
Weed  served  as  a  copy  editor  and  assistant  news  editor  before  moving  up  to 
assistant  managing  editor. 

Grady  Crenshaw,  news  editor,  becomes  assistant  managing  editor,  taking 
over  Weed's  former  duties.  Crenshaw  has  been  with  the  newspaper  since 
1965,  having  moved  from  the  Jackson  (Miss.)  Daily  News. 

John  H.  Bradley  replaces  Crenshaw  as  news  editor.  He  previously  was  with 
the  Arkansas  Gazette,  Little  Rock,  before  moving  to  Memphis  as  a  copy 
editor  in  1 979.  His  wife  Barbara  Bradley,  is  a  copy  editor  at  the  newspaper. 


Gerard  Bray,  city  editor  of  the 
Albany  (N.Y.)  Times-Union  for  the  last 
six  years,  is  now  executive  business  edi¬ 
tor,  succeeding  Steven  Kaufman,  who 
joined  the  San  Jose  (Calif.)  Mercury- 
News.  With  the  Times-Union  since  1973, 
Bray  formerly  was  a  reporter  with  the 
Troy  (N.Y.)  Record. 

Lois  Uttley,  former  assistant  city 
editor  of  the  Knickerbocker  News, 
Albany,  was  appointed  city  editor  of  the 
Times-Union  to  succeed  Bray.  She  joined 
the  News  in  1974  and  served  as  state  leg¬ 
islative  correspondent  for  three  years  be¬ 
fore  her  post  of  assistant  city  editor  for 
special  projects. 

9|c  * 

Rad  Wilcox,  formerly  of  the  Austin 
(Texas)  Statesman-American,  joined  the 
San  Francisco  Examiner’s  national/fore¬ 
ign  desk. 

t  * 

Robert  Burdick,  metro  editor,  was 
named  to  the  new  position  of  assistant  to 
the  executive  editor  of  the  San  Jose  Mer¬ 
cury  News. 

Patrick  Dillon,  formerly  assistant 
metro  editor,  was  appointed  metro  editor 
of  the  morning  Mercury. 

Boyd  Haight,  former  city  editor  of 
the  afternoon  News,  is  now  chief  of  the 
Mercury  news  bureau  in  Santa  Clara 
County.  He  was  replaced  as  city  editor  by 
William  Sunderland,  former  Mercury 
assistant  metro  editor. 

Sandra  Reed,  previously  assistant 
metro  editor,  is  now  Mercury  deputy 
metro  editor. 

Robert  Ryan,  Washington  corres¬ 
pondent  in  the  Knight-Ridder  bureau  for 
three  Florida  papers,  is  joining  the  Mer¬ 
cury  as  government  editor. 

Mark  Saylor  and  Karen  Klein 
have  joined  the  Mercury  as  assistant  met¬ 
ro  editors. 

♦  *  ♦ 

Tim  Herdt,  former  editor  of  Vista,  the 
Sunday  magazine  of  the  Ventura  (Calif.) 
Star-Free  Press,  was  named  Sunday 
editor. 
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Trish  Redmon  was  named  general 
manager  and  Beverly  Kees,  executive 
editor,  of  the  Grand  Forks  (N  .D.)  Herald. 
Redmon  moved  from  the  Miami  Herald 
where  she  was  sales  and  marketing  mana¬ 
ger  for  Broward  and  Palm  Beach  coun¬ 
ties.  She  received  both  undergraduate 
and  master  of  business  degrees  from  Flor¬ 
ida  State  University.  Kees  was  with  the 
Minneapolis  Tribune,  where  she  served 
as  assistant  managing  editor. 

♦  ♦  ♦ 

Lark  Borden,  Sunday  and  features 
editor  of  the  San  Bernardino  Sun,  was 
named  assistant  managing  editor  of  the 
Rockford  (Ill.)  Register  Star.  He  will 
oversee  the  Sunday  and  People  depart¬ 
ments  and  supervise  photography  and 
graphics  of  the  newspaper.  Borden  began 
with  the  Colorado  Springs  Free  Press/ 
Sun  as  a  copy  editor  and  became  acting 
managing  editor.  He  was  features  editor 
of  the  Idaho  Statesman,  Boise,  before 
joining  the  San  Bernardino  paper. 


\Alil  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3343/ 1(N)  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


Ian  Carman  was  appointed  executive 
editor  of  the  Toronto  Globe  and  Mail. 
Carman,  editor  of  the  newpaper's  Report 
on  Business,  succeeds  Cameron  Smith, 
who  was  appointed  managing  editor.  Car¬ 
man  began  writing  for  the  newspaper 
while  attending  McMaster  University 
and  joined  the  staff  as  a  full-time  reporter 
after  graduating  in  1950.  He  had  several 
editorial  posts  before  being  appointed 
editor  of  Report  on  Business  in  1979. 

Timothy  Pritchard  replaces  Carman 
as  the  managing  editor  of  the  business 
report.  Pritchard  worked  on  various  busi¬ 
ness  magazines  before  joining  the  Finan¬ 
cial  Times  of  Canada  in  Montreal.  He 
moved  to  Report  on  Business  in  1975  as  a 
reporter  and  became  assistant  editor  in 
1979. 

*  *  * 

Bill  Adams,  news  editor  of  the 
Hawaii  Tribune  Herald,  Hilo,  more  than 
three  years,  was  named  managing  editor 
of  the  Pawhuska  (Okla.)  Daily  Journal- 
Capital. 

♦  ♦  * 

John  R.  Foreman,  state  editor  of  the 
Champaign  (111.)  News-Gazette,  was 
promoted  to  night  city  editor.  He  replaces 
Patrick  Sweeney,  who  resigned. 

Bob  Pastin  was  named  executive 
sports  editor  of  the  Binghamton  (N.Y.) 
Sun-Bulletin.  He  was  executive  sports 
editor  of  the  St.  Joseph  (Mo.)  Gazette 
and  News-Press,  and  earlier  with  the  Bel¬ 
lingham  (Wash.)  Herald  and  the  San  Ber- 
nadino  (Calif.)  Sun. 
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Shively  Noreen 

Omer  J.  Shively,  Jr.,  is  the  new 
director  of  creative  services  of  the  New¬ 
port  News  (Va.)  Daily  Press  and  the 
Times-Herald.  A  newspaper  veteran, 
Shively  served  as  director  of  creative  ser¬ 
vices/promotion/public  relations  for  the 
Virginian-Pilot  and  Ledger-Star,  Nor¬ 
folk,  from  1970-78  and  in  similar  capacity 
for  the  Wilmington  News-Journal  from 
1959-70.  ,  *  , 

Ferne  Noreen  will  head  the  new 
marketing  services  department  of  the 
Minneapolis  Star  and  Tribune,  moving 
from  director  of  promotion.  The  depart¬ 
ment  will  include  promotion,  community 
affairs,  marketing  research  and  consumer 
marketing.  She  joined  the  newspapers  in 
l%l  as  a  presentations  specialist  in  the 
promotion  department.  Noreen  held 
several  other  department  posts  before 
being  named  promotion  director  in  1980. 

Candace  Medd,  for  the  past  two 
years  subscriber  promotion  manager,  will 
be  promotion  manager,  and  Sandra 
Hoag,  community  affairs  manager,  in  a 
change  in  title  from  public  relations/spe¬ 
cial  events  manager. 

Mike  Murphy  continues  as  marketing 
research  manager.  Lee  Kaplan  will  be 
consumer  marketing  manager  and  super¬ 
vise  the  Star's  opinion  research. 

♦  *  ♦ 

John  V.  R.  Bull,  assistant  to  the  man¬ 
aging  editor  of  the  Philadelphia  Inquirer, 
has  been  elected  president  of  the  Pennsyl¬ 
vania  Associated  Press  Managing  Editors 
Association. 


Jackie  R.  Nava  was  named  assistant 
general  manager  of  the  California  News¬ 
paper  Publishers  Association.  Nava 
assistant  to  general  manager  Michael  B. 
Dorais  since  October,  1979,  formerly 
worked  as  a  public  information  officer 
assistant  and  editor  for  the  California  De¬ 
partment  of  Social  Services.  She  also  has 
worked  for  Sacramento  newspapers  and 
in  public  affairs  programming  for  a  Sac¬ 
ramento  television  station. 

*  ♦  ♦ 

Newell  G.  Meyer,  closed  his  44-year 
career  with  The  Journal  Company,  Mil¬ 
waukee,  retiring  as  vicepresident,  prom¬ 
otion  and  research  director  of  the  Mil¬ 
waukee  Journal  and  Sentinel  and  as 
vicepresident  of  the  company  on  July  3 1 . 

Meyer  had  directed  the  promotion  de¬ 
partment  of  the  newspapers  since  1964 
and  been  a  vicepresident  since  l%8.  In 
1973  he  also  became  promotion  and  re¬ 
search  director. 

*  ♦  ♦ 

Daphne  Northrop  was  named  news 
editor  of  the  Falmouth  (Mass.)  Enter¬ 
prise.  She  Joined  the  staff  as  a  proofread¬ 
er  in  1979  and  became  a  reporter  the  next 
year. 

♦  :tc 

Carl  Schierhorn  will  become  man¬ 
aging  editor  of  the  Iowa  City  Press- 
Citizen  this  month,  replacing  Robert 
Ferguson,  who  resigned  to  become 
assistant  managing  editor  of  the  Fort 
Worth  Star-Telegram.  Schierhorn  joined 
Gannett  in  1973  as  a  reporter  for  the 
Rochester  Times-Union. 


AAeyer  Juenke 

David  B.  Juenke,  Oregon  Newspaper 
Publishers  Association  vicepresident  and 
former  publisher  of  the  Tillamook  Head¬ 
light-Herald  and  other  coastal  newspap¬ 
ers,  was  elected  president  of  the  associa¬ 
tion  by  the  board  of  directors.  Juenke 
received  the  President’s  Service  Award 
for  outstanding  service  to  the  newspaper 
industry  during  the  annual  association 
convention.  Also  receiving  the  service 
award  were  Phil  Neisw anger,  pub¬ 
lisher  of  the  Roseburg  News-Review  and 
Barrie  Hartman,  managing  editor  of 
the  Eugene  Register-Guard. 

*  * 

John  F.  Morgan  has  become  pub¬ 
lisher  of  the  Tahlequah  (Okla.)  Pictorial 
Press,  succeeding  Darrell  Sumner  of 
Poteau,  Okla. 

* 

Rosemarie  Maio  was  promoted  to 
publisher  of  the  Dover  (N.J.)  Daily  Adv¬ 
ance.  Prior  to  joining  the  newspaper  in 
November  as  marketing  director,  Maio 
was  associated  with  the  Passaic  Herald- 
News,  as  circulation  marketing  director. 
Both  papers  are  with  Drukker  Com¬ 
munications. 

(Continued  on  page  22) 


VIOLENCE 

War,  terrorism,  murder,  and  cruelty  have  a 
fascination  for  many  newspaper  readers, 
but  creative  journalists  look  beyond  the 
sensational  to  the  sources  of  violence. 
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Notes  on  people 


Former  newspaper  ad  man  now  U.S.  Printer 


Danford  L.  Sawyer,  Jr.,  whose  career 
spans  newspaper  advertising,  financial 
and  other  communication  areas,  was  con¬ 
firmed  by  the  U.S.  Senate  July  31,  to  be 
the  Public  Printer  of  the  United  States. 

He  will  head  the  U.S.  Government 
Printing  Office,  one  of  the  largest  job 
printing  and  information  disseminating 
organizations  in  the  world.  The  Printing 
Office  has  yearly  billings  in  excess  of  $700 
million  and  in  its  Federal  Government/ 
private  industry  relationship  procures  ab¬ 
out  70  percent  of  the  billings  from  com¬ 
mercial  printers. 


Sawyer,  as  he  appeared  before  the  Sen¬ 
ate  Committee  on  Rules  and  Administra¬ 
tion  prior  to  his  confirmation  as  Public 
Printer  of  the  United  States. 

A  native  of  New  York  City,  Sawyer's 
career  background  includes  establishing 
and  serving  as  president  of  Sawyer  and 
Associates  Advertising.  Inc.,  the  largest 
full-service  ad  agency  on  Florida's  lower 
west  coast;  president  of  Area  Guides, 
Inc.,  publisher  of  tourist-oriented  liter¬ 
ature;  and  during  the  last  two  years 
founder  and  publisher  of  Sarasota  South, 
a  community  news  magazine.  Last 
November  he  sold  the  firms  and  the  news 


Sawyer  began  working  as  a  cost 


accountant  in  Tampa,  and  after  moving  to 
Sarasota,  he  was  advertising  manager  of 
Newsmonth  magazine  and  later  on  the 
display  advertising  staff  of  the  Sarasota 
Herald-Tribune  and  the  Journal.  He  then 
became  commercial  manager  for  WSPB 
Radio  in  Sarasota  before  establishing 
Sawyer  and  Associates. 

*  * 

“This  park  will  stand  as  a  living  memo¬ 
rial  to  the  best  kind  of  relationship  be¬ 
tween  a  newspaper  and  its  city,” 
Washington  Post  chairman  and  ANPA 
president  Katharine  Graham  said  during 
dedication  ceremonies  |^or  the  new  Stein- 
man  Park  in  downtown  Lancaster,  Penn¬ 
sylvania. 

The  park  is  the  centejpiece  of  Lancas¬ 
ter  Newspapers'  12  million  dollar  build¬ 
ing  and  restoration  prbgram  named  in 
memory  of  brothers  who  were  publishers 
of  the  Intelligencer  Journal,  Lancaster 
New  Era  and  Sunday  News — John 
Frederick  Steinman  (1884-1980)  and  Col. 
James  Hale  Steinman  (1886-1962). 

Speaking  before  an  audience  of  Lan¬ 
caster  Newspapers  personnel,  their  fami¬ 
lies,  city  officials  and  Steinman  relatives, 
Mrs.  Graham  described  Col.  James  Hale- 
man  as  a  “tireless  fighter  for  freedom  of 
the  press”  and  emphasized  John  F.  Stein- 
man’s  commitment  to  the  community  and 
to  a  policy  of  editorial  independence  for 
each  of  his  family’s  three  papers. 
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TO  WASHINGTON  POST— Richard 
D.  Simmons,  vice  chairman  of  Dun  & 
Bradstreet  Corporation,  becomes  presi¬ 
dent  and  chief  operating  officer  of 
Washington  Post  Company  effective 
September  1 .  Simmons  also  will  be 
elected  a  director  of  the  company  based 
at  the  Washington,  D.C.,  corporate 
headquarters. 

Simmons  succeeds  Mark  J.  Meagher, 
who  resigned  last  January  and  is  now 
president  of  Penthouse  International  Ltd. 

After  joining  Dun  &  Bradstreet  in 
1969,  Simmons  became  vicepresident 
and  general  counsel  of  the  parent  com¬ 
pany  in  1970. 

Maynard  promoted 
to  Oakland  publisher 

Robert  C.  Maynard,  editor  of  the  Oak¬ 
land  (Calif.)  Tribune  and  Eastbay  Today, 
was  promoted  to  the  additional  role  of 
publisher  of  those  newspapers.  He  is  the 
first  black  to  fill  those  top  positions  on  a 
major  metropolitan  newspaper. 

Maynard  succeeds  publisher  Albert 
Dolata,  who  held  the  post  since  August  of 
1979,  shortly  after  Gannett  Co.  acquired 
the  Tribune. 

Dolata  becomes  a  general  executive 
with  Gannett.  He  will  coordinate  activi¬ 
ties  of  El  Diario-La  Prensa,  New  York 
City,  the  Spanish  language  daily  which 
Gannett  has  agreed  to  acquire. 

Maynard  began  in  journalism  at  age  15 
on  the  weekly  New  York  Age  and  worked 
for  several  weeklies  before  joining  the 
York  (Pa.)  Gazette  in  1960.  He  won  a 
Nieman  Fellowship  in  1966  and  the  next 
year  joined  the  Washington  Post.  He  la¬ 
ter  was  the  Post  ombudsman  for  three 
years  and  editorial  writer  for  another 
three. 

Maynard  was  head  of  The  Institute  for 
Journalism  Education  when  he  joined 
Gannett  as  an  adviser  on  equal  opportun¬ 
ity  in  January  of  1979.  His  wife,  Nancy 
Hicks,  a  former  New  York  Times  repor¬ 
ter,  is  now  president  of  the  institute. 

Maynard  was  appointed  editor  of  the 
Oakland  Tribune  in  August  of  1979. 
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Ombudsman 

(Continued  from  page  14) 

men  in  attendance.  The  papers  repre¬ 
sented  ranged  in  size  from  the  Cape  Town 
Times  to  the  Washington  Post.  There  are 
ombudsmen  in  three  Canadian  cities — 
Edmonton,  Toronto  and  Montreal. 

The  paper  that  Raskin  worked  for,  the 
New  York  Times,  still  has  no 
ombudsman. 

In  Louisville,  during  the  first  year  of 
operation,  the  news  ombudsman  re¬ 
ceived  some  400  complaints  by  letter, 
phone  calls  and  some  by  personal  visit. 
Today,  the  number  has  grown  to  about 
5,000  a  year. 

At  first  there  was  immediate  difficulty 
by  some  readers  in  pronouncing  the  Scan¬ 
dinavian  word  which  simply  means  an 
appropriate  institution  to  deal  with  the 
average  citizen’s  complaints  about  unfair 
administrative  action  by  government. 
Some  callers  boiled  it  down  to  “omnibus¬ 
man,”  and  one  reader  wrote  “Dear 
Omnipotent.” 

The  Louisville  ombudsman  soon 
learned  his  role  was  a  reverse  of  the  Scan¬ 
dinavian  concept.  He  began  getting  com¬ 
plaints  from  government  officials  about 
the  newspapers.  These  included  the  gov¬ 
ernor-elect  of  Kentucky,  Louisville’s 


mayor,  the  county  judge,  city  and  county 
attorneys  and  the  commonwealth’s  attor¬ 
ney,  in  addition  to  school  board  mem¬ 
bers. 

When  a  complaint  is  received  from  a 
public  official  or  an  ordinary  citizen,  the 
ombudsman  goes  directly  to  the  reporter 
or  editor  involved  to  get  complete  in¬ 
formation  and  see  that  the  appropriate 
action  is  taken,  such  as  the  running  of  a 
correction.  He  also  sends  a  daily  case-by¬ 
case  report  to  the  newsrooms  and  to  the 
editor  and  publisher,  the  executive  edi¬ 
tor,  the  managing  editors  of  both  papers, 
the  public  affairs  director,  and  other  news 
and  business  departments. 

All  of  those  who  have  held  the  job  of 
news  ombudsman  in  Louisville  have  been 
veterans  of  the  news  departments.  Her- 
chenroeder  spent  his  entire  newspaper 
career  covering  over  50  years  at  the 
Louisville  papers  and  was  city  editor  of 
the  Courier- Journal  for  almost  half  of  that 
time. 

Hartley,  a  tough-minded  former  state 
editor  of  the  Courier- Journal,  worked  for 
the  Louisville  papers  for  41  years  before 
spending  nearly  two  years  in  the  ombuds¬ 
man’s  job. 

Crumpler  has  been  with  the  papers  for 
30  years,  the  last  eight  as  assistant  manag¬ 
ing  editor  of  the  Louisville  Times. 

A  soft-spoken  North  Carolinian  and 
son  of  a  Methodist  minister,  Crumpler 


sums  up  his  new  assignment  in  the  quiet 
way  of  speaking  so  familiar  to  those  who 
work  with  him;  “If  there  are  problems. 
I’ll  investigate.  Take  whatever  action  is 
needed.” 

He  paused  and  added,  “Also,  want  to 
be  a  spokesman  for  the  reader  who 
doesn't  speak  out.  I’m  a  reader  myself. 
Want  to  watch  for  obscurity,  unfairness, 
lapses  in  taste,  incorrect  use  of  lan¬ 
guage.” 

He  paused  again. 

“I  hope  we  can  keep  our  sense  of 
humor.  Sometimes  we’re  too  serious.” 

In  making  the  appointment,  Janesch 
added:  “Crump  brings  a  wealth  of  experi¬ 
ence,  a  sympathy  for  reader  needs  and  a 
most  uncommon  common  sense  to  this 
key  position.” 

Although  it  was  never  a  part  of  the 
ombudsman  program,  a  column,  called 
“In  all  fairness”  was  discontinued  when 
media  critic.  Bob  Schulman,  left  the 
newspapers  earlier  this  year  to  join  “In¬ 
side  Story,”  a  Public  Broadcasting  Sys¬ 
tem  tv  program. 

Schulman's  column,  which  com¬ 
mented  on  local  and  national  media’s 
handling  of  news  events,  ran  three  times  a 
week  over  a  seven  year  stretch,  from 
January  1974  to  February  1981. 

Schulman  did  not  report  to  anyone,  and 
his  copy  was  checked  only  for  accuracy. 

Bingham  said  the  reason  for  not  con¬ 
tinuing  the  column  was  to  save  money. 


When  the 
legal  drinking 
age  goes 
down. 

It's  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm's  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  speed 
Limit:  Lifesaver  or  Nui¬ 
sance?"  and  "Air  Bags, 
Needed  or  Not?"  Thev're 
part  of  the  information 
service  available  to  news-  ^ 
people  from  State  Farm. 


do 

accidents 
go  up? 

write  or  call  (309-662- 
2625)  if  you  have  an  interest 
in  these  topics  or  questions 
about  others. 


Media  information  Service 
Public  Relations  Department 
State  Farm  insurance  Companies 
One  state  Farm  Plaza 
Bloomington,  IL  61701  r  STATI  I 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 


“Everyday  as  Sunday”  concept  uses 
palletizer  in  distribution  system 


The  following  excerpts  are  from  a  pre¬ 
sentation  made  by  Dale  Nissen,  production 
manager,  Houston  Chronicle,  during  the 
Tuesday,  June  9,  session  on  Mailroom  and 
Distribution  Systems  at  the  ANPA/RI  con¬ 
ference  in  Atlantic  City,  N.J.  The  Houston 
Chronicle  is  said  to  be  the  second  newspap¬ 
er  in  the  world  to  palletize  its  papers. 

About  four  years  ago,  a  task  force  was 
formed  at  the  Houston  Chronicle  to  study 
and  recommend  solutions  to  distribution/ 
production  problems.  To  put  it  simply, 
the  problem  areas  were  time,  weight, 
volume  and  flexibility.  Time  considera¬ 
tions  fell  into  two  categories:  First — time 
required  to  produce,  load,  and  move  the 
product  through  production  and  distribu¬ 
tion  to  our  customers;  and  Second — the 
need  to  give  advertising  and  editorial  the 
latest  possible  deadlines.  Weight  and 
volume  considerations  were:  First — 
mailroom  storage  space;  Second — dis¬ 
tribution  vehicle  capacity;  Third — 
weight,  size  and  number  of  bundles; 
Fourth — advertising  growth,  and  Fifth — 
circulation  growth.  Flexibilty  considera¬ 
tions  were:  First — the  number  of  pre¬ 
prints;  Second — the  number  of  zones; 
Third — matching  production  capabilities 
with  distribution  needs;  and  Fourth — 
scheduling. 

Conclusions  and  recommendations 
drawn  from  this  study  were  implemented 
in  the  fall  of  1979.  We  call  the  concept 
“Everyday  as  Sunday”,  because  as  the 
name  suggests  the  Monday  through  Fri¬ 
day  product  is  produced  as  though  it  were 
a  Sunday  product — in  multi  parts.  This 
concept  involves  printing  those  news  fea¬ 
tures  of  the  paper  not  considered  “hard 
news”  copy  as  an  advance  press  run 
several  hours  before  the  “hard  news” 
sections  are  produced.  The  advance  sec¬ 
tions  consist  of  classified,  women’s  sec¬ 
tion,  comics,  features,  all  advertising  and 
zoned  sections.  “Hard  news”  sections, 
run  on  deadline  include  main  news, 
sports,  business  and  financial.  We  call 
this  the  “header”  package. 

The  advance  sections  are  used  as  a  pre¬ 
print  vehicle,  scheduled  preprints  are  in¬ 
serted  and  delivered  to  appropriate  dis¬ 
tribution  centers.  Carriers  combine  the 
advance  sections  and  the  hard  news  sec¬ 
tions  before  delivering  them  to  subscri¬ 
bers.  This  concept  allows  for  efficient  use 
of  existing  presses,  mailroom  equipment, 
and  distribution  networks.  At  the  same 
time  the  “everyday  as  Sunday”  concept 
was  implemented,  the  Chronicle  intro¬ 
duced  a  morning  edition.  To  implement 
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the  concept,  strategically  located  dis¬ 
tribution  centers  were  developed.  At  pre¬ 
sent,  there  are  four  such  centers,  three  in 
suburban  areas  and  one  near  the  down¬ 
town  area.  The  intent  in  development  of 
these  centers  was  to  reduce  traffic  and 
congestion  around  our  downtown  plant. 
The  remote  centers  offer  added  distribu¬ 
tion  points  and  also  function  as  an  exten¬ 
sion  of  the  main  downtown  distribution 
dock. 

At  our  downtown  plant,  each  edition  is 
loaded  into  tractor  trailers  and  dispatched 
to  an  appropriate  center.  Distributors  en¬ 
joy  easier  access  to  these  locations,  elimi¬ 
nating  a  time  consuming  drive  into  down¬ 
town  Houston.  More  flexible  delivery  to 
distributors  is  made  possible  through 
these  centers.  The  distributors  can  plan 
product  pick-up  to  fit  their  schedules, 
rather  than  press  production  schedules. 
Both  the  circulation  and  the  advertising 
departments  have  established  sales 
offices  in  the  centers.  Retail  and  classi¬ 
fied  salesmen  work  out  of  these  offices. 


and  come  to  the  downtown  plant  only  for 
infrequent  sales  meetings. 

Houston  has  experienced  a 
tremendous  growth  in  population  and 
business  development.  The  “everyday  as 
Sunday”  concept  has  given  the  ability  to 
accommodate  the  demands  of  increased 
product  size  and  circulation  growth  of 
recent  years. 

The  advance  features  press  run  starts 
at  9:00  p.m.  and  preprints  are  inserted 
into  this  section.  These  products  are  then 
tied,  stacked,  and  transported  to 
appropriate  distribution  centers.  The 
morning  header  edition  goes  to  press  at 
midnight.  The  evening  header  edition  fol¬ 
lows  at  noon  on  the  publication  date.  It  is 
now  an  easily  pro*  iced  package,  small 
enough  to  run  straight  and  give  us  the 
press  capacity  necessary  to  deliver  a 
fresh  news  product  to  our  customers.  The 
header  package  is  held  at  48  pages  or  less. 
The  smaller  product  size  afforded  by  this 
“two  part  process”  virtually  eliminates 
the  need  to  run  “collect”.  Press  equip¬ 
ment  speeds  are  effectively  doubled  dur¬ 
ing  deadline  runs. 

Similar  advantages  are  realized  in  the 
mailroom.  With  the  two  part  product  pro- 
(Continued  on  page  28) 
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Batch  H&J  module  contains  14,000 
exception  word  dictionary 


Mycro-Tek  of  Wichita,  Kansas,  has 
announced  a  batch  hyphenation  and  justi¬ 
fication  module  called  the  MC  6000. 

The  module  is  an  editing  tool  that  sim¬ 
plifies  typesetting  and  layout  for  editorial 
and  production  departments.  It  compacts 
stories  and  eliminates  loose  lines  by 
hyphenating  words,  in  most  instances, 
more  accurately  than  typesetter  logic. 

Proper  names  and  other  troublesome 
words  can  be  coded  to  break  only  at  cer¬ 


tain  places  or  not  to  be  broken  at  all. 

Mycro-Tek’s  batch  H&J  module  con¬ 
tains  a  logic  system  plus  an  exception 
word  dictionary  with  a  capacity  of  14,000 
words.  Batch  H&J  contains  7,000  words 
when  purchased,  with  room  for  the  user 
to  add  up  to  7,000  words  of  his  own 
choosing.  Any  of  the  original  7,000  words 
can  be  modified  or  deleted. 

The  system  is  called  “batch”  H&J  be¬ 
cause  batches  of  stories  can  be  sent  pre¬ 


GETTWD 

CAAAERAS 

The  Chemco  Spartan 
III  camera  pro- 

duces 
halftone 

high  speed  and  low 
cost.  Utilizing  Powerlith®  direct 
paper  positives  you  can  also  pro- 
duce repro-quality //ne and ha/ffone 
prints  one  step,  at  savings  to  60% 
over  most  other  stat  systems.  Other 
options  include:  reproportioning  and  reversal  lenses,  Repeatamatic  control  to 
produce  two  negatives  or  prints  per  minute,  and  the  Chemco  Exposure  Com¬ 
puter — which  can  automate  scaling  and  focus  and  reduce  remakes  and 
increase  productivity.  Call  your  Chemcoman  or  write  for  full  details. 


emco 

photoproducts  co. 

Division  of  Powers  Chemco,  Inc. 
Charles  Street,  Glen  Cove,  N.Y  11542 
Telephone  (516)676-4000 
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pared  for  typesetting  in  just  one  com¬ 
mand. 

The  typesetting  codes  used  most  often, 
including  point  size,  column  width,  lead¬ 
ing,  etc.,  can  be  kept  on  file  and  inserted 
in  a  story  easily.  This  eliminates  adding 
the  codes  manually  at  the  start  of  every 
file.  To  make  it  even  easier,  the  system 
automatically  defaults  to  the  style  used 
most  often. 

Stories  are  sent  individually  or  in 
batches  from  the  disk  storage  to  the  batch 
H&J  module.  For  example,  all  page  one 
stories  could  be  processed  at  the  same 
time. 

When  copy  is  processed  by  the  H&J 
module  and  called  back  to  the  terminal,  a 
column  of  numbers  to  the  left  of  the  copy 
presents  line-by-line  cumulative  leading 
within  the  copy.  Therefore,  an  operator 
can  identify  the  column  breaks  at  which 
reverse  leading  commands  can  be  given 
to  implement  modular  makeup. 

The  MC  6000  can  H&J  a  10-inch  story 
in  about  10  seconds,  an  average  rate  of 
650  lines  per  minute  on  II -pica  line 
lengths. 

The  batch  H&J  is  connected  through  a 
controller  port  and  is  accessible  to  all 
VDTs  on  the  system. 

Interfaces  to  Mergenthaler  202s  and 
Compugraphic  Unisetters,  Videosetters 
and  8600s  are  now  available.  Interfaces 
for  other  typesetters  are  under  develop¬ 
ment. 

In  a  related  matter,  a  Mycro-Comp 
1000  front-end  system  installed  in  Janu¬ 
ary  1980,  survived  a  fire  that  broke  out  at 
the  Kaukauna  (Wis.)  Times.  The  fire  des¬ 
troyed  40%  of  the  building  and  singed  the 
Mycro-Comp  system  which  included 
three  MC  4002  editing  terminals,  a  con¬ 
troller,  a  single-sided  disk  drive  and  two 
online  interfaces. 

The  Times  is  a  tri-weekly  with  a  cir¬ 
culation  of  5300. 

During  May  and  June  of  this  year,  Myc- 
ro-Tek  installed  11  new  systems  for  a 
variety  of  applications.  A  total  of  225 
Mycro-Comp  systems  are  installed  in 
newspapers  worldwide. 

Mycro-Tek  opened  a  western  regional 
sales  and  service  office  in  Sacramento, 
California,  in  July.  The  office  is  set  up 
with  a  fully-equipped  demonstration 
room  and  contains  a  service  center,  ware¬ 
house  and  parts  depot.  A  full-time  service 
technician  manages  the  center. 

One/80  goes  online 
at  all-day  paper 

The  all-day  24,000  circulation  Hazleton 
(Pa.)  Standard-Speaker  has  gone  online 
recently  with  a  Compugraphic/One  Sys¬ 
tems  model  One/80  front-end  system. 

The  initial  installation  includes  23  ter¬ 
minals  with  15  in  the  newsroom,  six  in 
classified  and  two  for  display  work. 

The  system  which  has  a  capacity  of  64 
terminals  includes  a  backup  computer. 
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Ad  tracking  system 
has  bar  code  reader 

Realtime  Associates  of  Satellite  Beach, 
Fla.,  has  announced  the  addition  of  a  bar 
code  reader  to  their  PTI05  Display  Ad 
Tracking  System. 

The  design  approach  of  the  PT105  uses 
proximity  indicators  to  monitor  the  flow 
of  ad  jackets  through  the  newspaper  pro¬ 
duction  process.  Physical  tracking  using 
proximity  reading  of  an  ad  jacket  identi¬ 
fication  code  (an  ID  code  card  is  an  integ¬ 
ral  part  of  the  jacket)  requires  only  that 
the  jacket  be  momentarily  held  in  proxim¬ 
ity  to  the  sensor,  at  which  time  the  com¬ 
puter  will  read  and  log,  that  the  particular 
jacket  has  been  received  at  the  work  sta¬ 
tion  identified  by  the  sensor’s  physical 
location. 

The  bar  code  reader  employs  an  optical 
wand  to  scan  the  identification  code 
associated  with  the  item  being  tracked. 
Used  in  conjunction  with  assignment  sen¬ 
sors,  the  bar  code  reader  provides  the 
capability  to  collect  additional  data,  for 
example,  when  reading  preprinted  bar 
codes  on  newsprint  labels. 

In  its  present  configuration,  the  PT105 
automatically  generates  hard  copy  re¬ 
cords  for  each  control-point-to-control- 
point  movement  of  an  ad  component,  and 
provides  VDT  access  to  this  database  for 
instantaneous  ad  status  information.  As 
an  option,  the  system  can  check  all  trans¬ 
actions,  as  it  records  them,  against  a  pre¬ 
determined  track  and  time-in-process  re¬ 
ference  and  log  any  deviations  from  the 
reference. 

Ergonomic  study  set 
for  K-R  newspaper 

Soep  Associates  of  Allston  (Boston), 
Mass.,  has  started  a  complete  ergonomic 
and  environmental  study  of  all  front-end 
operation  areas  for  the  Charlotte  (N.C.) 
Observer,  a  member  of  Knight-Ridder 
Newspapers. 

The  study,  under  the  supervision  of 
Roger  Keating,  vicepresident  at  Soep, 
covers  all  aspects  of  lighting,  work  posi¬ 
tions,  seating,  window  treatment  and 
general  decor. 

Findings  and  recommendations  will 
concentrate  on  people’s  comfort,  impro¬ 
ving  VDT  operating  conditions  and  ener¬ 
gy  conservation. 

Quincy  (Mass.)  Patriot  Ledger  has  re¬ 
tained  Soep  Associates  for  a  study  of  pre¬ 
sent  and  future  space  use  and  an  updating 
project  at  their  present  location.  The 
15,000  square  foot  front-end  operation 
areas  will  be  replanned  and  designed  to 
improve  work  flow  and  general  working 
conditions. 

Project  director  will  be  Roger  Keating, 
vicepresident  at  the  firm. 
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When  a  customer  buys  a  Publishers  Equipment  Corporation  offset  press, 
he  is  also  buying  what  we  believe  is  the  best  service  and  highest  quality  prod¬ 
uct  available  within  the  industry. 

The  people  of  Publishers  Equipment  are  a  proud,  dedicated  team  of  in¬ 
dividuals  who  have  the  knowledge,  experience,  and  most  importantly,  the 
desire  to  make  Publishers  Equipment  Corporation  the  industry  leader. 
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Everyday 

(Continued  from  page  25) 

cess,  the  package  is  much  easier  to  pro¬ 
duce  with  a  maximum  of  efficiency.  For 
years,  large  metropolitan  newspapers 
have  attempted  to  produce  a  single  pack¬ 
age  often  containing  three  to  four  hun¬ 
dred  pages.  This  proved  to  be  a  difficult  if 
not  impossible  task;  not  because  of  equip¬ 
ment  failure  or  lack  of  management  de¬ 
sire,  but  because  the  product  itself  was 
not  adaptable  to  existing  production  sys¬ 
tems.  The  Chronicle’s  new  system  is  de¬ 
signed  to  efficiently  mass  produce  such 
large  products.  The  result  is  a  much 
easier  package  to  produce,  package  and 
deliver. 

The  required  per-minute  bundle  rate 
has  been  cut  in  half,  and  equipment  suf¬ 
fers  less  abuse.  Production  requirements 
now  better  match  existing  equipment  spe¬ 
cifications. 

In  the  past,  a  major  mailroom  concern 
was  in-plant  storage.  Because  the  new 
system  produces  a  continuous  flow  of 
products  through  the  mailroom  to  dis¬ 
tribution  centers,  storage  is  no  longer  a 
significant  problem.  Present  in-process 
storage  space  has  proven  to  be  adequate, 
with  room  to  accommodate  additional 
growth.  Daily  inserts  are  inserted  into  the 
advance  run,  allowing  more  inserting 
time.  This  allows  more  efficient  and  flexi¬ 
ble  scheduling  of  insert  equipment. 

Before  “everyday  as  Sunday”,  produc¬ 
tion  schedules  allowed  a  total  of  seven 
hours  (8:30  a.m. — 3:30  p.m.)  for  inserting 
into  the  advance  sections,  which  were 
run  off  our  presses  the  night  before  and 
stored  in  the  mailroom.  With  a  then  daily 
circulation  of  360,000,  congestion  was 
acute.  That  time  span  has  now  been 
stretched  from  seven  to  twelve  hours. 

This  new  production  concept  can  also 
save  newsprint.  In  the  past,  for  example, 
a  header  size  of  1 24  pages  required  collect 
press  runs.  Many  times  only  121  pages 
were  necessary.  Naturally,  with  4  page 
jumps,  it  would  still  be  necessary  to  run 
the  full  124  page  product. 
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With  the  “everyday  as  Sunday”,  we 
are  able  to  “split”  60  and  62  page  pro¬ 
ducts  “straight”.  This  offers  a  newsprint 
savings  of  two  full  pages.  Other  combina¬ 
tions  allow  us  to  save  upwards  of  4  to  6 
pages  of  newsprint  per  day.  The  total 
annual  savings  from  conserving  paper  in 
this  manner  is  significant.  Because  all  the 
runs  are  straight  runs,  the  result  is  a  better 
planned  and  more  coordinated  section 
and  content  arrangement. 

The  Chronicle’s  four  Harris  72-P  inser¬ 
ters  have,  in  effect,  increased  the  produc¬ 
tion  capacity  of  the  pressroom.  This  has 
literally  saved  millions  of  dollars  in  capit¬ 
al  outlay.  The  Chronicle’s  system  has 
produced  an  earlier,  better  packaged 
newspaper,  with  later  news  copy  for 
readers. 

In  August  of  1978,  three  areas  were 
identified  which  offered  real  promise  of 
reducing  manpower  requirements  in 
handling  bundled  or  skidded  products  in 
the  mailroom,  on  the  loading  dock  and  in 
remote  distribution  points.  These  were 
the  stacking,  tying,  and  palletizing  opera¬ 
tions.  A  joint  project  with  Harris  Bindery 
Systems  was  begun  with  a  goal  of  bring¬ 
ing  more  automation  to  the  packing  and 
distribution  processes.  Specific  programs 
were  developed  to  improve  parts  of  the 
process:  1.  the  stacking  and  tying  pro¬ 
cess,  2.  palletizing  process,  3.  storage  and 
transport  means  and  4.  depalletizing 
skids.  The  concept  adopted  was  to  auto¬ 
matically  stack  and  tie  bundles  and  deliv¬ 
er  them  to  a  machine  which  would  auto¬ 
matically  palletize  them.  The  pallets 
would  be  labeled  and  would  contain  the 
exact  number  of  papers  required  by  spe¬ 
cific  distributors.  The  skids  would  be 
loaded  onto  tractor  trailer  trucks  which 
would  be  unloaded  automatically  at  a  dis¬ 
tribution  point  close  to  distributor’s  dis¬ 
tricts,  then  the  skids  would  be  loaded 
onto  the  distributor’s  vehicle.  Once  the 
skid  was  made  and  identified ,  it  would  not 
be  broken  down  again  until  the  distributor 
delivered  the  newspapers  to  his  carriers. 
A  study  showed  that  the  distributor  needs 
the  convenience  of  small  bundles  but  the 
mailroom  needs  the  conv  ..lence  of  hand¬ 
ling  larger  packages,  this  resulted  in  the 
need  for  an  automatic  palletizer  as  de¬ 
veloped  by  Harris. 

The  stacker/tyer  as  developed  by  Har¬ 
ris  is  a  machine  which  automatically  pre¬ 
pares  newspapers  coming  from  a  press 
lap  stream  conveyor  into  either  conven¬ 
tional  bundles  or  very  large  bundles  of 
four  feet  in  length.  These  large  bundles 
are  called  “logs”  and  lend  themselves  to 
mass  handling  techniques.  The  logs  can 
be  automatically  palletized  by  the  palle¬ 
tizer  for  delivery  to  an  inserting  operation 
either  close  by  or  at  a  different  location. 
These  logs  can  be  handled  with  cranes  or 
hoists,  by  a  single  operator  and  fed  into  a 
Harris  inserter. 

The  stacker/tyer  will  be  tested  later  this 
year  at  the  Houston  Chronicle.  The  log 
concept  has  been  successfully  tested  with 


the  Chronicle’s  inserting  machines. 
There  is  a  real  potential  for  labor  savings, 
but  more  important  is  the  timely  handling 
of  large  ROP  press  products  during  tight 
production  schedules.  The  palletizer  is 
now  undergoing  final  installation  and 
start-up  procedures  at  the  Chronicle 
plant.  The  palletizer  accepts  bundles 
from  the  existing  Cutler-Hammer 
traymatic  bundle  conveying  system. 


INFEED  conveyor  with  entering  bun¬ 
dles  that  ore  oriented  according  to  a 
programed  plan. 


Bundles  from  the  traymatic  enter  the 
palletizer’ s  infeed  conveyor  and  are  auto¬ 
matically  oriented.  It  may  be  sent  into  the 
machine  with  the  12-inch  width  travelling 
forward,  or  the  15-inch  width  forward. 
The  palletizer  uses  10  bundles  per  layer 
on  a  42  by  48  inch  plastic  pallet  and  builds 
pallet-loads  five  or  six  layers  high.  Empty 
pallets  are  fed  automatically  into  the 
machine,  and  as  the  palletizer  finishes  its 
row-by-row  alignment  of  the  first  layer  of 
bundles,  an  elevator  brings  an  empty  pal¬ 
let  up  to  the  interior  conveyor  rollers 
which  open  to  deposit  the  newly  formed 
layer  onto  the  pallet.  The  elevator  de¬ 
scends  a  short  distance  with  its  partial 
load  to  await  completion  of  the  next  layer 
of  bundles.  As  the  layers  are  built,  a 
vacuum  lift  picks  up  separator  sheets  and 
inserts  them  between  some  of  the  layers 
according  to  a  pre-programed  plan  for  the 
load.  When  the  load  is  complete,  it  is 
moved  by  conveyor  to  the  short  platform 
off  the  machine’s  front  and  picked  up  by  a 
fork  lift.  The  palletizer  is  controlled  by  an 
operator  who  designates  the  construction 
of  the  load  through  a  computerized  con¬ 
troller.  The  operator  determines  the  num¬ 
ber  of  layers  and  the  number  and  place- 
njent  of  the  separator  sheets,  and,  by  flip¬ 
ping  switches  at  the  controller,  sends  his 
instructions  to  the  palletizer. 

Various  methods  of  automatically 
loading  and  unloading  complete  trailer 
loads  of  skidded  newspapers  have  been 
studied.  At  this  point,  it  is  not  certain 
which  method  will  prove  to  be  the  most 
cost  effective  and  time  saving.  A  40  foot 
trailer  can  be  unloaded  in  just  over  two 
minutes.  With  fork  lift  trucks,  unloading 
time  takes  approximately  12-15  minutes. 

The  Chronicle’s  concept  of  “everyday 
as  Sunday”  is  an  effort  to  reduce  handling 
problems;  to  increase  pressroom,  mail- 
room,  and  dock  capacities,  to  reduce 
problems  caused  by  street  traffic  conges¬ 
tion,  and  to  save  newsprint.  It  has  also 
allowed  a  planned  plant  expansion  to  be 
postponed  for  five  years. 
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installed  electronic  news,  classified,  and 
display  advertising  composition  systems. 

The  newspaper  recently  began  publica¬ 
tion  of  a  weekend,  Saturday  morning  edi¬ 
tion  featuring  a  staff  produced  magazine. 
The  Prospector.  It  has  up-graded 
makeup,  and  has  expanded  circulation 
into  the  neighboring  communities  of 
Biggs  and  Gridley,  California. 

The  Mercury  has  occupied  its  current 
building  in  downtown  Oroville  since 
1953.  It  added  4,000  square-feet  in  1971. 

Dan  L.  Beebe  Sr.  acquired  full  own¬ 
ership  of  the  Mercury-Register  in  1930, 
and  continued  as  its  editor  and  publisher 
until  his  death  in  1973.  When  he  purch¬ 
ased  the  newspaper  it  had  a  circulation  of 
1,200. 

Today ,  The  Mercury  has  saturation  cir¬ 
culation  in  a  market  area  of  25,000  house- 
house  all  departments  of  the  paper.  holds,  according  to  the  most  recent 
The  schematic  plans  for  the  building  census, 
were  developed  by  Dan  L.  Beebe  Jr., 
publisher,  during  a  one  year  period.  He 

visited  other  newspaper  plants,  reviewed  KIRQ  Q6tS  COrDOrat6 
plans,  and  consulted  with  department  “ 

heads  during  the  plan  preparation  pro-  vp  post  at  Bowater 

cess. 

Patrick  Girvin,  general  manager,  said  Bowater  North  America  Corporation 
the  building  is  being  constructed  to  meet  has  appointed  Arthur  H.  King  its 
the  needs  ofa  growing  community,  and  is  vicepresident-corporate  relations.  King, 
part  of  a  continuing  program  to  upgrade  who  will  also  retain  his  position  as  secret- 
the  quality  of  the  newspaper.  The  news-  ary  of  the  company,  is  the  chief  corn- 
paper  purchased  a  seven-unit  Goss  Com-  munications  officer  in  North  America  for 
munity  press  in  1977,  and  since  then  has  the  world-wide  Bowater  organization. 


ARTIST  rendition  of  the  14,310  square-foot  building  for  the  Oroville 
(Calif.)  AAercury-Register  to  be  located  on  a  3.3-acre  site  near  the  Feather 
River. 


Construction  starts  on  expandable 
14,310  square-foot  plant 


Construction  of  a  new  14,310  square- 
foot  plant  for  the  Oroville  (Calif.)  Mer¬ 
cury-Register,  a  11,400  evening  paper, 
was  started  June  9.  The  3.3-acre  site  is 
located  near  the  Butte  County  Center  and 
the  Feather  River. 

Mrs.  Helena  Beebe,  company  presi¬ 
dent  and  widow  of  Dan.  L.  Beebe  Sr., 
turned  the  first  spade  of  earth  during  cere¬ 
monies  attended  by  city,  county  and 
chamber  of  commerce  officials. 

Don  Deter  of  Detco  Steel  Co.,  of  Chi¬ 
co,  Calif.,  the  contractor,  said  the  spe¬ 
cially-designed,  expandable  building  will 
be  completed  by  November  1.  It  will 


For  labeling  newspapeir 


Labels  on  demand  as  fast  as  you  can  feed  it. 


Designed  for  strip-listed 
and  computer-generated 
pressure-sensitive  labels. 


For  even  faster  labeling.  Automatic 
Feed  Flopper  is  available. 


Now  address  broadsheets, 
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pamphlets  and  catalogs. 
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Zone  Reader  is  available  for 
sensing  zone  markings  on 
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Syndicates 


By  Lenora  Williamson 


Miss  Piggy  to  meet  newspaper  readers 


Kermit  the  Frog  gets  the  word  in  the 
version  of  "Jim  Henson's  Muppets." 

The  cast  of  characters  for  a  new  comic 
strip  bowing  in  newspapers  as  of  Septem¬ 
ber  21  need  no  introduction — just  the 
title  “Muppets”  guarantees  smiling  anti¬ 
cipation. 

As  everybody  young  or  older  knows, 
Jim  Henson’s  Muppets  have  devoted 
television  and  movie  fans  around  the 
world.  And  now  they  are  out  to  add  one 
more  medium  to  their  triumphs  through 
the  new  daily  and  Sunday  strip  written 
and  drawn  by  the  Gilchrist  brothers  of 
Unionville,  Conn.,  and  distributed  by 
King  Features. 

Henson  began  thinking  about  the  Mup¬ 
pets  as  a  comic  strip  three  years  ago  and 
looked  around  for  the  right  team  of  artist 
and  writer.  A  number  tried  out  but  didn’t 
seem  to  capture  the  visual  and  character 
essence  of  Muppet  stars  to  the  satisfac¬ 
tion  of  Henson  and  his  associates. 

Early  this  past  spring.  King  Features 
was  asked  to  make  some  talent  nomina¬ 
tions. 

When  Bill  Yates,  King’s  comics  editor, 
telephoned  Guy  and  Brad  Gilchrist  at 


forthcoming  newspaper  comic  strip 


Miss  Piggy  and  Kermit,  surrounded  by 
Muppet  characters,  as  they  appear  in  the 
center  color  fold  of  King's  promotion 
poster  announcing  the  new  strip's  debut. 

their  Connecticut  studio,  Guy  recalls,  “I 
was  positive  the  guy  had  the  wrong  num- 


Guy  and  Brad  Gilchrist 

ber.”  But  Yates  was  certain  he  had  not 
dialed  a  mistake. 

Guy  Gilchrist,  24,  and  brother  Brad, 
22,  are  avid  Muppet  fans.  They  were  born 
in  Hartford,  Conn.,  and  Walt  Disney  had 
an  early  influence  on  the  two  who  were 
involved  with  cartoons  for  as  long  as  they 
can  remember.  Since  1977,  they  have 
worked  together  professionally,  creating 
Super  Kernal  Comics,  an  educational 
publication  of  the  Xerox  Corp.  They  cur¬ 
rently  publish  The  Free  Press,  monthly 
newsletter  of  the  National  Cartoonists 
Society.  Earlier  they  freelanced  for  area 
newspapers  and  underground  publica¬ 
tions. 

Guy  is  married  and  has  two  children. 
Brad,  also  a  craftsman  in  stained  glass, 
has  some  of  his  work  at  the  Museum  of 
Cartoon  Art  in  Port  Chester,  N.Y. 

Guy  says,  “This  strip  began  as  a  chal¬ 
lenge  because  I  had  never  seen  any  line 
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Let  your  game-playing  readers 
rhyme  their  hearts  out. 
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NEW  POST — Benson  M.  Srere  was 
named  executive  assistant  to  the  president 
of  The  Hearst  Corporation  effective 
September  7  in  a  move  from  vicepresident 
and  general  manager  of  the  King  Fea- 


drawings  of  the  Muppets  and  I  was  ex¬ 
cited  about  delineating  these  marvelous 
three  dimensional  characters  that  1  loved 
into  a  strip  format.  Most  of  the  work  we 
had  done  in  the  past  involved  our  own 
characters,  but  now  we  were  challenged 
to  do  someone  else’s  established  charac¬ 
ters.” 


Philadelphia  battle 

The  court  battle  in  Philadelphia 
over  whether  readers  of  the  Bulletin 
or  the  Inquirer  would  be  beneficiary 
of  high  readership  of  the  “Muppets” 
comic  strip  began  July  30  in  a  hearing 
before  U.S.  District  Judge  Carl  R. 
Weiner.  The  Bulletin  requested  a 
preliminary  injunction  to  prevent 
King  Features  from  selling  the  strip 
to  the  Inquirer.  The  Bulletin  sued  to 
reopen  bidding  for  the  strip  awarded 
July  6  to  the  Inquirer. 

Judge  Weiner  extended  a  tempor¬ 
ary  restraining  order  prohibiting 
King  from  distributing  the  strip  to  the 
Inquirer  and  the  order  is  good  until  a 
decision  is  made  on  the  preliminary 
injunction.  He  set  August  7  as  the 
date  for  briefs  to  be  submitted  by 
both  sides,  with  decision  by  Septem¬ 
ber  21. 

Meantime,  the  sad  possibility  of 
the  whole  issue  ending  August  16 
looms,  should  unions  at  the  Bulletin 
not  agree  to  the  Charter  Company’s 
demand  for  cost-cutting  concessions 
in  face  of  a  threat  to  close  the 
paper.(See  page  9) 


The  Mississippi-born  Henson  grew  up 
in  Washington,  D.C.,  fascinated  by  tele¬ 
vision.  He  says  television  was  why  he  got 
into  puppetry.  He  made  a  set  of  hand 
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tures  Syndicate  Division  of  Hearst.  Frank 
A.  Bennack,  Jr.,  the  corporation  presi¬ 
dent  and  chief  executive  officer, 
announced  the  appointment. 

Srere,  with  the  syndicate  since  1976, 
was  associated  with  King  President 
Joseph  F.  D'Angelo  in  expanding  involve¬ 
ment  in  film  and  programming  for  televi¬ 
sion  as  well  as  cable  and  video  disks. 

Srere  is  a  member  of  the  board  of 
directors  of  Hearst/ABC  Video  Services, 
Inc.  He  joined  Hearst  at  Good  House¬ 
keeping  magazine  in  1956  as  associate 
articles  editor  and  later  held  several 
editorial  positions  including  managing 
editor  before  becoming  executive  editor 
and  vicepresident  in  1972,  and  editorial 
director  and  vicepresident  in  1975. 

Before  joining  Hearst,  Srere  was  a  re¬ 
porter  and  editor  with  the  Los  Angeles 
bureau  of  United  Press  International  for 
eight  years. 


puppets  the  summer  between  high  school 
and  college  and  got  a  job  on  local  televi¬ 
sion.  Toward  the  end  of  1955  while  an  art 
student  at  the  University  of  Maryland, 
Henson  began  a  late  night  show  “Sam 
and  Friends”  which  was  to  last  eight 
years.  It  was  at  that  time  he  met  another 
student,  Jane  Nebel,  who  became  his 
partner  with  the  show  and  later  his  wife. 

Henson  created  that  bit  of  green  cloth 
named  Kermit  and  coined  the  name 
“Muppet”  in  1956.  By  the  time  he  was 
finishing  college,  network  television  took 
notice  and  the  rest  is  entertainment  his¬ 
tory,  including  five  seasons  on  the  Ed 
Sullivan  show.  Today  as  president  of 
Henson  Associates,  the  father  of  the 
Muppets  and  his  staff  supply  puppet  seg¬ 
ments  of  “Sesame  Street”  and  do  “The 
Muppet  Show.” 


;|c  ^  « 

Florida  Rep.  Claude  Pepper,  the  80- 
year-old  veteran  of  the  Washington  leg¬ 
islative  scene  and  chairman  of  the  House 
Select  Committee  on  Aging,  is  beginning 
an  advice  column  on  problems  of  the 
elderly  for  distributed  to  some  700  news¬ 
papers  in  the  Newspaper  Enterprise 
Association  daily  service. 

The  idea  for  the  weekly  column  origin¬ 
ated  in  the  hundreds  of  letters  that  come 
to  the  committee  chairman  every  week. 
Rep.  Pepper  is  not  being  paid  for  the  col¬ 
umn,  which  he  will  write  or  supervise 
with  the  assistance  of  the  committee 
staff. 

The  oldest  member  of  Congress,  Rep. 
Pepper  and  the  select  committee  were 
answering  the  mail  anyway,  and  he  con¬ 
siders  the  column  a  way  to  widely  dis¬ 
seminate  answers  on  general,  common 
concerns  of  the  elderly. 

But  the  column  is  not  to  deal  with  the 
very  personal  problems — the  legislator 
suggests  readers  write  their  newspaper’s 
lovelorn  columnist  for  such  advice  • 


Harriet 


Beginning  August  16  from 
Special  Features:  three  750- 
word  columns  a  week  by 
Harriet  Van  Home.  On  top  of 
the  news  and  always 
devastatingly  on  target.  Miss  Van 
Home  writes  with  wit  and 
muscle  about  ttxlay’s  issues, 
from  politicans  and  lifestyles  to 
the  arts  and  the  economy.  One 
of  the  country’s  most  respected 
columnists,  she  has  written  for 
the  New  York  Post,  almost  ever\^ 
top  magazine  and  is  a  frequent 
commentator  on  radio  and  TV 
On  two  (x:casions,  Harriet  Van 
Home  has  won  the  New  York 
Newspaper  Women’s  Club 
award  for  “Best  Column  of  the 
Year.” 

Special  Features 

SYNDICATION  SALES  CORR 
200  Park  Ave.,  New  York,  NY  10166 

Eastern  Sales  (212)  972-1070.  Telex; 

640-198.  For  sales  west  of  the  Mississippi, 
and  in  the  Latin  American  and  the  Caribbean 
area,  contact  Paul  Finch,  Vice  President, 

West  Coast  Division,  6420  Wilshire  Blvd. 
(Suite  1100),  Los  Angeles,  CA  90048. 

(213)  852-1579.  Telex:  194-941. 


31 


FREEDOM  CENTER — Chicago  Tribune's  new  $185  million  printing  and  circulation  plant  was 
named  Freedom  Center  in  recognition  of  the  role  of  a  free  press  in  a  democratic  society.  Tribune 
environment  editor  Casey  Bukro  (second  from  left)  submitted  the  winning  entry  chosen  from 
among  more  than  2,000  submitted  by  Tribune  employees.  Announcement  of  the  name  was  made 
during  a  ceremony  in  the  Tribune  lobby  by  Charles  T.  Brumback  (left),  president  and  chief 
operating  officer  of  Chicago  Tribune  Company.  Brumback  observed  during  the  ceremony  that 
"our  country  is  unique  in  history  for  recognizing  that  a  free  and  active  press  is  one  of  the 
fundamental  necessities  for  a  democratic  society."  The  new  plant  is  scheduled  to  be  in  partial 
production  this  September  and  will  be  in  full  production  in  September,  1982.  Also  pictured  are 
James  D.  Squires  (second  from  right),  vicepresident  and  editor  of  the  Tribune  and  Thomas  P. 
O'Donnell,  executive  vicepresident  and  general  manager  of  the  newspaper. 


Des  Moines 
dailies  to 
cable  news 

Des  Moines  Register  and  Tribune 
Company  and  Heritage  Communica¬ 
tions,  Inc.,  will  produce  local  and  state 
news  programming  for  the  Des  Moines 
area  cable  television  system  starting  this 
fall. 

The  Register  and  Tribune,  using  the 
staff  and  resources  of  its  morning  Regis¬ 
ter  and  evening  Tribune  newspapers,  will 
originate  hourly  one-minute  newscasts 
that  will  be  inserted  into  the  Cable  News 
Network  (CNN)  transmission  that  Herit¬ 
age  carries  to  more  than  40,000  homes  in 
Des  Moines  and  adjacent  suburbs.  The 
news  inserts  will  originate  from  a  studio 
in  the  papers’  newsroom. 

Both  companies  termed  the  joint  ven¬ 
ture  significant  for  several  reasons.  It 
gives  Heritage  its  first  original  news  show 
for  cable  viewers  in  its  hometown  mar¬ 
ket.  Heritage  also  becomes  the  only  cable 
television  operator  in  the  United  States 
carrying  local  and  regional  news  on 
CNN.  And,  for  the  Register  and  Tribune, 
the  newscasts  represent  a  new  direction 
for  the  company — cable  programming 
origination.  The  Register  and  Tribune 
operates  two  over-the-air  television  sta¬ 
tions  and  six  radio  stations  in  addition  to 
its  newspaper  properties. 

The  Iowa  newscasts  will  appear  along 
with  local  advertising  between  56  and  58 
minutes  after  the  hour  on  CNN.  The  all¬ 
news,  Atlanta-based  network  gives  local 
cable  operators  two  minutes  of  every 
hour  to  do  with  as  they  wish.  This  so- 
called  local  availability  slot  typically  is 
sold  to  local  advertisers  by  the  cable 
operator.  What  makes  the  Register  and 
Tribune-Heritage  venture  unusual  is  that 
half  that  two-minute  slot  will  be  dedicated 
to  news.  The  newscast  itself  will  be  sent 
by  microwave  from  the  Register  and  Tri¬ 
bune  building  in  downtown  Des  Moines 
to  the  Heritage  studio  five  miles  to  the 
northeast.  There  Heritage  technicians 
will  insert  the  programming  into  the  CNN 
signal. 

Heritage  is  the  largest  cable  system 
operator  in  Iowa  and  one  of  the  largest  in 
the  country  with  systems  in  Colorado, 
Texas,  Mississippi,  Wisconsin,  Minneso¬ 
ta,  Nebraska  and  Illinois.  It  is  a  publicly 
held  company  with  stock  traded  over  the 
national  over-the-counter  stock  ex¬ 
change. 

Sunday  edition 

New  London  (Conn.)  Day  will  publish 
a  Sunday  edition,  starting  September  6. 
The  daily  publishes  an  evening  edition 
with  a  circulation  of  38,249;  ABC 
September  30,  1980. 
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Washington  Post 
asks  court  to 
block  Rebozo  suit 

The  Washington  Post  Co.,  has  asked 
the  Supreme  Court  to  block  the  trial  of  a 
$10  million  libel  suit  by  Charles  “Bebe” 
Rebozo,  a  confidant  of  former  President 
Richard  Nixon,  for  an  article  accusing 
him  of  cashing  stolen  stock. 

The  court  will  decide  whether  to  re¬ 
view  the  case  when  its  new  term  opens  in 
October. 

The  newspaper’s  lawyers  said  the  Post 
should  not  be  held  liable  for  reporting  the 
sworn  testimony  of  a  professional  insur¬ 
ance  investigator  “simply  because  of  an 
alleged  failure  to  review  the  words  of  the 
testimony  with  the  investigator  prior  to 
publication.’’ 

The  October  25,  1973  story,  with  the 
headline  “Bebe  Rebozo  Said  to  Cash 
Stolen  Stock,”  said  the  mafia  had  stolen 
the  900  shares  of  IBM  stock  from  the 
vaults  of  the  New  York  brokerage  firm 
E.F.  Hutton  and  Co.  The  stock  was  col¬ 
lateral  for  a  loan  from  Miami’s  Key  Bis- 
cayne  Bank,  where  Rebozo  was  chair¬ 
man  of  the  board  and  president. 

Rebozo  refused  to  talk  with  the  Post 
reporter,  Ronald  Kessler,  but  his  attor¬ 
ney  denied  the  allegations.  After  review¬ 
ing  insurance  investigator  George  Riley’s 
testimony  in  a  sworn  deposition,  Kessler 
also  interviewed  him  by  telephone. 

Rebozo’s  suit  said  the  article  was  libe¬ 
lous  because  Riley  had  not  told  him  the 
stock  was  stolen  and  the  bank  cashed  in 


the  shares. 

The  Fifth  U.S.  Circuit  Court  of 
Appeals  reversed  the  ruling  of  a  federal 
district  court  on  the  malice  issue,  holding 
a  jury  should  decide  what  “Riley  actually 
told  Rebozo  before  the  stock  was  sold  to 
cover  the  loan.” 

N.Y.  Post  attacked 
on  Senate  floor 

Senate  Majority  Leader,  Sen.  Howard 
Baker,  R — ^Tenn.,  condemned  the  New 
York  Post  for  a  story  that  said  expulsion 
proceedings  against  Sen.  Harrison  Wil¬ 
liams,  D — N.J.,  would  begin  later  this 
month. 

In  an  unusual  move.  Sen.  Baker 
appeared  on  the  Senate  floor,  August  3, 
to  denounce  the  story  by  Niles  Lathem, 
the  Post’s  Washington  correspondent. 

“I  want  to  clearly  state  that  this  story  is 
completely  false  and  without  any  merit 
whatsoever,”  Baker  said.  “Aside  from 
several  reports  that  I’ve  received  from 
the  committee  for  scheduling  purposes,  I 
have  neither  discussed  privately  or  pub¬ 
licly  the  allegations  against  Sen.  Wil¬ 
liams.” 

Sen.  Malcolm  Wallop,  R — Wyo.,the 
chairman  of  the  Senate  Ethics  Commit¬ 
tee,  issued  a  statement  through  a  spokes¬ 
man,  saying  that  the  report  is  “an  abso¬ 
lute  lie  at  every  level.” 

Lathem,  26,  who  joined  the  Post  last 
November  from  the  Paterson  (N.J.) 
News,  said  his  sources  were  “totally  reli¬ 
able.” 

The  Post  published  Lathem’s  report  on 
page  2  in  the  August  3  edition. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 

_ GARDENING _ 

AWARD-WINNING  gardening  weekly  attracts 
readers,  advertisers,  year  around!  Details.  Box 
66,  Needham  MA  02192. 


ASTOUNDING  OFFER!  Truly  unique  stories, 
ridiculously  low  prices.  P.E.P.,  Box  8453, 
Riverside  CA  92515. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  Iwic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

NEW,  exclusive  features-specific  topics. 
Lowest  prices-samples  available.  Contact:  Bill 
Gruver,  Two  Market  St,  Paterson  NJ  07024. 

A  division  of  Zolla  Publishing 

WIDE  SELECTION!  Humor,  info,  puzzles,  fil¬ 
lers,  cartoons.  Catalog  $  1 .  Dickson-Bennett  In¬ 
ternational,  17700  Western  69,  Gardena  CA 
90248. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S  13th. 
Temple  TX  76501, 

MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


BE  A  HERO!  Givej^r  readers  TIGO  PUZZLES. 
Unique.  Proven.  Guaranteed.  Stimulating  and 
educational  forages  12-100.  Free  details.  Box 
2941,  Spartanburg  SC  29304. 

_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  “enter¬ 
taining.  concise,  solid  writing  skills,  wealth  of 
1  real  estate  knowledge."  6th  year.  240  Heming¬ 
way.  Rochester  NY  14620;  (716)  271-6230. 


AWARD-WINNING  religion  reporter  takes 
evangelical  look  at  news  in  A  CHRISTIAN 
PERSPECTIVE.  Jim  Merkel,  123  S  4th  St, 
Lewisburg  PA  17837. 


GOLF 

STAMPS  ft  COINS 

NORMAN  G.  MEYERS 

Golf  Editor.  Lecturer,  Official,  authority  on  golf 
rules.  Weekly  and/or  monthly  column  on  the 
rules  of  golf.  PO  Box  1232,  Grade  Station. 

NEW  TYPE  WEEKLY  stamp  and  coin  columns 
for  lifestyle  or  financial  pages.  Weiss  Features, 
16000  Terrace  Rd  (208),  Cleveland  OH 
44112;  (216)  451-3331. 

MEDICAL 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MD,  FACP, 

'80s:  audio,  video,  digital  recordings,  auto¬ 
sound,  and  all.  Samples  from  WCM,  Box  109, 
Buffalo  NY  14215. 

06037. 

WEEKLY 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales 
Soar! 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 

MEMO  TO:  All  Feature  Writers  and 
Artists 

FROM:  E&P  Classified  Department 

RE:  JOINING  THE  SYNDICATE 

If  you’re  involved  in  selling  a  column,  cartoon,  comic 
strip  or  other  feature  material  to  weekly  or  daily  news¬ 
papers,  that's  strictly  syndicate  business.  That’s  why 
we  think  it  would  be  wise  for  you  to  be  represented  in 
the  pages  of  E&P  Classifieds. 

Your  Features  Available  ad  could  help  you  reach  a 
large  percentage  of  America’s  editors  and  publishers. 
And,  you  can  save  with  our  low  contract  rates.  Use  the 
order  blank  in  this  issue  or  call  us  for  more  information. 

E&P  CLASSIFIEDS— THE  COMMUNICATORS 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E.  R  Jefferson  NY  11777. 


WEEKLY  ADVERTISING  PUBLICATION  in  Illi¬ 
nois.  2  hours  north  of  St  Louis.  Approximately 
$240,000  gross.  (217)  224-6388. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Kr^biel, 
Box  88,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


WE  HAVE  CONDUCTED  more  than  300  formal 
appraisals  of  newspapers,  large  and  small. 
NEWSPAPER  SERVICE  COMPANY,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 


Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional.  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  .  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Ress  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IN  ADDITION  to  the  help  in  buying  we  afford 
continuing  service  in  making  your  efforts  suc¬ 
cessful.  NEWSPAPER  SERVICE  CO.  INC,  PO 
Drawer  12428.  Panama  City  FL  32401. 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers” 
SALES.  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
•Newspaper  Brokers 
•Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY.  WIDE  AREA,  underde¬ 
veloped.  needs  man/wife  team  with  ad  know¬ 
how.  Asking  $125,(XX).  near  gross.  Must  have 
$40.0(X)  cash  or  no  reply.  Marion  R  Krehbiel, 
Box  88.  Norton  KS  67654. 


CALIFORNIA  coastal  newspaper  group.  Poten¬ 
tial  daily.  $7,500,000  price.  Mel  Hodell,  Brok¬ 
er,  Box  2277,  Montclair  CA  91763;  (714) 
626-6440. 


HORSE-ORIENTED  MAGAZINE,  national 
appeal,  needs  experienced  magazine  owner, 
real  chance  for  expansion.  Priced  at  gross  of 
$250,000,  made  $37,(X)0  last  year.  Marion  R 
Krehbiel,  Box  88,  Norton  KS  67654. 


ILLINOIS  WEEKLY  tabloid  ready  for  expansion. 
$150,(XX)  gross.  Priced  to  sell  at  $40.0(X)  or 
$25,000  cash.  Excellent  opportunity.  Box 
2906,  Editor  &  Publisher. 


KANSAS  EXCLUSIVE  WEEKLY,  one  of  best  in 
state,  $240,000  on  $193,000  gross; 
$67,5(X}  cash  down  or  no  reply.  Marion  R 
Krehbiel,  Box  88.  Norton  KS  67654. 


NORTHERN  CALIFORNIA  SHOPPER  with 
strong  growth  record,  sales  $625,000,  profit¬ 
able  with  excellent  potential.  Box  2784,  Editor 
&  Publisher. 


NEW  YORK  weekly  for  sale.  1980  gross  over 
$170,000  and  rising.  Terms  available.  Reply 
Box  2^2,  Editor  &  Publisher. 


NEW  MEXICO  WEEKLY,  alone  in  big  country, 
gross  of  $60K  way  too  low.  should  do  over 
llOOK.  Asking  $120,000  including  $80,000 
building  or  $60,000  without,  above  average 
equipment.  $20K  cash  or  no  reply.  Marion  R 
Krehbiel,  Box  88.  Norton  KS  67654. 


OHIO  WEEKLY,  NO  COMPETITION,  town  of 
over  6000  population,  only  2600  circulation, 
so  woefully  underdeveloped.  Could  do 
$250.(X)0  but  does  only  about  $  1 35,(XX);  re¬ 
sult  aging  publisher.  $325.0(X)  with  building, 
or  $170,000  without.  High  appreciation 
potential.  Marion  R  Krehbiel.  Box  88.  Norton 
KS  67654, 


RESTAURANT  GUIDE,  Zone  8.  Established, 
excellent  growth.  $70,000  gross  Price 
$75,000,  29%  down,  owner  financing.  J  Bon- 
neau.  Box  13266,  Albuquerque  NM  87192; 
(505)  299-1553. 


RURAL  NEW  ENGLAND  newspaper.  Quality 
weekly  with  paid  circulation  of  3000.  Gross 
sales  last  year  $140,000  yielding  high  profit; 
gross  increasing  to  $175,000  in  current  year. 
Lovely  15-room  Victorian  home  included,  ftice 
$220,000.  $90,000  down  payment  required, 
good  financing  on  balance.  Country  Business 
Services,  PO  Box  824,  Brattlebora  VT  (15301; 
(802)  254-4504. 


TWO  SMALL  WEEKLY  NEWSPAPERS,  adja¬ 
cent  areas  eastern  North  Carolina.  One— 1980 
gross  $58,000.  Other— 1980  gross  $25,000. 
New  equipment  (VDTs).  Take  one,  both.  Com¬ 
plete  for  $70,000.  Terms  negotiable.  Box 
2661,  Editor  &  Publisher. 


TWO  award-winning  weeklies  in  boomtown 
area.  Zone  9. 1980  gross,  $252,000.  Priced  to 
move  at  $175.(XX).  Reply  Box  2834,  Editor  & 
Publisher. 

THREE  WEEKLIES  in  Zone  3  to  trade  for  one 
daily  or  stock  interest  in  large  daily.  No  brokers. 
Box  2835,  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING  RATES 

LINE  ADS  POSITIONS  WANTED 

1  week  — $3.50  per  line.  1  week  — $2.50  per  line. 

2  weeks — W.20  per  line,  per  issue  2  weeks — $2.20  per  line,  per  issue. 

3  weeks — $3.00  per  line,  per  issue.  3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $1.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publisher 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ ^Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


KANSAS  WEEKLY,  big  area,  $100,000  gross, 
$100,000  price.  Owner  taking  $26,000;  must 
have  $25,000  cash  or  no  reply.  Marion  R 
Krehbiel,  Box  88,  Norton  KS  67654. 


MICHIGAN  WEEKLY  at  gross.  Near  lake,  gross 
$301 K,  price  $300K,  owner's  "take"  near 
$35K.  Must  have  $75K  or  no  reply.  Marion  R 
Krehbiel,  Box  88,  Norton  KS  67654. 


WEEKLY  WITH  SHOPPER.  Midwest  near,  ma¬ 
jor  city,  gross  200M  plus  last  year  and  growing 
fast.  Absentee  owner  has  other  interest— sell 
for  gross — $50M  down  includes  receivable. 
Box  2854,  Editor  &  Publisher. 


WEEKLY.  Upper  Michigan  county  seat,  print 
shop.  Beautiful  location.  Excellent  opportun¬ 
ity.  Good  terms.  $250M.  Box  731,  Charleston 
IL  61920. 


WELL-ESTABLISHED  Anglo-Jewish  weekly 
with  excellent  earning  record.  Potential  unli¬ 
mited.  $2.2  million.  Box  2889,  Editor  &  Pub¬ 
lisher. 


ZONE  6  WEEKLY  established  8  years.  12,000 
circulation  mostly  free  with  $172,000  gross. 
No  press.  $250,000  includes  typesetting  and 
camera.  High  net.  Box  2883,  Editor  &  Pub¬ 
lisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


PUBUCATIONS  FOR  SALE 


ARTS  AND  CULTURE  newspaper  in  a  very  de¬ 
sirable  Southwest  city  of  500,000.  Paper  has  a 
great  deal  of  sanction  and  prestige  in  the  cultu¬ 
ral  and  academic  communities.  Health  forces 
sale.  Asking  $40,000;  $7000  down.  Call  Brok¬ 
er  (915)  591-2103. 


PUBUCATIONS  FOR  SALE 


REGIONAL  EDITION  of  national  weekly  travel 
magazine.  Midwest.  $100,000  annual  gross. 
Excellent  husband/wife  operation.  Ad  sales  ex¬ 
perience  helpful.  State  financial  data.  Box 
2891,  Editor  &  Publisher. 


SPECIAL  regional  monthly  publication.  Covers 
several  Southeastern  states.  Well  established 
with  unlimited  potential.  Ideal  for  weekly  paper 
with  extra  time  and  production  facilities  or  cou¬ 
ple  with  newspaper  and  ad  experience. 
$120,000  firm  $45,000  down.  Balance  over 
20  years  at  10%,  Box  2876,  Editor  &  Pub¬ 
lisher. 


1981  EAST  EUROPEAN  FORUM-I.  September 
21-October  3.  Discussions  with  local  profes¬ 
sionals  in  Poland,  East  Germany  and  Czechos¬ 
lovakia.  $1579  all-inclusive.  For  details,  con¬ 
tact  VAI,  9  Cleveland  Rd,  New  Haven  (IT 
06515;  (203)  389-9782. 


SHOPPING  GUIDES 


SHOPPER  START-UP  TECHNICIAN  will  analy¬ 
ze  feasibility  of  market  entry  withpoint  system 
to  determine  degree  of  potential.  Economically 
"right"  .iiarkets  will  then  be  measured  for  best 
format  style,  distribution  pattern  and  start-up 
strategy.  Rea  istic  loss  projections  and  innova¬ 
tive,  proven  techniques  for  fast-solid  read¬ 
ership/ad  participation.  Insure  success  by  eli¬ 
minating  fatal  start-up  mistakes.  Five  success¬ 
ful  start-ups  with  no  failures.  Location  "hands- 
on"  help  or  tele-mail  consultation.  Also  guaran¬ 
teed  increased  proficiency  for  established  or 
fledgling  free  products.  References.  Estil  Cra- 
dick,  950  Parkwood  Or,  Dunedin  FL  33528; 
(813)  733-1678. 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied 

Call  for  rates  and  Info 
(212)  752-7053 


INDUSTRY 

SERVICES 


CONSULTANTS 


COST  REDUCTION  SERVICE 
See  my  ad  under  Positions  Wanted 
Administrative.  Bob  Douglass. 


EDITORIAL  SERVICES 


STRINGER,  long  experience,  for  Chicago/vicin¬ 
ity  trade  shows;  report  fully  or  limited  to  tit 
readership.  Call/write  for  rates,  samples. 
FRANK  MARKS,  4940  East  End  Av,  Chicago  IL 
60615.  (312)  684-3124. 


ASSOCIATED  with  newspapers  since  1957,  Al 
Bassett,  CPA,  Newspaper  Financial  Consul¬ 
tant,  Suite  600,  Texas  Commerce  Bank  Bid, 
Amarillo  TX  79109;  (806)  352-0601. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details,  Ink  Recovery  Sendee  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Sendee,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write;  AMERGRAPHICS& 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact; 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


REPRESENTATIVES 


REPRESENTATION  AVAILABLE— Tampa,  St 
Petersburg  and  Clearwater,  Florida.  Experi¬ 
enced  company.  PK  Anthony  Enterprises,  PO 
Drawer  Q,  St  Petersburg  FL  33731. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


CIRCULATION  SERVICES 


STARTING  A  TMC  PROGRAM? 
DO  IT  RIGHT  THE  FIRST  TIME! 

Target  Marketing  Communications 
will  analyze  your  motkef,  recommend 
the  most  cost-efficient  delivery  and 
Shaw  you  how  to  do  it  . .  RIgh* 
the  First  Timel 

Save  valuable  time  and  money. 

Call  the  TMC  Professionals  lodoy 
at  Target  Marketing  Communications. 
Stan  Cheren  -  (714)  556^460. 
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EQUIPMENT  &  SUPPLIES 
MISCELLANEOUS 


EQUIPMENT  a  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES... 


CAMERA  i  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


LOG-E-FLO  LD-24BQ  24"  processor.  In  excel¬ 
lent  shape.  1V7  years  old.  Not  in  use  last  6 
months  because  of  Profax  system.  $8000.  Box 
2895,  Editor  &  Publisher. 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
termsof  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charges,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 


ACCOUNTS  RECEIVABLE  SYSTEM 
Developed  by  a  multi-faceted  publisher  to 
handle  all  types  of  receivables  from  invoicing  to 
statement  generation.  Fully  capable  with  our 
general  ledger,  payroll  and  accounts  payable 
programs.  Sales  analysis,  aging  and  service 
charge  calculationsare  all  supported.  Requires 
radio  shack  model  to  equipment.  Programs  can 
be  modified  to  meet  your  needs  and  size  re¬ 
quirements.  For  further  information  contact 
Bob  Melcher,  1303  Mary  Jane,  Memphis  TN 
38116;  (901)  396-1444. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  package  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll.  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc,  c/oSun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


COMPUTERS 


IBM  S/32  Computer  for  sale,  24K,  14  mega¬ 
bytes  disk.  120  CPS  printer  with  accounts  re¬ 
ceivable  and  ABC  circulation  programs.  $20M. 
On  IBM  maintanence  contract.  FOB  Gallup. 
(505)  863-6811  Bob  Zollinger. 


MAILROOM 


ADDRESSOGRAPH  5(X)0,  older  graphotype,  3 
cabinets,  5000  metal  carriers  and  trays.  (713) 
564-8361. 


AVAILABLE  IMMEDIATELY 
251  Sta-Hi  Counter  Stacker,  extra  set  of  prog¬ 
ram  cards  and  spare  parts.  Sheridan  fold  first 
delivery  beds.  Will  fit  all  models  old  or  new.  Box 
2805,  Editor  &  Publisher. 


ADDRESSOGRAPH  EQUIPMENT.  Includes 
addresser,  platemaker,  frames,  plates,  rib¬ 
bons,  large  frame  file  cabinet,  3  small 
cabinets.  Excellent  condition.  Maintained 
under  service  agreement.  $  14(X),  or  best  offer. 
Carteret  County  News-Times,  Morehead  City 
NC;  (919)  726-7081. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Crabtree  conveyors  and  s^re  parts. 
NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


CHESHIRE  for  newspapers.  Addressograph, 
Elliot,  equipment.  Iteks  18x24  and  20x24 
ATF  Chief  17Vt!x22V7.  Curtis,  816  National 
Press  Bldg,  Washington  DC  20045;  (202) 
628-5696. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


SHERIDAN  48P  INSERTER  with  complete 
conveyor  connection.  Excellent  condition. 
Available  immediately. Spare  parts  included. 

2  Sta-Hi  257  counter  stackers  in  excellent  con¬ 
dition.  4  years  old.  Available  immediately. 
Sta-Hi  251  counter  stacker  with  spare  parts. 
Sheridan  24P  inserter  with  handfly  table. 
Guilmont  quarter-folder.  Excellent  condition. 
Graphic  Management  Associates  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


NEWSPRINT 


CANADIAN  AND  USA  NEWSPRINT 
AT  LOWEST  MARKET  PRICE 
DIRECT  MILL  SHIPMENTS 
BOX  2442,  EDITOR  &  PUBLISHER 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-PaMr  Sales,  Mill  *gent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  Co.  ...•u  AZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 
DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


NEWSPRINT — Quick  delivery  special  pricing. 
We  can  supply  your  fill-in  requirements. 
Philadelphia  Papers  Inc  (215)  649-5400. 


ELECTRONIC  NEWSPAPER— Less  than 
$5000  starts  your  newspaper  in  electronic 
journalism  with  local  cable  tv  company.  For 
information  write  VISCOM,  PO  Box  1470,  Pitt¬ 
sfield  MA  01202. 

PHOTOTYPESETTING 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 

COMPUSCAN  model  170, 16K  memory,  BRPE 
punches,  in  good  working  condition.  Call  Harry 
Cullen,  Patent  Trader  Newspaper,  (914)  6^ 
8951. 

FOR  SALE — 2  Compuscan  Alpha  OCR's  with 
extra  memory,  stack  feeders,  spare  parts  kit 
and  BPRE  punches;  CG  Unified  composer  with 
extended  memory  and  data  port;  (:G  7200: 
Kenro  18x24  camera.  Also  MidStates  Weld- 
Loc  tying  machine.  All  in  top  operating  condi¬ 
tion  and  priced  to  sell.  Contact  Daily  Evening 
Item,  Lynn  MA  (617)  593-7700. 

HARRIS  FOTOTRONIC  74(X)  phototypesetter. 
On-line  processor  dryer;  dual  disc  drive;  on-line 
interface;  expanded  font  storage.  Jerome 
Smith  or  Shawn  Harms,  Castle  Communica¬ 
tions  (815)  758-5484. 

IF  YOU  ARE  LOOKING  FOR  a  low  cost  VDT 
system  that  can  directly  drive  your  existing 
typesetter,  then  look  no  further.  We  have  sys¬ 
tem  to  suit  every  need  and  budget.  Full  editing 
capability  and  disk  storage  is  standard,  not 
optional.  Full  communications  capabilities 
available  too! 

Consulting  available  for  special  projects  or  in¬ 
terfaces. 

For  information  and  brochure  call  or  write: 

First  Main  Computer  Systems 

8700  King  George  Dr,  Suite  103 

Dallas  TX  75235 
(214)  634-2860 

7  MERGENTHALER  VIPs  and  3  Comets.  All 
single  drum  machines  with  extra  fonts,  parts 
cabinet,  parts  catalog,  instruction  books  and 
extra  parts.  For  more  information  call  LL  Irwin, 
(512)  423-5511. 

SWITCHING  to  8600.  Have  three  editwriter 
7500s,  2  high  range,  1  low  range.  One  high 
range  for  immediate  possession,  others  avail¬ 
able  October  1981.  (505)  265-6401. 

TYPESETTING  EQUIPMENT. 

Buy,  Sell  &  Trade. 

(216)  729-2858 

UNISETTER  HR  $7500.  48  strips— $100 
each.  MDR  $1450.  MDT  350  $3750.  Unified 
$2995.  Jeff  Weber,  (216)  729-2858. 

PRESS  PARTS 

BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 

PRESSES 

S  &  H  COMBO  FOLDER,  45V<2  x  36-digest,  Vx 
fold,  tabloid  products,  up  to  4  webs,  1250 
FPM,  currently  on  Urbanite.  Len  Thomas  (313) 
921-4560. 

THE  WEB  SPECIALIST 

Goss  (^immunity,  4  unite,  1972. 

Goss  Community  unite,  1968-69-70-71. 

Goss  Urbanite,  6  units,  2  3/C's. 

Harris  V25.  8  units,  2  JF25's,  1977. 

Harris  V22,  4  units.  JFl,  2  MEG 
autosplicers.  1969. 

Harris  VI 5A.  6  unite,  JF7,  1978. 

Color  King,  6  unite,  KJ,  1978. 

Gregg  sheeter,  2  webs,  22^4". 

Butler  autosplicers,  3. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott.  Goss  and  Wood  presses,  offset  or  letter 
press:  protable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon:  104A  coun¬ 
ter  stacker;  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  indiviiduals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  unite  1  folder.  1972 
6  unite  1  fokfff .  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


COLOR  KING  4  unite  KJ6  (older— 1973. 

News  King  2  unite.  News  King  folder— 1966. 
Baldwin  count-o-veyor  model  104A. 

Stobb  stacker  bundler.  model  PBC. 

Stobb  stacker  bundler,  model  PCI. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  ^uipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)896-4330  Telex  56-7471 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


NEED 

100  COIN  OPERATED  NEWS  RACKS 
GOOD  CONDITION 

REPLY  BOX  2830,  EDITOR  &  PUBLISHER 


WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  1 3  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


WANTED  TO  BUY— Mergenthaler  303-TCZX 
typesetter  in  operating  condition.  Contact  Tho¬ 
mas  J  Parn,  Production  Manager,  The  Daily 
News,  (717)272-5611. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb(201)  289-7^.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HOPPER  LOADERS 
for  Sheridan  48P  or  72P  inserters. 
Contact  Box  2698,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER, 


MULLER  227  INSERTER 
BUNN  TYING  MACHINE 
for  daily  newspaper  operation 
Reply  to  Box  2695,  Editor  &  Publisher 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  DIRECTOR  OF  PUBLIC  RELA¬ 
TIONS:  Responsible  for  media  relations  and 
news  senrices.  Must  have  experience  in  writing 
and  photography.  Knowledge  of  layout  and 
publication  design,  a  plus.  (Peasant  per^nal- 
ity  essential .  Contact  Latham  Davis,  Public  Re¬ 
lations  Director,  University  of  the  South, 
Sewanee  TN  37375. 


UNIVERSITY  OF  MIAMI  seeks  Chairperson  for 
expanding  Department  of  Communication  con¬ 
sidering  school  status.  Chair  will  provide  lead¬ 
ership  in  academic  and  development  activities 
and  liason  with  professional  community. 
Undergraduate  majors  in  broadcasting,  broad¬ 
cast  journalism,  motion  picture,  news-editorial 
journalism,  organizational  communication, 
photo-communication,  public  relations, 
speech  communication  and  television  and  mo¬ 
tion  picture.  Graduate  programs  in  broadcast¬ 
ing,  media  management,  motion  picture, 
news-editorial  journalism,  public  relations, 
and  speech  communication.  Full-time  faculty 
of  26,  18  part-time  faculW  and  approximately 
700  majors.  Desired  qualifications:  earned  ter¬ 
minal  degree:  administrative,  teaching,  and 
professional  experience:  scholarly  publications 
and/or  applied  research:  familiarity  with  the 
disciplines  represented  in  the  department. 
Outstanding  communication  practioners  with¬ 
out  formal  teaching  and  publication  records 
will  be  considered.  Salary  competitive.  Starting 
date  not  later  than  August  1,  1982.  Send  ap- 
plication  letter  and  vita  by  Dkember  1,  1982 
to:  Chairperson  Search  Committee,  Depart¬ 
ment  of  Communication,  PO  Box  248127,  Cor¬ 
al  Gables  FL  33124.  AA/EEO  Employer. 
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IMMEDIATE  OPENING  for  an  instructor/assis¬ 
tant  professor,  tenure  track,  to  supervise  four- 
days-per-week  campus  newspaper  and  teach 
courses  in  news-editorial  journalism.  Success¬ 
ful  candidate  should  have  at  least  a  master’s 
degree  and  three  to  five  years  of  newspaper 
experience.  Teaching  experience  would  be 
helpful.  Salary  negotiable.  Nine-month  con¬ 
tract  with  po^ible  additional  summer  employ¬ 
ment.  Appointment  effective  August  23. 
Screening  of  applicants  will  start  immediately: 
application  deadline:  August  15. 

Send  vita,  transcripts  and  letters  of  recom¬ 
mendation  to: 

Chairman,  Search  Committee 
School  of  Journalism 
Kent  State  University 
Kent  OH  44242 

Kent  State  is  an  equal  opportunity/ 
affirmative  action  employer. 


ADMINISTRATIVE 


HARTE-HANKS  NEWSPAPER 
SEEKS  TALENTED  MANAGER 
Harte-Hanks  Communications,  Inc  has  an 
opening  for  a  talented  manager  to  join  its 
Anderson,  South  Carolina  division  asdirectorof 
finance.  The  candidate  must  have  the  capacity 
to  quickly  master  the  HHC  planning  and  finan¬ 
cial  system,  be  able  to  effectively  manage  the 
business  office,  and  work  in  an  open,  team- 
oriented  environment. 

There  is  a  preference  for  a  generalist  with  a 
career  goal  to  develop  into  a  general  manage¬ 
ment  position. 

The  Anderson  division  publishes  two  daily 
newspapers  with  combined  circulation  of 
50,000,  nine  supplemental  products,  and  is 
involved  extensively  in  commercial  printing. 
Anderson  is  located  in  the  foothills  of  the 
Smokey  Mountains  on  Lake  Hartwell.  It  is  two 
hours  from  Atlanta,  Georgia,  Charlotte,  North 
Carolina,  Asheville,  North  Carolina  and  Col¬ 
umbia,  South  Carolina,  and  30  minutes  from 
Greenville,  South  Carolina. 

Send  resume  to:  Chuck  Lyons,  General  Mana¬ 
ger,  Independent  Publishing  Company,  PO  Box 
2507,  Anderson  SC  2%22. 


PROGRESSIVE  SOUTHEAST  publishing  firm 
looking  for  general  manager  candidates  from  ad 
manager  ranks.  We're  an  expanding  group  of 
shopping  guides  in  need  of  added  talent.  You'll 
have  bottom  line  responsibility  in  a  highly  com¬ 
petitive  environment.  Must  M  well  organized 
and  a  self  starter.  We  offer  healthy  base  pay, 
excellent  bonus,  car  allowance,  benefits.  Send 
full  details  of  yourself,  work  and  personal  his¬ 
tory  to  Box  2898,  Editor  &  Publisher  if  you 
thrive  on  hard  work,  join  us  in  the  Sunbelt. 

WANTED:  General  manager  with  strong  adver¬ 
tising  and  circulation  background  for  Zone  5 
daily,  circulation  under  7000.  We  offer  a  retire¬ 
ment  program  and  excellent  fringe  package. 
Salary  and  bonus  arrangements  will  be  discus¬ 
sed  upon  interview.  Write  to  Box  2894,  Editor 
&  Publisher. 


PRINTING/ 

PRODGCnON 

MANAGEMENT 

Major  government  agency  in 
Southwest  seeking  director  for 
printing  and  production  manage¬ 
ment  Require  individual  actively 
employed  in  printing  industry  with 
wide-ranging  skills; 

•Technical  Printing  Experi¬ 
ence 

*5  Years  Management  Experi¬ 
ence 

•Strong  Planning/Scheduling 
Record 

•Budget/Expenditure  Control 
Executive  Manager  for  50  person 
operation — print  shop,  quick 
copy,  art,  photography,  editorial 
and  distribution.  Salaiy  $35,000 
upward,  substantial  benefits.  For 
confidential  interview,  forward  re¬ 
sume  to: 

Box  2866 
Editor  &  Publisher 

An  equal  Opportunity  Employer 


RURAUSUBURBAN  newspaper  with  over 
100,000  circulation  in  Zone  5  is  looking  for  a 
growth  oriented  general  manager.  Must  be 
sharp  salesperson  with  ability  to  manage,  hire, 
train  and  develop  staff  of  14  covering  11  re- 

fional  sales  offices.  Please  send  resume  to  Box 
885,  Editor  &  Publisher. 


SUCCESSFUL  MANAGER  of  both  weekly  and 
daily  newspapers  can  improve  your  bottom  line 
and  is  available  now.  Complete  knowledge  of 
the  game.  Great  asset  to  publisher  who  seeks 
some  relief.  Capable  of  filling  any  management 
position.  Box  2855,  Editor  &  Publisher. 


SUPERVISE  ACCOUNTING  (hands  on)  with 
publications  and  data  processing  experience. 
Good  typist,  ten  key.  6  person  department. 
Send  resume  and  salary  history  to:  Phil  Turner, 
General  Manager,  (marked  personal).  Daily 
Variety  (division  of  New  York  Variety),  address 
1400  N  Cahuenga  Blvd,  Hollyvrood  CA  90028. 
Do  not  phone!  We  offer  all  benefits  package, 
permanency,  and  fair  salary. 


CORPORATE  NEWSPAPER  SUPERVISOR 
If  you  have  had,  or  are  interested  in,  corporate 
management,  we  would  like  to  talk  with  you. 
We  will  be  adding  a  corporate  supervisor  to  our 
management  team. 

This  person  should  have  a  well  rounded  pub¬ 
lisher  background,  with  good  understanding  of 
budgeting  and  financial  management. 

As  a  corporate  supervisor  you  will  direct  6  daily 
newspapers  in  all  phases  of  newspaper  man¬ 
agement  and  will  travel  to  these  newspapers  on 
a  regular  basis.  The  newspapers  to  be  super¬ 
vised  are  all  under  2b, 000  circulation  and  are 
located  in  Zones  2  and  5. 

If  you  are  ready  to  take  on  a  new  assignment, 
supervising  several  newspapers,  have  a  good 
total  newspaper  background,  and  are  willing  to 
do  some  traveling,  please  contact  us  as  soon  as 
possible.  Send  replies  to  Box  2861,  Editor  & 
Publisher. 


EMPLOYEE  REUTIONS  MANAGER 
Opportunity  for  qualified  personnel  "pro"  to 
substantially  contribute  to  the  growth  and  pro¬ 
fitability  of  a  newspaper  chain  in  the  South¬ 
east.  Managerial  group  level  position  with  re¬ 
sponsibility  for: 

Training 

Organizational  Dmiopment 
Salary  Administration  and  Benefit  Plan 
OSHA 

Achieve  Successful 
Relationships  with  Employees 

Position  specifications  require  undergraduate 
‘degree  with  a  minimum  of  5  years  of  related 
experience.  Excellent  salary,  benefits  and 
growth  potential.  50%  travel.  Please  send  re¬ 
sume  with  salary  history  and  requirements  tO: 
Box  2909,  Editor  &  Publisher.  Equal  opportun¬ 
ity  employer  M/F. 


GENERAL  MANAGER  for  group  of  weekly 
newspapers.  Candidate  must  have  editorial  and 
advertising  background  and  preferrably  with 
some  business  management  experience. 
Should  be  articulate  and  result  oriented,  and 
knowledgeable  in  central  production  and  print¬ 
ing.  Excellent  salary  plus  bonus  arrangement 
and  good  fringe  benefits  with  well  established 
newspaper  group  in  Zone  5.  Write  to  Box  2856, 
Editor  &  Publisher  giving  complete  resume  and 
availability. 


GENERAL  MANAGER  for  5000  semi-weekly 
and  4000  weekly.  Zone  5.  Ad  background  and 
people  management  experience  a  must.  Ex¬ 
pected  to  double  as  ad  manager  and  handle  ad 
accounts.  Compensation  to  $35,000  and  stock 
ownership  possible.  Looking  for  stable  shirt¬ 
sleeves  entrepeneur  type  business  person  who 
wants  himself/herself  and  his/her  net  worth  to 
grow  with  our  fast  growing  group.  Reply  in  con¬ 
fidence  to  Box  2912,  Editor  &  Publisher  with 
resume  and  salary  history. 


ADVERTISING  SALES 

Small  daily-TMC/shopper.  2-4  years  experi¬ 
ence  preferred.  Good  base  plus  commission  for 
mid-teens  earnings.  Apply  JW  Nelson,  Ad 
Director,  Daily  Gate  City,  1016  Main,  Keokuk 
lA  52632.  (319)  524-8300.  Call  toll  free  from 
Iowa,  (800)  472-6003,  from  states  touching 
Iowa  (800)  553-7082. 


ADVERTISING  MANAGER  for  9500  ABC  west¬ 
ern  Ohio  daily.  Must  be  good  motivator  to  spark 
sales  staff  of  5  and  actively  jxomote  retail, 
classified  and  TMC  in  our  empetitive,  growing 
market.  Excellent  chance  for  advancement 
within  growing  group.  Write  R  G  Carter,  The 
Advocate,  PO  Mx  220,  Greenville  OH  45331. 


ADVERTISING  MANAGER 
Upper  Midwestern  12,000  daily  with  TMC  is 
seeking  an  advertising  manager  to  lead  our  ad 
department  by  example  and  hands-on  lead¬ 
ership.  You  must  have  the  ability  to  motivate  a 
youthful  staff  in  a  competitive  market.  If  you 
have  management  experience  or  are  presently 
an  advertising  salesperson  with  a  minimum  of 
five  years  experience  and  ambition  to  soar  with 
a  growing  company,  send  your  resume  and  sal¬ 
ary  history  to  Box  2877,  Editor  &  Publisher 
today! 


ADVERTISING  DIRECTOR  needed  for  28,000 
circulation  Florida  daily  newspaper  located  on 
the  Gulf  of  Mexico.  We  need  someone  who  can 
direct,  organize,  and  sharpen  the  skills  of  an 
already  good  staff.  Must  have  a  good  track  re¬ 
cord.  Please  send  resume  and  salary  history  to 
Scott  Fischer,  News-Herald,  PO  Box  1940, 
Panama  City  FL  32401. 


AD  DIRECTOR  POSITION  available  at  Edmond 
(Oklahoma)  Evening  Sun.  Booming  growth  in 
upscale  Sunbelt  area.  Quality  newspaper  with 
modern  direction  in  beautiful,  friendly  town. 
Ed  Livermore,  Jr,  (405)  341-2121. 


ADVERTISING  SALES  REP  wanted  for  daily 
newspaper.  Applicants  must  show  3  years  ex¬ 
perience,  preferably  in  print  sales.  Send  re¬ 
sume  and  salary  requirements  tO:  Personnel 
Manager,  Daily  Camera,  PO  Box  591,  Boulder 
CO  80306. 


ADVERTISING  SALES  JOB  open  in  Florida  for 
experienced  self-starter  with  lots  of  good  ideas. 
Salary  or  commission.  Send  full  resume  to  Box 
2896,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER  TRAINEE. 
The  Daily  World,  a  6  day  15,(X)0  circulation 
daily,  in  Opelousas,  Louisiana  is  seeking  an 
experienced  advertising  sales  person/manage¬ 
ment  trainee.  Good  opportunity  for  advance¬ 
ment.  Full  benefits.  Send  resume  to  the  Daily 
World,  PO  Box  1179,  Opelousas  LA  70570  or 
call  (318)  942-4971.  Will  Pitre,  Advertising 
Director. 


ADVERTISING  MANAGER  for  start  up  Vermont 
weekly.  Need  imaginative  person  to  run  depart¬ 
ment  and  oversee  finances  for  news  and  arts 
weekly  with  young,  aggressive  staff.  Comfort¬ 
able  pay  and  room  for  growth  amid  Vermont’s 
Green  Mountains.  Resume  to  The  Paper,  8B 
Roberts  Av,  Rutland  VT  05701. 


IF  YOU  CAN  SELL  and  want  your  own  business, 
buy  this  arts  and  culture  newspaper  in  a  very 
desirable  Southwest  city  of  500,(ra0.  Paper 
has  a  great  deal  of  sanction  and  prestige  in  the 
cultural  and  academic  communities.  Health 
forces  sale.  Asking  $40,000:  $7000  down. 
Call  Broker  (915)  591-2103. 


MARKETING  DIRECTOR  for  competitive  sub¬ 
urban  market.  Proven  record  in  sales  and 
marketing  essential.  Publisher,  Essex  County 
Newspapers,  Dunham  Rd,  Beverly  MA  01915. 
"This  is  an  (jttaway  newspaper.  Ottaway  News¬ 
papers,  Inc  is  a  subsidiary  of  Dow  Jones  & 
Company,  Inc." 


ADVERTISING  DIRECTOR 

For  40,000  combination  Am-PM  daily  and  Sunday 
in  excellent  market. 

Qualifications 

•  Advertising  Experience 

•  People  Management 

•  Relocate  into  Top  Management 

•  Promotion  and  Market  Knowledge 

Send  resume  to  Publisher,  The  News  &  Advance, 
PO  Box  10129,  Lynchburg  VA  24506. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
aRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


RETAIL  ADVERTISING  MANAGER  for  30,000 
PM  daily  in  university  community.  Outstanding 
career  opportunity  for  energetic,  bright  indi¬ 
vidual  with  proven  experience  in  management 
and  marketing.  Send  resume  to  Publisher,  Dai¬ 
ly  Progress,  PO  Box  1287,  Charlottesville  VA 
22902. 


SALES  PERSON  for  key  sales  spot  on  commer¬ 
cial  fishing  and  seafood  industry  journals.  Work 
with  talented  staff  in  Seattle.  Top  references, 
strong  copy  writing  and  design  skills  and  eager¬ 
ness  to  sell  are  required,  ^nd  full  resume  to 
Publisher,  Waterfront  Press  Co,  1 1 15  NW  46th 
St,  Seattle  WA  98107. 


THE  YPSILANTI  PRESS,  a  Harte-Hanks  Com¬ 
munications  newspaper  located  25  miles  west 
of  Detroit,  hasan  immediate  opening  foraretail 
advertising  manager.  The  person  hired  will  su¬ 
pervise  a  highly  experienced  professional  staff 
of  9,  putting  out  a  17,000, 7-day  paper,  a  TMC 
and  a  tv  magazine.  Previous  experience  in 
advertising  sales  and  management  necessary 
and  exposure  to  a  competitive  market  a  plus. 
Contact  Lou  Alexander,  (313)  482-20()0  or 
send  a  resume  to  The  Press,  20  E  Michigan, 
Ypsilanti  Ml  48197. 


VICE  PRESIDENT— ADVERTISING 
Creative  and  innovative  leader  wanted  to  train, 
motivate  and  direct  advertising  staffs  of  a  major 
group  of  weekly  newspapers  located  in  a  major 
Zone  8  growth  market.  A  record  of  successful 
sales  leadership  in  a  competitive  market  (shop¬ 
pers,  dailies,  weeklies)  is  important.  Excellent 
salary,  bonus,  compensation  package  and  mov¬ 
ing  allowance.  Send  resume  with  salary  history 
to  Box  2864,  Editor  &  Publisher.  All  replies 
confidential. 


ART/GRAPHICS 


ARTS/GRAPHICS 

Outstanding  opportunity  for  a  skilled  news 
artist  to  help  launch  a  new  section  that  empha¬ 
sizes  information.  You  will  work  closely  with  the 
graphics  director  and  section  editor  to  produce 
section  front  material  in  bright,  easily  under¬ 
stood  charts  and  informational  graphics.  Excel¬ 
lent  future  with  a  quality  conscious  metro  in 
Zone  5.  Box  2733,  Editor  &  Publisher, 


CIRCULATION 


CIRCULATION 

The  Port  Arthur  News,  a  division  of  Cox  Enter¬ 
prises,  is  seeking  a  city  circulation  manager.  As 
part  of  a  young  mana^ment  team,  you  will  be 
responsible  for  managing  one  half  of  the  cir¬ 
culation  department.  The  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must. 
Competitive  salary  and  benefits  plus  a  good 
career  opportunity.  Send  resume  to:  Michael 
Laosa,  PO  Box  789,  Port  Arthur  TX  77640. 


CIRCULATION  SALES  MANAGER 
Opportunity  for  aggressive,  professional,  ex¬ 
perienced  individual  to  assume  circulation 
sales  responsibility  for  7-day  Florida  daily.  Ex¬ 
cellent  salary,  incentives,  benefits  for  qualified 
individual  in  Edition  to  advancement  opportu¬ 
nities.  Submit  resume  and  salary  histon  in 
strict  confidence  to  Box  2841,  Editor  &  Pub¬ 
lisher. 


CIRCUUTION  MANAGER 
30,000  central  Zone  5  7-day  AM  and  PM.  Be  a 
part  of  total  re-organization  with  news  circula¬ 
tion  computers.  Excellent  opportunity  with  a 
qualtiy  newspaper.  This  position  reports  to  cir¬ 
culation  director.  Send  resume  and  cover  letter 
to  Box  2796,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
One  of  Oregon's  most  dynamic,  exciting  sub¬ 
urban  newspaper  groups  has  a  tremendous 
opportunity  for  an  experienced  achievement/ 
goal-oriented  circulation  man^r.  Send  re¬ 
sume  to  Personnel  Coordinator,  Times  Publica¬ 
tions,  PO  Box  370,  Beaverton  OR  97075. 


IDEAL  OPPORTUNITY  for  circulator  who  is  in¬ 
telligent  and  willing  to  apply  himself  in  hand¬ 
ling  a  20,000  daily  in  the  Eastern  part  of  Zone 
5.  If  you  are  interested  in  movin^up  from  a 
smaller  daily  send  your  resume  to  Donald  Mil¬ 
ler,  Publisher,  Marion  Star,  150  Court  St,  Ma¬ 
rion  Oh  43302.  Your  reply  will  be  held  in  the 
strictest  confidence. 


METROPOLITAN  NEWSPAPER  in  Zone  8  is 
seeking  candidates  for  department  head  posi¬ 
tion.  Opportunity  to  report  to  circulation  direc¬ 
tor  and  join  a  developing  team  of  professionals. 
We  are  looking  for  candidates  who  are  capable 
of  setting  goals  and  developing  plans  to  achieve 
them.  Excellent  salary  and  fringe  benefits 
package.  Send  resume  to  Box  277^1 ,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  small  newspaper 
group  in  Zone  6,  south  of  Houston.  5-d^  AM 
daily,  3  weeklies,  2  shoppers.  Good  salary, 
bonuses,  fringe  benefits.  Send  resume,  with 
references,  to  The  Citizen,  PO  Box  57907, 
Webster  TX  77598. 


DATA  PROCESSING 


SYSTEMS  MANAGER— Western  Colorado  daily 
in  growing  market  has  a  newly  created  opening 
for  a  systems  manager  experienced  in  circula¬ 
tion,  business  and  production.  Position  re¬ 
quires  ability  to  communicate  at  various  tech¬ 
nical  and  professional  levels.  DEC  experience 
desired.  Excellent  benefits  with  salary  com¬ 
mensurate  with  experience.  Send  resume,  in¬ 
clude  salary  requirements  to  Box  2913,  Editor 
&  Publisher. 


EDITORIAL 


BUSINESS  WRITER/EDITOR— Pennsylvania 
daily  and  Sunday  newspaper  seeks  a  business 
writer/editor  to  assist  with  expansion  of  our 
business  coverage.  You  will  be  covering  a  pro¬ 
ductive  industrial  area  for  a  paper  emphasizing 
local  news.  Send  a  letter  explaining  your 
approach  to  business  news  coverage,  a  com¬ 
plete  resume  and  three  writing  samples. 

_ Box  2872,  Editor  &  Publisher _ 

COPY  EDITOR — The  Times-Picayune/The 
States-ltem  in  New  Orleans  is  seeking  an  ex¬ 
perienced  copy  editor  who  isa  skillful  and  liter¬ 
ate  editor,  a  writer  of  lively  and  accurate  head¬ 
lines  and  familiar  with  VOT’s.  A  minimum  of 
two  years  experience  is  preferred.  Send  full 
resume  to  Personnel  Director,  The  Times- 
Picayune  Publishing  Corp,  3800  Howard  Av, 
New  Orleans  LA  70140.  An  equal  opportunity 
employer  M/F. 

COPY  DESK  CHIEF 

If  you're  an  experienced  editor,  skillful  mana¬ 
ger  and  patient  teacher,  you  just  may  be  what 
we're  looking  for  to  fill  a  copy  chief  spot.  We 
need  a  leader  who  can  be  a  key  factor  in  a 
campaign  to  maintain  standards  equal  to  the 
best-edited  dailies  in  the  nation.  If  you  can 
ensure  accurate  copy,  brightly  written  heads 
and  adherence  to  our  copy  editing  style,  the  job 
is  yours.  Help  promote  a  never-ending  persuit 
of  excellence  by  a  desk  of  seasoned  veterans 
and  bright  young  people.  Send  resume  plus 
your  thoughts  on  "What  Makes  A  Good  Copt 
Editor?"  Zone  9.  Metropolitan  daily  with  plus 
200,000  circulation.  Box  2831,  Editor  &  Pub- 

lisher. _ 

COPY  EDITORS 

Tough  editors  for  Gulf  Coast  Florida  daily  (cir¬ 
culation  40,000).  Layout  experience  prefer¬ 
red.  Resume  to  Paul  Carty,  301  S  Myrtle  Av, 
Clearwater  FL  33517. 


MANAGING  EDITOR 

Mature,  organized  editor  able  to  deal  with  the 
public  and  our  excellent  but  young  editorial 
staff.  If  you  are  these  things,  please  call  (304) 
265-3333,  ask  for  Joseph  Craig,  Publisher  of 
The  Mountain  Statesman,  a  3M0  Monday- 
Saturday  AM  newspaper  located  in  Grafton, 
West  Virginia.  This  is  a  small  community  sur¬ 
rounded  by  beautiful  mountains  and  much 
more.  Well  worth  your  consideration  especially 
if  you  have  an  active  family.  This  position  will 
be  available  August  15,  1981. 


ATTENTION 

MINORITY  JOURNALISTS 

Looking  to  move  up  in  the  world? 
Wo  havo  jobs  for  oxporioncod 
newspaper  journalists. 

JOB  NET,  a  free,  non-profit  place¬ 
ment  service,  can  connect  minor¬ 
ity  job  seekers  with  two  or  more 
years  experience  to  jobs  on  daily 
newspapers. 

Newspapers  are  looking  for  cap¬ 
able,  experienced  minority  jour¬ 
nalists,  and  they  know  that  JOB 
NET,  a  program  of  The  Institute 
For  Journalism  Education,  con 
find  them.  In  two  years,  JOB  NET 
has  found  jobs  for  more  that  70 
minority  reporters,  editors  and 
photographers. 

Call  or  write;  JOB  NET,  1 523  New 
Hampshire  Av,  NW,  Washington 
DC  20036;  (800)  424-2405. 
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BUSINESS  REPORTERAWRITER  i 
Business  magazine/newsletter  needs  working  I 
reporter/joumalist,  with  minimum  2  years  busi¬ 
ness  reportin^writingexperiefKe.  for  New  York  ' 
publishing  company  editorial  bureau  located  in  | 
midtown  Manhattan.  Publications  cover  busi-  I 
ness  developments,  government  regulations, 
marketing  and  pricing  of  products  in  a  major 
natural  resource  industry.  Salary,  benefits  ' 
good.  Write  fully  including  resume,  salary  re-  | 
quirements,  and  provide  samples  of  published 
writing.  Respond  to  JD  Buswold,  Personnel. 
Miller  Freeman  Publications,  370  Lexington 
Av,  New  York  NY  10017. 

Please  do  not  telephone.  Our  editors  will  be 
screening  written  representation  prior  to  mak¬ 
ing  appointments. 


FINANCIAL  EDITOR  to  head  staff  of  four,  on 
lOO.OfX)  AM  daily.  More  than  ‘nuts  and  bolts' 
coverage  of  local  business  community.  Must  be 
strong  manager/administrator  as  well  as  good 
writer,  business  analist.  Salary  negotiable,  but 
we're  looking  for  someone  who  can  'hit  the  floor 
running.'  Send  resume,  references  to  Ed  Hen- 
ninger.  The  Journal  Herald,  37  S  Ludlow  St, 
Dayton  OH  45401.  No  calls  please. 


EDITOR/WRITER  with  strong  backpourKf  in  fi- 
narKe  and  economics  sought  as  assistant  edi¬ 
tor  of  International  Monetary  Fund's  twice- 
monthly  IMF  Survey.  At  least  5  years'  experi¬ 
ence  required;  training  in  economics,  know¬ 
ledge  of  French  or  Spanish  desirable,  in  addi¬ 
tion  to  fluent  English  skills.  Opening  available 
October  1.  Salary  depends  on  experience.  Rep¬ 
ly  to  Luc  Vender  Veken,  Room  6-401,  Interna¬ 
tional  Monetary  Fund,  Washington  DC  20431. 


EDITOR  wanted  for  award-winning  weekly  (The 
!  CatholicBulletin.foundedl911.o(ficialpaper 
of  the  Archdioceseof  Saint  Paul  and  Minneapo¬ 
lis),  weekly  circulation  56,(XX),  position  avail- 
I  able  August  6, 1982.  Send  resume,  clips,  sal¬ 
ary  history  tO: 

Rev  Thomas  E  Comber,  CSP,  Publisher.  1201 
5th  St,  SE,  Minneapolis  MN  55414. 


I  EDITORIAL  WRITER  for  mid-size  7-day  AM 
!  with  moderate  views.  Attract  maximum  read- 
'  ership  with  corKise  editorials  and  attractive 
I  page  layout.  Abreast  of  current  events,  concern 
I  about  community  problems.  Imaginative  and 
:  outgoing.  Salary  open.  Send  resume  to  The 
I  Johnstown  Tribune-Democrat,  Personnel  Man¬ 
ager,  425  Locust  St,  Johnstown  PA  15901. 


GROWING,  quality-oriented  Zones  daily  needs 
a  well-organized  swing  copy  editor  who  can  | 
sharpen  local  copt,  pri^uce  quality,  contem-  | 
porary  layouts,  write  bright,  informative  head-  ■ 
lines  and  help  train  a  young  writing  staff  .  Send  | 
resume,  work  samples,  references  and  salary  | 
history  to  Box  2843,  Editor  &  Publisher. 


HIGHLY  COMPETENT  editorial  manager  to  run 
office  of  private,  business-oriented  Zone  5  wire  ' 
network.  Must  be  able  to  increase  client  list  i 
through  outside  selling,  handle  clients'  news 
releases  quickly  and  accurately.  Wire  service, 
VDT  background  and  pr  knowledge  extremely  ! 
desirable.  Unique  growth  situation.  Salary  : 
commensurate  with  experience.  Reply  Box  ' 
2803,  Editor  &  Publisher.  | 

LABOR/BUSINESS  REPORTER.  Top  repre-  i 
sentative  with  at  least  3  years'  experience  to  j 
work  on  the  business  staff  of  Louisville's 
largests  daily.  Stress  on  ability  to  gather  and 
write  the  news,  as  well  as  profiles  and  analysis.  \ 
Applicants  need  a  well-defined  approach  to  : 
cover  the  world  of  work.  Send  resume  and  clips  I 
to  Mike  Kallay,  Business  Editor,  The  Louisville  | 
Times,  525  W  Broadway,  Louisville  KY  40202.  1 


20,000  MIDWEST  DAILY  in  a  university  town  i 
is  looking  for  a  local  government  reporter.  Must  i 
be  thorough,  accurate,  quick  to  analyze  issues, 
have  ability  to  add  depth  to  daily,  breaking 
coverage.  It's  a  demanding  job;  we  want  the 
best.  S^  resume,  clips  to  Box  2867,  Editor& 
Publisher. 


PITTSBURGH  > 

BUSINESS  I 

JOURNAL  I 

is  now  interviewing  for  staff  posi¬ 
tions.  We  seek  experienced  pro¬ 
fessional  business  writers  and  edi¬ 
tors.  We  also  seek  advertising 
space  sales  pteople  who  have  ex-  ! 
perience  in  print  media  space 
sales,  and  we  need  offset  produc¬ 
tion  and  typesetting  personnel. 
We  will  commence  interviewing 
for  these  openings  the  week  of 
August  10  in  Pittsburgh  as  our 
office  opens.  Pittsburgh  Business 
journal  has  recently  been  ac¬ 
quired  by  Cordovan  Corporation, 
publishers  of  business  journals  in 
10  U.S.  cities.  We  are  a  subsidi¬ 
ary  of  The  E.W.  Scripps  Com- 
ptany.  Resumes  may  be  sent  in 
confidence  to  Cordovan  Recruit¬ 
ing,  5314  Single  Road,  Houston 
TX  77092  or  you  may  call  Hous¬ 
ton  (713)  688-8811,  for  an  adv¬ 
ance  appointment  to  be  inter¬ 
viewed  in  Pittsburgh.  Talk  to  Mike 
Weingart,  Billie  Funderburke,  or 
Nell  Gray. 


EDITOR  wanted  for  diocesan  weekly.  Must 
know  pulse  of  contemporary  Catholk:  church 
and  have  training  and  experience  in  journalism. 
Send  resume  to:  The  North  Carolina  Catholic, 
300  Cardinal  Gibbom  Dr,  Raliegh  NC  27606. 

CITY  EDITOR,  LIFESTYLE  EDITOR 
Gutsy  daily  that  delights  at  knocking  the  local 
coverage  socks  off  of  nearby  big  city  competi¬ 
tion  needs:  (1)  city  editor  to  direct  staff  of  9 
who  know  news  but  need  firm,  bri^t  editing, 
(2)  writing  lifestyle  editor  to  direct  2  seasoned 
pros  plus  a  beginner  put  out  themed  sections 
with  emphasis  on  human  interest,  health,  food 
and  religion.  Both  must  have  flair  for  modem 
layout,  nose  for  the  kind  of  news  that  gets  peo¬ 
ple  talking.  These  are  pressure  cooker  jobs  in  a 
hot  news  town.  VDT  experience  helpful.  Please 
send  resume  and  clips  to  Editor  Bill  Williams, 
Gastonia  Gazette,  P(J  Box  1538,  Gastonia  NC 
28052.  No  calls  please. 


PROFESSIONAL 
BUSINESS  WRITERS 
WANTED 

We  seek  the  most  highly-qualified 
business  journalists  in  the  nation  to 
help  build  our  company  of  business 
journals.  Cordovan  publishes  local, 
weekly  business  newspapers  in  nine 
cities — San  Francisco,  Los  Angeles, 
San  Diego,  Atlanta,  Dallas/Fort 
Worth,  Houston,  Miami,  Phoenix 
ond  Seattle.  In  each  of  these  cities 
there  is  one  or  more  openings  for 
experienced,  professionol  business 
writers  with  five  years  or  more  ex¬ 
perience.  Our  compony  is  a  wholly- 
owned  subsidiary  of  Scripps- 
Howard  Newspapers.  This  is  a  ma¬ 
jor  career  opportunity  for  men  and 
women  who  want  the  challenges, 
and  rewards,  of  helping  to  build  our 
newspapers  into  models  of  busi¬ 
ness  journolism  excellence.  Re¬ 
sumes  may  be  sent  in  confidence 
but  please  do  not  apply  unless  you 
are  fully-trained,  mature  and  have  a 
track  record  in  business  writing 
and/or  editing  for  either  newspap¬ 
ers  or  magazines.  Contact  Dexter 
Hutchins,  Mike  Weingart  or  Bob 
Gray,  (713)  688-8811,  or  send  re¬ 
sumes  to  Cordovan  Recruiting, 
5314  Single  Road,  Houston  TX 
77092. 
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HELP  WANTED 


EDITORIAL 


COPY  EDITOR-  Proven  professional  with  excel¬ 
lent  layout  and  language  skills.  We  offer  re¬ 
warding  opportunity  on  30,000  circulation  dai¬ 
ly  in  frienly  university  town  in  Zone  4.  Send 
resume  to  Box  2882,  Editor  &  Publisher. 


COPY  EDITOR 
Newport  Beach,  California 

Registered  Representative,  the  only  national 
magazine  for  stockbrokers,  seeks  copy  editor  to 
edit  stories  and  intenriews.  Opportunity  to  also 
do  some  original  articles.  Ideal  candidate  is  top 
journalism  grad  with  one  or  two  years  newspap¬ 
er  or  magazine  experience.  Send  resume  and 
samples  of  work  in  strictest  confidence  to: 
Plaza  Publishing  Company 
4320  Campus  Drive 
Newport  8each  CA  92660 


COPY  EDITOR 


Immediate  opening  on  quality-conscious  daily. 
"Universal  desk"  organization.  VDT  system. 
Requires  degree  and  one  year  experience  (paid 
internships  and  school  publication  experience 
may  be  included).  Position  requires  an  orga¬ 
nized  person  who  will  use  demonstrated  layout 
and  copy  editing  skills  to  flourish  in  a  fast 
paces,  challenging  environment.  To  apply  send 
resume  and  samples  to  Jane  Walker,  Employee 
Senrices  Manager,  Telegraph  Herald,  PO  Box 
688,  Debuque  I A  52001. 


CENTRAL  ILLINOIS  regional  1 100  circulation 
weekly  seeks  managing  editor.  Call  (312)  366- 
1973. 


ENTRY-LEVEL  REPORTER/salesperson 
trainee  needed  for  Zone  5  community  news¬ 
paper.  If  you  can  spell,  type,  write  with  high 
competence  and  have  ability  to  rise  to  top  man¬ 
agement,  we'd  like  to  hear  from  you.  Write  Box 
2737,  Editor  &  Publisher. 


EDITORS 

City  Editor— The  number  two  position  in  the 
newsroom.  Requires  leadership,  strong  editing 
and  teaching  skills  and  a  vision  of  how  we  ought 
to  cover  the  news.  City  editor  runs  desk  that 
includes  5  other  editors,  full-time  staff  of  13. 
Copy  Editor— Position  requires  strong  word  and 
layout  skills,  good  judgement. 

We  are  a  daily  in  northern  New  England  with  a 
fierce  commitment  to  covering  the  news.  Box 
2865,  Editor  &  Publisher. 


EDITOR/WRITER  for  national  environmental 
monthly.  2-3  years  editing  or  magazine  experi¬ 
ence.  $16,5(10.  Resume,  clips,  8ox  E,  731 
Dupont  Circle  Building,  Washington  DC 
20(536. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR.  Morning  daily  needs  ex¬ 
perienced,  conservative  newsperson,  qualified 
to  manage  a  22,000  plus  newspaper  in  its 
second  century,  although  modern  in  every  re¬ 
spect.  Would  be  expected  to  manage  and  direct 
staff  of  appr^oximately  20.  Send  resume  in¬ 
dicating  availability,  education,  experience, 
family  situation,  and  other  details  considered 
essential  to  evaluate  qualifications,  together 
with  references.  Salary  depends  upon  pertinent 
factors.  Box  2902,  Editor  &  Publisher. 


NEWS  ILLUSTRATOR.  Newspaper  experience 
required.  Daily  in  75,000  to  100,000  range. 
Resume,  salary  expectations,  references.  Box 
2844,  Editor  &  Publisher. 


NEWEDTOR  sought  by  6-day,  14,000  PM.  Key 
position  entails  layout,  assignments,  some 
writing.  Opportunity  for  creative,  aggressive 
person.  Experience  mandatory.  Send  resume, 
salary  history,  samples  to:  Timothy  Zgonina, 
Daily  News,  Effingham  IL  62401. 


NEWS  EDITOR  needed  for  county-wide  weekly 
in  north-central  Illinois.  Reporting,  editing, 
layout,  photography  and  VDT  experience 
needed.  Write  the  Ogle  County  LIFE,  Box  378, 
Oregon  IL  61061. 


NORTHWEST  NEW  JERSEY  DAILY  seeks  per¬ 
son  with  supervisory  technical  experience  for 
second  in  command  position.  Good  news  judg¬ 
ment  a  must.  Send  resume,  salary  require¬ 
ments  to  Carol  Talley,  PO  Box  30,  Dover  NJ 
07801. 


SUNBELT  DAILY  will  have  opening  soon  for 
quality  oriented  managing  editor.  $390  per 
week.  Box  2911,  Editor  &  Publisher. 


WE  WANT  EXPERIENCE.  75,000  plus  PM  dai¬ 
ly/Sunday  in  Zone  5  seeks  veteran  for  city- 
^itor  level  position.  At  least  five  years  report¬ 
ing  experience  and  2-3  years  or  more  as  city 
editor  or  comparable.  Box  2820,  Editor  &  Pub¬ 
lisher. 


WE  ARE  LOOKING  FOR  good  copy  editors— top 
Southwest  daily  in  fast  growing  area  is  looking 
for  copy  editors  with  at  least  two  years  experi¬ 
ence.  We  intend  to  make  our  paper  the  best 
written,  best  edited  in  the  region,  and  you  can 
be  a  part.  Send  resume  and  pay  history  to  Box 
2862,  Editor  &  Publisher. 


WE’RE  LOOKING  FOR  Sunday  editor  to  bring 
new  ideas  and  direction  to  what  is  already  a 
good  product  with  26,000  circulation.  Must  be 
experienced  in  editing,  writing,  planning, 
makeup  and  design  and  directing  staff  mem¬ 
bers,  This  is  an  excellent  opportunity  tor  some¬ 
one  who  wants  a  challenge  and  a  good  future  in 
a  40,000  population  university  city.  Send  re¬ 
sume  and  references  to  Leonard  Lowery,  PO 
Box  nil,  Hattiesburg  MS  38401. 


HELP  WANTED 


EDITORIAL 

NEWS  EDITOR — We’re  looking  for  someone  to 
tuide  our  6-person  local  and  regional  staff, 
jood  layout  skills  required.  We  are  an  18,000 
PM  daily  senring  northwest  Illinois.  Send  re¬ 
sume  to  Saul  Shapiro,  Freeport  Journal- 
Standard,  PO  Box  330,  Freeport  IL  61032. 

PHOTOGRAPHER — Energetic,  have  a  good  eye 
for  human  interest  and  some  background  with 
color.  Freeport  Journal-Standard,  18,000 
northwest  Illinois  daily,  may  have  a  spot  for 
you.  Send  resume  to  Saul  Shapiro,  PO  8ox 
330,  Freeport  IL  61032.  Midwest  applicants 
only. 

PROMOTION  COPY  WRITER 

Creative  newspaper  promotion  copy  writer 
wanted  for  progressive  metropolitan  daily.  Ex¬ 
perience  and  knowledge  of  in-house  newspaper 
promotion  a  must.  BA  in  English  or  journalism 
desired.  Starting  salary  in  the  teens,  dependen¬ 
cy  on  experience  and  educational  qualifica¬ 
tions.  Send  resume  to  Box  2910,  EditoriPub- 
llsher. 

REPORTER  wanted  to  fill  position  with  rapidly 
growing  Nevada  weekly.  Newspaper  circulation 
and  community  population  have  almost  dou¬ 
bled  in  past  2  years  and  position  offers  oppor¬ 
tunity  to  cover  wide  range  of  issues.  General 
photography  skills  needed.  Concise  writer  who 
meets  deadlines  also  would  have  opportunity  to 
learn  layout  and  other  phases  of  operation. 
Send  resume,  clips  and  expected  salary  range 
to  Tonopah  Times-Bonanza,  PO  Box  193, 
Tonopah  NV  89049, 

REPORTER— Minimum  2  to  3  years  experi¬ 
ence  in  all  types  of  stories.  We  need  self¬ 
starter.  adept  at  fast-breaking  stories,  making 
government  issues  meaningful  to  readers,  and 
writing  vibrant  human  Interest  pieces.  Should 
be  comfortable  with  camera.  Send  resume  to 
Gerald  FitzGerald,  Managing  Editor,  The  Stan¬ 
dard-Times,  Box  D-912.  New  Bedford  MA 
02742. 

SPORTS  EDITOR  for  group  member  daily  In 
Southern  Illinois.  Send  resume,  clips,  salary 
history  plus  examples  of  layout  to  The  Daily 
American,  Box  10,  West  Frankfort,  IL  62896. 

STRINGERS  WANTED 

PART-TIME 

New  York  state  only.  Local  government  cover¬ 
age  for  major  bi-weekly.  Must  handle  camera, 
be  available  for  feature  assignments.  Send  re¬ 
sume,  territory  you  cover.  Box  2846,  Editor  & 
Publisher. 

SPORTS  EDITOR  for  award-winning  semi- 
weekly  newspaper  on  Texas  Gulf  Coast.  Photo¬ 
graphy,  layout  and  VDT  experience  helpful. 
Contact  Chris  Barbee  (713)  543-3363. 

SPORTS  REPORTER  for  suburban  zoned  edi¬ 
tions  for  Pacific  Northwest  daily.  Minimum 
three  years  daily  experience  required.  Salary, 
benefits  and  working  conditions  are  among  the 
best  in  the  business.  Apply  to  Box  2880,  Editor 
&  Publisher. 

SPORTSWRITER — For  growing  eastern  Ohio 
weekly.  Dedicated  hard-working  individual 
needed.  Photo  skills  necessary.  Good  benefits. 
You  will  work  with  young  editor  and  congenial 
staff.  Send  clips  and  resume  to  Box  2900, 
Editor  &  Publisher. 

SUNBELT  METRO  NEWSPAPER  publisher 
seeks  news  editor  and  copy  editors  for  new 
cable  tv  news  text  operation.  Experienced  copy 
editors  desired;  broadcast  wire  writing  back¬ 
ground  helpful.  Good  pay,  benefits.  Resume, 
references  to  Box  2901,  Editor  &  Publisher. 

FREELANCE 

FREELANCE  WRITERS 

FOR  NATIONAL  MAGAZINE 

New  national  Information  processing  magazine 
seeks  established  freelance  contributors.  Only 
writers  with  technical  or  semi-technical  writ- 
ting  experience  need  apply.  Resumes  and  sam¬ 
ples  only  to:  Mr  Hopkins,  825  S  Barrington  Av, 
Los  Angeles  CA  90049. 

OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photographers — also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  across  the  country.  Bonus:  com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple  copy,  send  self-addressed,  stamped  No.  1C 
envelope  to:  Freelancer's  Newsletter;  Dept  N 
307  Westlake  Dr,  Austin  TX  78746. 

JOB  LEADS 

PR/EDITORIAL  jobs.  Monthly  subscription 
rates.  Other  job  aids.  M  Stemman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  11375. 


HELP  WANTED 


MAILROOM 


MAILROOM  FOREMAN 
Two  daily  newspapers  and  several  weeklies. 
Zone  5.  (Jversee  large  mailroom  staff,  assistant 
foreman,  and  delivery  trucks.  Modern  counter 
stackers  amd  Signode  strappers.  Position  re¬ 
ports  to  circulation  director.  Send  resume,  cov¬ 
er  letter  to  Box  2797,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  who  can  cover  any  kind  of 
event  with  enthusiasm.  Small  daily  emphasizes 
strong  local  picture  coverage.  Send  letter,  sam¬ 
ples,  resume  to  Steve  Wolfrom,  Review  Times, 
Drawer  C,  Fostoria  OH  44830. 


PRESSROOM 


ASSISTANT  PRESSROOM 
FOREMAN— NIGHTS 

Metro  daily  is  seeking  experienced  foreman  to 
supervise  night  side.  The  minimum  require¬ 
ments  are:  supervisory  experience,  press 
equipment  maintenance,  offset  press  experi¬ 
ence.  Zone  9.  Box  2818,  Editor  &  Publisher  by 
August  22. 

EXPERIENCED  WEB  OFFSET  PRESS  PEOPLE 
Capable  of  supervising  night  press  crew  pro¬ 
ducing  quality  work  on  6-unit  Goss  Community 
press.  Newspaper  and  commercial  work.  Good 
working  conditions  (new  plant)  and  excellent 
benefits.  Central  Georgia  community  of  approx¬ 
imately  15,000.  Pay  commensurate  with  ex¬ 
perience.  Contact  Production  Director,  Union 
Recorder,  Milledgeville  GA  31061 ;  (912)  452- 

0567. _ 

GROWING  14,000  PM,  Midwest  paper  looking 
for  experienced  press  foreman  to  supen/ise  4- 
person  crew.  Must  be  preventative  mainte¬ 
nance  minded  and  can  easily  train  others.  We 
have  a  8-unit  Goss  (immunity  with  3  stacked 
color  units.  Experience  with  small  job  press 
helpful.  Box  2888,  Editor  &  Publisher. 

PRESSPERSONS 

Immediate  openings  exist  for  experienced 
presspersons.  Individual  must  have  completed 
4  years  apprenticeship  and  have  previous  ex¬ 
perience  on  double-wide  web-fed  letter  press  or 
offset.  Excellent  salary  and  benefits.  For  furth¬ 
er  information  write  to: 

Ft  Lauderdale  News/Sun  Sentinel 
Personnel  Department 
101  N  New  River  Dr,  East 

_ Ft  Lauderdale  FL  33302 _ 

PRESSROOM  SUPERVISOR 
Madison  Newspapers,  Inc,  hasan  opening  fora 
night  pressroom  supervisor.  Must  have  five 
years  double-width  press  experience.  Com¬ 
munication,  organization  and  problem  solving 
skills  necessary.  Excellent  salary  and  benefits. 
Please  send  resume  by  August  24  including 
work  and  salary  history  to: 

Madison  Newspapers,  Inc. 
Employment  Manager 
PO  8ox  8056 
Madison  Wl  53708 


WANTED— Experienced  pressperson.  Goss 
Community  4  unit  weekly  newspaper.  Good 
fringe  benefits,  nice  community.  Apply  Oka¬ 
loosa  News- Journal,  PO  Box  1057,  Crestview 
FL  32536  or  call  (904)  682-2704. 


PRESSPERSON,  experienced  on  Harris  1650 
a  plus.  Excellent  benefits.  Comparatively  new 
West  Coast  plant.  Send  resume  to  8ox  2893, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER 
Growing  150,000  daily.  Zone  9,  offers  gener¬ 
ous  salary,  excellent  benefits  and  working 
atmosphere  for  individual  with  thorough 
"hands-on”  knowledge  of  press  configurations, 
mailroom  and  inserting  operations,  front  and 
back-sides  of  computerized  typesetting:  plus 
knowledge  of  budgeting  and  cost  control.  Must 
be  a  people-oriented  manager  with  proven  abil¬ 
ity  to  motivate  production  department  mana¬ 
gers.  If  you  have  these  qualities,  we'd  like  to 
talk  with  you!  Send  complete  resume  to  8ox 
2753,  Editor  &  Publisher.  Replies  treated  in 
strictest  confidence. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS  ASSOCIATE 

Automotive-related  association  seeks  ex¬ 
perienced  public  relations  generalist. 
Emphasis  on  feature  and  speech  writing. 
Degree  in  journalism  or  public  relations 
preferred.  Salary  open.  Send  complete 
resume  to  Box  2873,  Editor  &  Publisher. 


MARKETING 
REPRESENTATIVE 

COME  WITH  A  LEADER! 

We  are  seeking  salespeople  with  proven  ability 
in  the  graphic  arts  inctustry  and  a  sincere  desire 
to  maintain  a  high  level  of  customer  satisfac¬ 
tion.  We  are  a  growth-oriented  company  and 
offer  salary  and  commission,  and  an  excellent 
benefit  program. 


Send  resume  or  call 
for  more  information. 


m 


820  West  Second  Wichita.  Kansas  67203 
800-835-2852,  In  Kansas  call  316-265-5277  , 


MYCRO-TEK.IIMC. 
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EDITOR  &  PUBLISHER  for  August  8,  1981 


HELP  WANTED 


PRODUCTION 


PRODUCTION  SUPERINTENDENT  for  1 
45,000  suburban  AMs  in  mid-Atlantic  region. 
Demonstrated  leadership  a  must,  plus  experi¬ 
ence  with  tront-end  systems.  Knowledge  ot 
offset  presses  important,  but  not  crucial  tor 
right  p^son.  This  is  a  lean  production  opera¬ 
tion  with  current  1 .9  hours  per  page,  but  a  goal 
of  1.5  tor  all  composing  room  functions  up  to 
platemaking.  Excellent  salary,  benefits  in  di¬ 
verse  community  that  otters  rural  or  city  living. 
Send  resume  with  references  to  Box  2828,  Edi¬ 
tor  &  Publisher. 

PRINTING  DIVISION  MANAGER  tor 
$2,500,000  company,  3-shift,  non-heat  set 
offset  operation.  Composition,  plate,  camera, 
press,  bindery  (McCain),  and  mailroom.  40% 
of  work  generated  by  parent  publishing  com¬ 
pany,  60%  outside  commercial,  45  full-time 
and  20  part-time  people.  Prerequisites:  No. 
1-Experience  and  technical  knowledge  ot  this 
type  of  printing:  No.  2-good  organizational  abil¬ 
ity  and  communications  skills  proven  by  expe¬ 
rience:  No.  3-desire  and  capability  to  run  it  as  if 
were  their  own  business.  Liberal  salary  and 
bonus  arrangement.  Zone  1.  Box  2793,  Editor 

&  Publisher. _ 

PRODUCTION  MANAGER,  32,000  daily  in  the 
heart  of  oil  shale  country  offers  challenge  and 
opportunify  for  the  production  manager  who  is 
pmple-oriented  and  knowledgeable  in  all  areas 
or  production,  budgeting  and  cost  control. 
Must  posess  the  ability  to  plan  and  follow 
through  during  future  decade  of  unpresidented 
growth.  If  you  desire  a  challenging  position 
where  your  skill  and  imagination  will  be 
appreciated  plus  enjoy  excellent  salary  and  be¬ 
nefits.  we  would  like  to  talk  to  you.  Send  com¬ 
plete  resume  to  Box  2881,  Editor  &  Publisher. 

WE  HAVE  SEVERAL  OPENINGS  for  bright  indi- 
viduals  to  maintain,  repair  and  operate  compu¬ 
ter  and  peripheral  equipment.  Computer  tech¬ 
nology,  digital  logic,  analog  circutry  and  a  good 
baclwround  in  trouble  shooting  a  must.  Associ¬ 
ate  degree  in  electronics  desirable.  A  good 
starting  salary  is  offered  plus  excellent  be¬ 
nefits.  Send  resume  to  Box  2884,  Editor  & 
Publisher. 

POSITIONS 

WANTED 


ADMINISTRATIVE 

CONTROLLER/ACCOUNTING  MANAGER—  al?  beats''  s' 
Managerforlargemetrodailywantstorelocate,  ^5  ooO-pius 
seeks  responsible  position,  with  New  York  City  P823  after  5 

area  publisher.  Possesses  CPA,  experienced  in  _ 

EDP,  audit,  tax  and  SEC.  Box  2783,  Editor  &  ,u,,or,  uiimi 

Publisher. 

_  porter  seeks  f 

CONTROLLER/BUSINESS  MANAGER.  Experi-  Posihon.  Edi 

enced  in  financial  statements,  systems  design, 

credit,  and  cash  management.  Degreed  in  ®’' 

accounting  and  journalism.  PO  Box  34,  Kohler 

Wl  53044  hsher^^ 

COST  REDUCTION  SPECIALIST  with  20  years  ^2'*^ 
of  results  in  all  areas  of  small  to  large  dailies.  yf 

Fee  based  on  expenses  and  negotiable  precen- 
tage  of  savings  effected.  For  references,  more 
information  and  a  confidential  no  obligation 
product  evaluation,  send  two  copies  of  a  repre- 
sentative  current  issue  to  Bob  Douglass.  PO  ■  nrnil 

Box  712,  Grand  Junction  Co  81502  or  call  A  nLUli 

(303)  245-4837. 

EXPER  lENCED,  AWARD-WI N  N ING  editor  with  TO  ALL 

12  years  on  daily,  twice-a-week  paid  and  sub-  .  niirni 

urban  group  ready  for  challenging  publications  Ally  r  H I 

or  public  relations  management  position  in  Col¬ 
orado.  Box  2897,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER  with  a  j  ^pln 
proven  record  and  references  to  back-up.  Pre-  neip 
ter  daily  in  Zone  1,2  or  5.  Available  immediate-  tiOflS,  Cli 

ly.  Box  2807,  Editor  &  Publisher.  gardiDE 

WANTED  please  re 

Position  in  the  areas  of  circulation,  marketing, 
general  management  or  publishing.  Desire  to  iiivoi 

locate  with  solid  company  where  experience  and  refer 
and  a  successful  record  with  dailies  ranging  in  ii 
size  from  200.000  to  20,000  circulation  will  corrt 

establish  opportunities.  Additional  background  your  bill, 
includes  industrial  relations  and  computer  ap-  rrprf  it  tn 
plications  for  advertising,  circulation  and  t-tcuii  lu 
editorial.  Over  20  years  experience.  Please 
contact  Box  2837,  Editor  &  Publisher.  »ii «  uu 

ADVERTISING  I 

-  F  H  P 

CLASSIFIED  MANAGEMENT.  Professional  ^  ®  ' 
with  25  years  ei^rience.  Knowledgeable  in  all  nCDAD' 
phases.  Prefer  Zone  8  and  9,  but  will  consider  Utl  AK 
all  areas.  Box  2764,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  August  8,  1981 


POSITIONS  WANTED 


ADVERTISING 


RESPONSIBLE  SLOT  in  quality  paper.  Zone  8 
or  9.  All  advertising  disciplines,  management, 

feneral  newspaper  experience.  (316)  321- 
264  or  write  Box  2887,  Editor  &  Publisher. 

_ CIRCULATION _ 

EXPERIENCED  CIRCULATOR  seeks  promo¬ 
tion/marketing  position  in  Zones  7  or  9.  Strong 
background  in  crew  sales,  carrier  contests,  and 
phones.  Reply  Box  2823,  Editor  &  Publisher. 

MANAGER  responsible  for  16,000  circulation 
on  top  10  daily  seeks  a  challenge  and  advance¬ 
ment.  Intelligent,  people  oriented,  top  produc¬ 
er.  Salary  in  30’s  desired.  Box  2774,  Editor  & 
Publisher. 

ROAD  MAN  available.  30  years  circulation  ex¬ 
perience  with  4  dailies.  Box  2827,  Editor  & 
Publisher. 


DATA  PROCESSING 

SYSTEMS  PROFESSIONAL  with  18  years  of 
management  and  technical  experience.  Box 
2907,  Editor  &  Publisher. 


AWARD-WINNING  innovative  sports  editor  50, 
currently  running  top-flight  highly  rrearded  de-  1 
partment  on  stagnant  40M  Zone  5  7-day  daily 
seeking  new  challenge.  Strong  writer,  organiz¬ 
er,  proven  leader  with  young  staff.  Will  also 
consider  leadership  positions  in  newsroom. 
Will  locate  in  any  Zone.  Box  2773,  Editor  & 
Publisher. 

AMUSEMENT  COLUMNIST,  entertainment 
writer,  34,  flair  for  humor.  Can  add  zest  to 
medium  or  large  daily.  Experienced  all  reviews, 
layout,  VDT's.  55,000  daily  readers.  Box 
2791,  Editor  &  Publisher. 

ADAPTABLE  feature  writer/copy  editor  wants  to 
move  to  Zone  1  or  2  market.  Write  for  resume 
and  free  samples.  Box  2833,  Editor  &  Pub¬ 
lisher. 

ARTICULATE,  AGGRESSIVE,  innovative  sport- 
swriter/deskman  with  1  ii  years  experience  on 
medium  daily  seeks  position  on  sports  staff  of 
60,(XI0-plus  daily  dedicated  to  excellence  in 
graphics  and  reporting.  Box  2850,  Editor  & 
Publisher. 

ALL-AROUND  REPORTER,  Missouri  grad.  3V5 
years  solid  reporting  and  editing,  self-starter, 
all  beats,  seeks  city  or  copy  desk  job  on 
15,000-plus  daily  in  Zones  1,  2.  (419)  MNT- 
P823  after  5. 

AWARD-WINNING  college  columnist  and  re¬ 
porter  seeks  feature  or  entertainment  reporting 
position.  Editing,  layout,  photography  experi¬ 
ence  on  college  daily  and  70,000  major  metro 
daily.  VDT  experience.  Will  relocate  and  avail¬ 
able  immediately.  Box  2802,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmenint, 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741 . 
Phone  (512)  447-1887. 


POSITIONS  WANTED 


A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  us  expedite  your  ques¬ 
tions,  Claims  and  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number  in 
all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


COPY  EDITOR  on  large  daily  east  of  the  Missis¬ 
sippi  is  goal  for  newsman.  27,  with  5  years  on 
small  dailies,  including  news  editor,  managing 
editor.  Seeks  wire,  layout  duties.  J-school  grad: 
knows  VDTs.  David  Blair.  510  Patterson. 
Bethal  Park  PA  15102:  (412)  831-3858. 

COPY  DESK  CHIEF,  metro  AM,  looking  tor  a 
change,  US  or  Europe.  Box  2874,  Editor  & 
Publisher. 

EDITORIAL  PAGE  EDITOR 
Seasoned  pro,  self-starter,  knowledgeable 
generalist  with  expertise  in  economics  and 
foreign  affairs,  a  lean,  lucid,  persuasive  style, 
and  managerial  experience,  seeks  take-charge 
post  on  daily  where  excellence  matters.  Box 
2811,  Editor  &  Publisher. 

FORMER  NEWSPAPER  FUND  INTERN,  now 
an  ace  reporter,  seeks  entry-level  position  as 
copy  editor  on  50.000-plus  daily.  BA  in  En¬ 
glish  and  journalism,  experienced  in  modular 
layout,  good  clips.  Box  2799,  Editor  &  Pub¬ 
lisher. 

FUNNY  MAN — Features  writer,  columnist,  in¬ 
terviewer,  reviewer  for  Boston  (jlobe,  Phoenix, 
Real  Paper,  contributor  to  Times,  Punch, 
Atlantic,  author  of  five  books  seeks  challenge 
on  either  coast.  Write  Box  36,  RD  1,  Hanard 
MA  01451. 

INTERNATIONAL,  domestic  magazine,  news¬ 
paper  editor,  writer,  photo,  34.  6-7  years  ex¬ 
perience  seeks  challenging  position.  Salary 
and  location  negotiable.  Call  (415)  461-3112 
after  9  am  PST. 

MISSOURI  BJ,  1978,  with  7  years  experience. 
Seek  medium  to  large  daily  in  eastern  Iowa, 
western  Illinois.  Wire  and  local  desk  experi¬ 
ence,  editorial  writing,  page  design.  I  have  a 
job.  I  need  a  challenge.  Box  28IJ9.  Editor  & 
Publisher. 

16  MONTHS  EXPERIENCE  as  sportswriter- 
editor-columnist-photographer  on  daily.  Pro¬ 
duced  6  page  sports  section  on  Sunday.  Seek¬ 
ing  similar  position.  Successful  freelance  wri¬ 
ter.  26  years  old.  (603)  542-6449. 

MAGAZINE  EDITOR  in  California — ex  New  Yor¬ 
ker— wants  to  return  to  Zone  2  to  work  for  large 
consumer  magazine,  5  years  experience.  Call 
Jack  (415)  349-9873  before  1 1:30  am  ET,  or 
leave  message  at  (516)  561-7621. 

MANAGING  EDITOR— Currently  number  2 
man  in  newsroom  at  quality  mid-sized  South¬ 
ern  daily.  Looking  for  a  challenge  at  25,CXX)- 
75,000  daily.  Box  2858,  Editor  &  Publisher. 

MANAGING  EDITOR  or  city  editor.  15  years  in 
business.  News  savvy  with  a  solid  photo  and 
computer  background.  Extensive  knowledge  of 
cable  possibilities  in  news.  Strong  editorial  and 
graphics.  A  community  oriented  newsman.  Box 
2892,  Editor  &  Publisher. 

NEWSROOM  VETERAN:  Thorough  metro  ex- 
perience.  Editorial  writer,  wire  editor,  copy  edi¬ 
tor  and  slotman,  reporter,  layout,  makeup, 
VDT.  Age  40.  Time  to  move  up.  Can  you  help? 
Box  2890,  Editor  &  Publisher. 

OFFBEAT  NEWS  FEATURES  my  specialty, 
people  my  inspiration.  Strong  writer.  Interest¬ 
ing  background.  Cityside  or  lifestyle.  Prefer 
metro,  semi-metro  area.  Box  2875,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITOR,  12  years'  solid  experience,  all  phases 
-  slot,  rim,  wire,  makeup.  Strong  in  layout, 
graphics.  Seeking  advancement,  new  chal- 
^ges  on  quality-minded,  50,000  plus  daily. 
Box  2848,  Editor  &  Publisher. 

EDITOR  with  job  printing  and  sales  background 
seeks  combination  management  responsibil¬ 
ity.  Box  2849,  Editor  &  Publisher. 

EDITOR— 15years  experience  on  daily.  Strong 
layout,  graphics.  Able  to  handle  and  train 
young  staff.  Management  trained.  Proven 
award  winner.  VDT.  Reply  Box  2878,  Editor  & 
Publisher. 

EDITOR— Manager,  53,  33  years  experierKe 
all  phases.  Sold  own  semi-weekly.  Want  to 
manage  or  edit  Texas  weekly,  semi-weekly, 
small  daily.  Innovative,  community  minded. 
Box  2886,  Editor  &  Publisher. 

QUONDAM  columnist  now  writing  award¬ 
winning  editorials  for  major  metro  daily  wants 
to  get  back  to  columning.  Original,  often 
offb^t,  wide  range,  sense  of  style,  sense  of 
humor.  Box  2788,  Editor  &  Publisher. 

QUALITY-CONSCIOUS  high  honors  J-grad 
seeks  reporting  career  on  like-minded  Zone  3, 
4.  5  or  6  paper.  Two  years  campus  news  work. 
Box  2905,  Editor  &  Publisher. 

REVIEWER:  Smart  but  not  snooty  pro:  10  di¬ 
verse  years  writing  and  editing  news  and  fea¬ 
tures  for  metro  dailies.  Know  books,  film, 
theater:  prefer  to  go  deeply  into  one  area  in 
competitive  market.  Box  2^2.  Editor  &  Pub¬ 
lisher.  , 

SPORTSWRITER  with  three  years  experience 
on  30,000  daily  wants  to  relocate  in  New  York 
City  or  Long  Island.  Cover  high  school,  college 
and  the  pros.  Write  a  weekly  sports  column  and 
contribute  to  feature  section  on  regular  basis. 
Plenty  of  layout  and  VDT  experience.  Box 
2824,  Editor  &  Publisher. 

SPORTS  DESK  PERSON — Veteran  sports  edi¬ 
tor  seeks  position  as  sports  person.  Box  2859, 
Editor  &  Publisher. 

SPORTSWRITER,  24,  did  it  all  for  3  years  on 
small  daily  and  now  ready  to  move  up.  nepand 
pro  experience.  Will  relocate.  Box  2853,  Editor 
&  Publisher. 

VERSATILE  EDITOR,  creative  journalist,  copy 
editor,  have  done  it  all.  Interested?  Let's  talk. 
Leonard  Pomerantz,  231 174  St.  Miami  Beach 
FL  33160.  Suite  710.  (305)  932-3954. 

PHOTOJOURNAUSM 

INTUITIVE  AND  IMAGINATIVE  photojournal- 
ist,  33  years  old  with  freelance  experience  on 
newspapers  and  4  years  with  UPl  as  a  "strin¬ 
ger"  and  practical  experience.  National  Guard 
photograi^y  officer.  Bachelor  of  Fine  Arts  with 
photography  degree.  Seeks  newspaper  posi¬ 
tion.  Will  relocate.  Dennis  Mosso.  Maple  St. 
Vintondale  PA  15961:  (814)  749-8257. 


_ PRODUCTION _ 

SEASONED,  accomplished  production  mana¬ 
ger  with  excellent  people,  cost,  computer  sys¬ 
tems  and  engineering  skills.  Box  2908,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 


About  awards 


FOR  YOUNG  REPORTERS  .  .  . 
The  Ray  Bruner  Science  Writing  Fel¬ 
lowship,  with  “a  generous  honorarium” 
and  expenses  during  the  five-day  meeting 
of  the  American  Public  Health  Associa¬ 
tion  in  November,  is  being  offered  for  the 
11th  time.  Named  in  memory  of  Ray 
Bruner,  Toledo  Blade  science  editor,  the 
fellowship  is  open  to  a  young  reporter  on 
the  health  /medical  /science  beat  for  two 
years  or  less,  and  has  no  more  than  five 
years  of  full  time  reporting  experience. 
Apply  before  September  15  to:  Doyne 
Baley,  APHA,  1015  15th  Street  N.W., 
Washington,  D.C.  20005. 

*  ♦  * 

ANGLERS’  FRIEND  .  .  .  Sport 
fishermen  in  the  San  Francisco  Bay  area 
are  thankful  to  Tom  Stienstra,  San  Fran¬ 
cisco  Examiner,  for  his  series  on  “The 
Rape  of  an  Angling  Paradise.’’  And  he  is 
$1,000  richer  as  the  winner  of  the  Evin- 
rude/OWAA  conest.  Runnersup  were: 
Douglas  Fulton,  Ann  Arbor  News,  and  Ken 
Schultz,  Field  &  Stream.  Each  won  $500. 
The  competition  is  open  only  to  the  1,600 
members  of  the  Outdoor  Writers  Associa¬ 
tion  of  America. 

*  *  * 

DEEP  WOODSMAN  OP  THE 
YEAR  .  .  .  The  title  and  $3,000  go  to 
Rich  Methot,  sports  editor  of  the  New 
Brunswick  {N.i.)  Home  News,  in  the  con¬ 
test  for  outdoor  writers  sponsored  by 
Johnson  Wax.  Bill  Blessington,  Anchor¬ 
age  Times,  took  second  honors  in  the 
newspaper  category.  In  the  Eagle  Rare 
(bourbon)  competition  for  OWAA  mem¬ 
bers,  top  prize  of  $300  went  to  Gary 
Herhardt,  Rocky  Mountain  News,  a  new 
member  of  the  outdoor  writer’s  group. 
Doug  Fulton,  Ann  Arbor  News,  won 
second  prize  of  $200. 

9k  *  * 

OUT  AT  FIRST  .  .  .  There  won’t  be 
any  E.P.  Dutton  book  of  Best  Sports  Stories 
and  Pictures  this  year.  Edward  Ehre,  of 
Sarasota,  Fla.,  a  editor  of  the  selection 
process  for  many  years,  advises  that  the 
publication  project  is  dead,  due  to  Dut¬ 
ton’s  acquistion  by  another  publishing 
house. 

«  «  * 

IN  BUSINESS  .  .  .The  198 1-82 class 
in  the  Walter  Bagehot  Fellowship  prog¬ 
ram  at  Columbia  University  consists  of 
five  men  and  five  women  who  have  been 
covering  business  news  and  will  now 
have  free  tuition  and  a  living  expense 
stipend  for  nine  months  of  studies  in  eco¬ 
nomics  and  business.  They  are:  Charles. 
G.  Blaine,  Boise  Idaho  Statesman',  Gal 
G.  Collins,  UPI;  Gail  Gregg,  Congres¬ 
sional  Quarterly;  Udayan  Gupta,  Black 
Enterprise;  Ellen  L.  James,  Baltimore 
Evening  Sun;  Cynthia  Kasabian,  San 
Francisco  Examiner;  Kevin  J.  Lahart, 
Newsday;  Joshua  Levine,  Advertising 
Age;  Floyd  Norris,  AP;  and  Jaye  Scholl, 
Trenton  Times. 

40 


RICE  SCHOLARSHIP— This  year's  win¬ 
ner  of  the  Thoroughbred  Racing  Associo- 
tion-Grontlond  Rice  Memorial  Scho¬ 
larship  is  Charles  R.  Bush,  1 8,  who  gradu¬ 
ated  June  8  as  Valedictorian  from  West 
Caldwell  High  School  in  Lenoir,  N.C.  The 
scholarship  is  valued  at  over  $20,000  for 
four  years  of  study  at  Vanderbilt  Universi¬ 
ty.  Bush  has  been  employed  with  the 
Lenoir  (N.C.)  News-Tomic  for  several 
years  as  a  strnger  and  for  the  past  year  as 
a  sports  reporter.  He  was  nominated  for 
the  scholarship  by  managing  editor  Steve 
Sumlin  and  publisher  Lindsay  B.  Mount. 
Bush  was  selected  from  a  final  field  of  60 
applicants,  representing  40  states. 


Closing 

(Continued  from  page  9) 


25%  of  the  newspaper’s  pre-tax  profits  in 
the  years  ahead  under  a  plan  put  into 
effect  the  day  the  unions  reach  agree¬ 
ment.  The  distribution  would  be  made 
annually  in  cash  and  be  based  on  an  indi¬ 
vidual’s  annual  earnings,  regardless  of 
length  of  service. 

Hayden  revealed  that  if  an  agreement  is 
reached.  Charter  will  provide  up  to  $30 
million  in  additional  capital  support  under 
a  comprehensive  plan  to  help  revitalize 
the  newspaper  assuming  overall  financial 
goals  are  met  at  targeted  intervals. 

The  Bulletin  has  approximately  1,900 
full  time  employees,  about  half  of  whom 
are  represented  by  unions  and  921  part 
time  employees,  making  it  the  23rd 
largest  employer  in  Philadelphia  with  a 
total  annual  payroll  of  about  $42.2  mil¬ 
lion.  Its  7,000  carriers  earn  an  additional 
$5.5  million. 

“Compared  to  other  newspapers  our 
size,  our  labor  costs  are  out  of  line,” 
Hayden  said.  “Our  total  payroll,  as  a  per¬ 
cent  of  total  expenses  last  year,  was 
44.1%,  almost  15%  higher  than  the 
national  average  for  large  newspapers,” 
Hayden  said.  As  a  result,  he  said  the  Bul¬ 


letin  was  withdrawing  immediately  from 
the  Philadelphia  Publishers  Association, 
the  agency  through  which  it,  the  Inquirer 
and  Daily  News  have  negotiated  common 
contracts  with  the  unions. 

Hayden  would  not  reveal  the  nature 
of  the  specific  requests  that  would  be 
made  to  the  unions.  He  said  there  would 
be  a  news  blackout  until  an  agreement 
was  reached. 

In  a  meeting  with  union  officials, 
Hayden  reminded  them  that  non-union 
employees  have  already  been  affected  by 
the  Bulletin’s  difficulties.  In  July  of  1980 
non-union  staffing  was  reduced  by  125. 
Hayden  said  there  well  be  another  non¬ 
union  reduction  of  about  60jobs  and  addi¬ 
tional  payroll  savings  of  $1.4  million  if  a 
agreement  is  reached.  He  also  said  all  non¬ 
union  employees  are  in  the  second  year 
of  a  two-year  pay  freeze.  Union  conces¬ 
sion  sought  would  amount  to  $4.9  million. 

Hayden  provided  the  union  leaders 
with  certified  statements  showing  that  the 
Bulletin  lost  $13.4  million  in  1980  and 
$10.3  million  in  the  first  six  months  of  this 
year. 

He  said  one  primary  cause  of  the  in¬ 
creasing  losses  was  a  declining  circula¬ 
tion  and  a  reduction  in  ad  linage.  The 
Bulletin,  founded  in  1847,  became  the  ci¬ 
ty’s  leading-circulation  paper  in  1903. 
Its  circulation  peaked  in  1963  at  about 
715,000.  By  1971,  the  paper’s  circulation 
was  633,000  daily,  as  compared  to 
457,000  for  the  Philadelphia  Inquirer.  By 
last  March,  the  Bulletin’s  circulation  had 
fallen  to  406,000  daily,  while  the  Inquirer 
grabbed  the  lead  with  a  daily  circulation 
of  428,000.  Hayden  said  the  Bulletin’s 
percent  of  the  advertising  field  currently 
is  32.3%,  which  compares  to  33.4%  in 
1980. 

If  it  is  closed  on  August  16,  Smith  said 
Charter  would  incur  a  one-time  write¬ 
down  charge  of  approximately  $22  mil¬ 
lion,  pre-tax. 

The  Charter  Company,  a  broadly  di¬ 
versified  oil  company  based  in  Jackson¬ 
ville,  Fla.,  reported  (August  2)  that  it  had 
a  loss  of  $27.2  million  in  the  second  quar¬ 
ter  of  1981,  sharply  wider  than  that  of  $8. 7 
million  in  the  second  quarter  of  1980. 

In  recent  months  Charter  has  sold 
Sport  magazine,  announced  a  plan  to 
close  Dayton  Press,  agreed  to  sell  two 
radio  stations,  and  sold  or  closed  several 
other  operations. 
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Starting  October  5,  Special  Features  unleashes  Benji,  the 
canine  superstar  Variety  calls  “America’s  most  huggable  hero,” 
in  a  captivating  new  comic  strip  for  worldwide  syndication. 
Never  before  has  the  feisty  pup’s  popularity  been  greater;  more 
than  250  million  viewers  have  taken  him  to  their  hearts  in 
movies  and  TV  specials.  Written  by  Benji’s  creator,  Joe  Camp, 
and  drawn  by  Benji’s  art  director,  Harland  Wright,  the  strip 
reveals  a  more  sophisticated  Benji — an  alter  ego  of  the  film  and 
TV  character.  Six  times  a  week  through  Special  Features  in 
conjunction  with  the  Dallas  Morning  News. 

Special  Features 

SYNDICATION  SALES  CORR 
200  Park  Avenue,  New  York,  NY  10166 

Eastern  Sales  (212)  972-1070.  Telex;  640-198.  For  sales  west  of  the  Mississippi,  and 
in  the  Latin  American  and  the  Caribbean  area,  contact  Paul  Finch,  Vice  President,  West  Coast  Division, 
6420  Wilshire  Blvd.  (Suite  1100),  Los  Angeles,  CA  90048.  (213)  852-1579.  Telex:  194-941. 
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Denver:  new  home 
of  the  high-rise  crane! 


Denver  is  swarming  with  building  cranes,  send¬ 
ing  high-rise  giants  toward  the  sky,  expanding 
a  metropolis  where  once  mud  huts  stood. 


The  News  stood  with  the  comm  unity  then — back 
in  1859,  when  the  first  edition  of  our  news¬ 
paper  came  off  the  press. 

TF-e  News  stands  proudly  with  Metro  Denver 
and  all  of  Colorado  now,  as  the  cranes— symbols 
of  growth — of  promise  for  the  present  and  the 
future  reach  skyward. 

But,  of  more  importance,  is  the  growth  of  spirit 
and  belief  in  our  city,  our  state,  our  nation. 
We're  most  gratified  that,  as  this  growth  occurs. 
The  News  has  become  the  best-read  daily  in  the 
state  of  Colorado — and  is  on  the  increase  every 
day,  every  week,  every  month. 

Like  the  cranes,  we're  moving  skyward,  looking 
upward  with  pride  of  accomplishment.  Join  us 
as  we  challenge  the  future. 

The  News,  Colorado's  leading  newspaper  in 
every  way — origin,  readership,  circulation  and 
advertising. 


Rocky  Mountain 
News 


A  Scripps-Howard  Newspaper 
Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 
ATLANTA-NEW  YORK-BOSTON-SAN  FRANCISCO-CHICAGO-DALLAS 
LOS  ANGELES-PHILADELPHIA-DETROIT 
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